FACULTY OF BUSINESS

Faculty of Business

University Diploma
BS40 University Diploma in Business

Bachelor Degree
BS05 Bachelor of Business
BSO05 Bachelor of Business
BSO05 Bachelor of Business
BSO05 Bachelor of Business
BS05 Bachelor of Business
BSO05 Bachelor of Business
BSO05 Bachelor of Business
BSO05 Bachelor of Business
BSO05 Bachelor of Business
BS05 Bachelor of Business
BS06 Bachelor of Business
BS07 Bachelor of Business
BS56 Bachelor of Business
BS56 Bachelor of Business
BS56 Bachelor of Business
BS56 Bachelor of Business
BS56 Bachelor of Business
BS56 Bachelor of Business
BS56 Bachelor of Business
BS56 Bachelor of Business (Management)

BS56 Bachelor of Business (Marketing)

BS56 Bachelor of Business (Public Relations)

BS56 Bachelor of Business - Course Notes

BS58 Bachelor of Business (Management or Marketing)
IF27 Bachelor of Mass Communication

Bachelor Degree (Double)

IFO5 Bachelor of Journalism/Bachelor of Business (Advertising, International Business, Public Relations)
IFO9 Bachelor of Creative Industries (Media and Communication)/Bachelor of Business (Advertising,
International Business, Public Relations)

IF28 Bachelor of Engineering (Electrical)/Bachelor of Business

IF30 Bachelor of Arts/Bachelor of Business (Advertising, Electronic Business, Human Resource

Accountancy)

Advertising)

Economics)

Finance)

Human Resource Management)
International Business)
Management)

Marketing)

Public Relations)

Dean's Honours)

Accelerated Program)
Accountancy)

Advertising)

Banking and Finance)
Economics)

Electronic Business)

Human Resource Management)
International Business)

o~~~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~

Management, International Business, Management or Public Relations)

IF30 Bachelor of Arts/Bachelor of Business (Accountancy, Banking and Finance, Economics or Marketing)
IF37 Bachelor of Business (Accountancy)/Bachelor of Laws

IF41 Bachelor of Business/Bachelor of Laws

IF47 Bachelor of Business (Accountancy, Banking and Finance, Economics or Marketing)/Bachelor of
Health Science (Health Services Management)

IF47 Bachelor of Business (Advertising, Electronic Business, Human Resource Management, International
Business, Management or Public Relations)/Bachelor of Health Science (Health Services Management)
IF48 Bachelor of Business / Bachelor of Information Technology
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IF60 Bachelor of Mathematics/Bachelor of Business (Accountancy, Banking and Finance or Economics)
IF61 Bachelor of Applied Science/Bachelor of Business

IF62 Bachelor of Applied Science (in Human Movement Studies)/Bachelor of Business (Accountancy,
Banking and Finance, Economics or Marketing)

IF62 Bachelor of Applied Science (in Human Movement Studies)/Bachelor of Business (Advertising,
Human Resource Management, International Business, Management or Public Relations)

IX03 Bachelor of Business(Accountancy and Economics)/Bachelor of Education (Secondary)

IX17 Bachelor of Exercise and Movement Science/ Bachelor of Business

IX28 Bachelor of Business / Bachelor of Engineering

IX31 Bachelor of Applied Science / Bachelor of Business

IX32 Bachelor of Business/Bachelor of Health Science (Health Services Management)

IX33 Bachelor of Business/Bachelor of Information Technology

IX34 Bachelor of Business / Bachelor of Creative Industries

IX35 Bachelor of Business / Bachelor of Fine Arts

IX35 Bachelor of Business / Bachelor of Fine Arts (Creative and Professional Writing)

IX35 Bachelor of Business / Bachelor of Fine Arts (Drama)

IX35 Bachelor of Business / Bachelor of Fine Arts (Fashion)

IX35 Bachelor of Business / Bachelor of Fine Arts (Interactive and Visual Design)

IX35 Bachelor of Business / Bachelor of Fine Arts (Visual Arts)

IX36 Bachelor of Business / Bachelor of Journalism

IX37 Bachelor of Business / Bachelor of Mathematics

IX38 Bachelor of Arts/Bachelor of Business (for continuing students only)

IX47 Bachelor of Applied Science (in Human Movement Studies) / Bachelor of Business

IX51 Bachelor of Behavioural Science (Psychology) / Bachelor of Business

IX58 Bachelor of Business (Study Area A)/ Bachelor of Information Technology

IX62 Bachelor of Business/Bachelor of Corporate Systems Management

IX63 Bachelor of Business/Bachelor of Games and Interactive Entertainment

IX67 Bachelor of Business/Bachelor of Media and Communication

IX71 Bachelor of Business / Bachelor of Laws

Honours
BS06 Bachelor of Business (Dean's Honours)
BS63 Bachelor of Business (Honours)
BS63 Bachelor of Business (Honours
BS63 Bachelor of Business (Honours

Accountancy)
Advertising)

BS63 Bachelor of Business (Honours) (Banking and Finance)

BS63 Bachelor of Business (Honours
BS63 Bachelor of Business (Honours

International Business)
Management)

Marketing)

(

(

(

(

(

BS63 Bachelor of Business (Honours) (Economics)

(

(

(

BS63 Bachelor of Business (Honours
(

) (
) (
) (
) (
BS63 Bachelor of Business (Honours) (Human Resource Management)
) (
) (
) (
) (

BS63 Bachelor of Business (Honours) (Public Relations)

Graduate Certificate

BS39 Graduate Certificate in Business

BS39 Graduate Certificate in Business (Accounting)
BS39 Graduate Certificate in Business (Applied Finance)
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BS39 Graduate Certificate in Business (Human Resource Management)
BS39 Graduate Certificate in Business (Integrated Marketing Communication)
BS39 Graduate Certificate in Business (Interdisciplinary)

BS39 Graduate Certificate in Business (Marketing)

BS39 Graduate Certificate in Business (Philanthropy and Nonprofit Studies)
BS39 Graduate Certificate in Business (Public Relations)

BS39 Graduate Certificate in Business (Research Studies)

GS42 Graduate Certificate in Business Administration

(
(
(
BS39 Graduate Certificate in Business (International Business)
(
(
(

GS87 Graduate Certificate in Business Administration
IF94 Graduate Certificate in Advertising
IX97 Graduate Certificate in Research Commercialisation

Graduate Diploma
BS79 Graduate Diploma in Business (Professional Accounting)

Masters Degree (Coursework)
BS16 Master of Business
BS16 Master of Business
BS16 Master of Business

Accounting)

Applied Finance)
BS16 Master of Business (Human Resource Management)
BS16 Master of Business

BS16 Master of Business

Integrated Marketing Communication)
International Business)

Marketing)

Philanthropy and Nonprofit Studies)
Professional Accounting)

Public Relations)

Public Relations) - Online Delivery Only
Strategic Advertising)

Accounting) - Advanced

Applied Finance) - Advanced

BS16 Master of Business
BS16 Master of Business
BS16 Master of Business
BS16 Master of Business
BS16 Master of Business
BS16 Master of Business
BS17 Master of Business
BS17 Master of Business
BS17 Master of Business
BS17 Master of Business

Human Resource Management) - Advanced
Integrated Marketing Communication) - Advanced
International Business) - Advanced

Marketing) - Advanced

Philanthropy and Nonprofit Studies) - Advanced

BS17 Master of Business
BS17 Master of Business
BS17 Master of Business
BS17 Master of Business
BS17 Master of Business

Professional Accounting) - Advanced
Public Relations) - Advanced

BS17 Master of Business (Strategic Advertising) - Advanced
BS17 Master of Business Advanced

N N o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~ o~

BS18 Master of Business / Master of Business

BS24 Master of Business / Master of Business Administration

BS89 Master of Business (Professional Accounting)

BS92 Master of Business (Research) (Entrepreneurship and Innovation)
BS93 Master of Business

BS93 Master of Business (Forensic Accounting)

BS93 Master of Business (International Business)
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BS93 Master of Business (Marketing)

BS93 Master of Business (Philanthropy & Nonprofit Studies)
GS30 Master of Business Administration

GS40 Master of Business Administration (MBA)

GS48 Master of Business Administration (Major)

GS50 Executive Master of Business Administration
GS75 Master of Business Administration (MBA)

GS76 Master of Business Administration (Major)

GS85 Master of Business Administration (MBA)

IX96 Master of Advertising (Creative Advertising)

IX99 Master of Research and Development Management

Masters Degree (Research)

BS92 Master of Business (Research)

BS92 Master of Business (Research) (Accountancy)

BS92 Master of Business (Research) (Advertising)

BS92 Master of Business (Research) (Banking and Finance)

BS92 Master of Business (Research) (Economics)

BS92 Master of Business (Research) (Entrepreneurship and Innovation)
BS92 Master of Business (Research) (Human Resource Management)
BS92 Master of Business (Research) (International Business)

BS92 Master of Business (Research) (Management)

BS92 Master of Business (Research) (Marketing)

BS92 Master of Business (Research) (Philanthropy and Nonprofit Studies)
BS92 Master of Business (Research) (Public Relations)

Doctoral
BS25 Doctor of Business Administration
IF49 Doctor of Philosophy (Business)

English Programs (International)

QC10 English for Academic Purposes for Degree programs
QC10 English for Academic Purposes for Foundation and University Diploma Programs
QC22 English for Tertiary Preparation

QC24 English For Academic Purposes Plus

QEOQ05 General English Program (5 Weeks)

QE10 General English Program (10 Weeks)

QE15 General English Program (15 weeks)

QEZ20 General English Program (20 Weeks)

QE25 General English Program (25 Weeks)

QE30 General English Program (30 Weeks)

QE35 General English Program (35 Weeks)

QE40 General English Program (40 Weeks)

QE45 General English Program (45 Weeks)

Foundation Programs
QCO01 Accelerated Foundation
QCO02 Standard Foundation
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QCO04 Extended Foundation

University Certificate
QCO05 University Certificate In Tertiary Preparation

University wide unit sets

Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:
Unit sets:

Accounting, Economics and Finance

Advertising, Integrated Marketing Communication, Logistics, Marketing and Public Relations
Built Environment and Design

Communication

Creative Industries

Engineering

Entertainment

Entrepreneurship, Human Resource Management and Management

Natural Resource Sciences

Faculty of Health

International Business, Languages, and Tourism and Entertainment Marketing
International Exchange

Justice and Law

Mathematical Sciences

Multimedia and Technologies

Physical and Chemical Sciences

Science

Society and Culture

Urban Development and Construction
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OVERVIEW

QUT’s Faculty of Business develops global business pro-
fessionals by offering real-world business courses de-
signed in conjunction with industry and the business
community.

With more than 8000 students enrolled each semester,
including 2000 international students from over 70 coun-
tries and close to 1000 academic and support staff, Busi-
ness is not only QUT’s largest faculty, but also one of the
largest and most respected business faculties in the
country.

Through various collaborations with industry and profes-
sional bodies, we are a key player in the business com-
munity with extensive local and international links.

Accreditations — your guarantee of quality

We are the first business school in Australia to have at-
tained all three leading symbols of excellence: the pres-
tigious ‘triple crown’ of international accreditation, from
leading accrediting bodies AACSB International (Associa-
tion to Advance Collegiate Schools of Business), EFMD
(European Foundation for Management Development) via
its EQUIS System and AMBA (Association of MBAs).
These accreditations mean your QUT business degree is
even better recognised by employers globally.

The Faculty of Business is now in a select group of less
than one per cent of business schools worldwide which
hold all three accreditations.

International relevance

In today’s global business environment, the Faculty’s
international focus remains a high priority hence integrat-
ing international content and perspective into our curricu-
lum. Our international accreditations are testament to our
commitment to forging quality global relationships and
gaining recognition internationally.

We strive to enhance all our programs with an interna-
tional perspective, through attracting teaching profes-
sionals with international experience as well as fostering
teaching, research, and executive education partnerships
with institutions from across the globe. Our student diver-
sity, exchange programs and study tours provide interna-
tional opportunities for students to enhance their studies.

Real-world focus

Our innovative programs recognise that in the ever-
changing world of business, students need to be up to
date with the professional world. QUT’s real world focus
is further reinforced by the diversity of experience and
expertise of our local and international teaching staff,
many of whom also work in industry, bringing current
real-world examples to the classroom. This diversity cre-
ates a rich learning and research environment in which to
study.

In the international business environment, a solid founda-
tion in business principles is mandatory — along with the
flexibility to pursue studies in multiple areas. With this in
mind, the Faculty has developed a range of innovative
and collaborative programs that allow students to gradu-
ate with the business acumen and entrepreneurial skills
that they need to anticipate future business opportunities
and challenges.

Students are encouraged to undertake real-world projects
and are provided with opportunities to help develop

strong links with the business community. And you can
take advantage of our extensive exchange program and
our international study tour options.

Business Advantage program

Our award-winning Business Advantage program offers
undergraduate students a wide range of co-curricular
personal and professional development programs to en-
hance their learning experience. Students develop skills
that enable them to contribute effectively as citizens, as
leaders in the wider community, and as competent pro-
fessionals within their chosen disciplines. Short programs
are available in areas such as leadership, teamwork, pub-
lic speaking and entrepreneurship. Business Advantage
also provides the opportunity for students to work to-
gether on community projects, development programs,
and participate in conferences and seminars.

Career outcomes

We know what employers want in today's business
graduates - because we ask them. We regularly involve
representatives from the business community in the de-
velopment and review of our courses, and undertake em-
ployer research to rate our graduates’ job readiness. In
fact employers tell us our graduates are productive from
day one, with the winning combination of theoretical and
practical skills, which puts them in demand by some of
the best companies and organisations in Australia and
internationally.

As a QUT business graduate you will enter the business
community with the acumen and entrepreneurial skills
needed to turn any good idea into a successful enterprise
within today's competitive international environment. And
you will be able to anticipate the business challenges and
opportunities of the future.

CBD location

The Faculty of Business, incorporating four discipline-
based schools, the Brisbane Graduate School of Busi-
ness (BGSB) and Research centres, is based at QUT’s
Gardens Point campus in the heart of Brisbane, adjoining
the beautiful City Botanic Gardens. Centrally located, the
campus is easily accessible and convenient to Brisbane’s
central business district. Some of the Faculty’s programs
are also offered at the Caboolture campus in Brisbane’s
north.

Undergraduate courses

We recognise that in the ever-changing world of business
you need a solid foundation in business principles along
with the flexibility to pursue studies in multiple areas. Our
Bachelor of Business includes eight core units which will
equip you with generic skills and competencies for to-
day's business environment. You will also develop disci-
pline-based expertise through your primary major, and
have the flexibility to tailor your studies to suit your own
needs and career aspirations, through a wide range of
complementary or diverse study options.

The 24-unit degree comprises three distinct components:

e eight Business Faculty core units that all stu-
dents undertake as a broad-based introduction
to business principles

e eight units in your chosen primary area of study,
also known as your primary major. Students en-
rolling at our Gardens Point campus choose one
of the following majors:
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Accountancy

Advertising

Economics

Finance

Human Resource Management
International Business
Management

Marketing

Public Relations.

O O O OO0 O O 0 OO0

e eight units in complementary study areas —
choose a second major (six units), one or two
minors (four units each), an extension in your
primary area of study (four units), or select up to
eight optional units across multiple areas of in-
terest within Business, or across the university.

Double degrees are also a popular choice. A number of
combinations are available, giving you expanded career
options and a competitive edge on graduation.

The Bachelor of Business with a major Marketing or
Management is also available at the Caboolture campus.
Students enrolled at Gardens Point may also enrol in
individual units at Caboolture for convenience.

Undergraduate study areas available are:

Majors (8 units):
e Accountancy
Economics
Finance
Management
Human Resource Management
Advertising
Marketing
Public Relations
International Business

Second Majors (6 units):
e Accountancy
Business Regulation
Forensics
Economics
Finance
Management
Human Resource Management
Advertising
Marketing
Public Relations
Integrated Marketing Communication (IMC)
International Business
International Logistics
Language

Minors (4 units):
e Accountancy
Business Regulation
Forensics
Superannuation and Wealth Management
Economics
Applied Economics
Finance
Quantitative Economics
Management
Human Resource Management
Entrepreneurship

Advertising

Marketing

Public Relations

Integrated Marketing Communication (IMC)
Sales

Tourism and Entertainment Marketing
International Business

International Logistics

Language

Extensions (4 units):
e Professional Accounting
Regulation and Tax
Financial Services (For Finance Students)
Funds Management (For Finance Students)
Management
Human Resource Management
Marketing

Undergraduate degree options
BACHELOR OF BUSINESS

QUT’s Bachelor of Business provides students with a
solid foundation in business principles as well as the
flexibility to pursue studies in multiple areas — to suit their
own career aspirations.

Students can complete their business major along with
their selection of study areas from a comprehensive
range of second majors, minors and a choice of up to
eight units from Business or across the University — all
within their three-year degree program.

We offer a range of innovative accelerated and expanded
study options and scholarships for the Bachelor of Busi-
ness, designed to enhance high achieving students’ study
experiences and expand their career opportunities.

Academic Excellence Scholarships (OP1-2)

Domestic OP1-2 students could be eligible to receive a
generous $5,000 scholarship upon entry to the Bachelor
of Business or Business double degree.

Accelerated 2 year option (OP1-5)

High-achieving students can complete their degree in just
two years and enter the workforce ahead of their peers.

Dean’s Honours Program 3 year option (OP1-2)

Gain research and analytical skills valued by employers
in this prestigious program which adds an Honours re-
search degree to the Bachelor of Business in just three
years. Scholarships of up to $20,000 are available to se-
lected students.

Traditional 3-year option

Complete your Bachelor of Business in three years. Stu-
dents can benefit from free personal development mod-
ules available through our award-winning Business Ad-
vantage program.

Corporate Partners in Excellence (CPIE) 3 year scholar-
ship program

CPIE provides two semesters of valuable work experi-
ence with our corporate partners while completing the
Bachelor of Business. CPIE recipients receive a scholar-
ship of $28,500 and can graduate in just three years.

Degree plus Honours or Masters 4 year options
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For students seeking further depth of expertise in their
chosen field, or to broaden their studies into another
business area, you can add an honours or masters de-
gree to your Bachelor of Business in just one extra year.

Double Degrees

To meet the growing demands of industry and students,
the Faculty also offers a range of Double Degrees which
add a second degree from another QUT faculty to the
Bachelor of Business. Students can complete both de-
grees in just four to five years. Double degrees are avail-
able in creative industries, engineering, health, IT, jour-
nalism, law, mathematics, psychology or science.

Postgraduate coursework degrees

There are many reasons for considering postgraduate
study. Whether you are looking for career advancement,
a change in career direction, personal development, or
research opportunities we can help you with postgraduate
studies to suit your needs. For non-degree holders, we
offer alternative pathways that build on your work experi-
ence.

The Faculty’s Brisbane Graduate School of Business
(BGSB) administers the QUT MBA and Master of Busi-
ness programs. Our MBA is consistently ranked among
the top tier MBAs in Australia. The School offers 19 areas
of specialisation including the latest topics in manage-
ment such as Entrepreneurship, Leadership, Project
Management, Philanthropy and Nonprofit Studies, and
Corporate Governance.

Postgraduate studies are available in the following areas:

Accounting

Applied Finance

Business Administration (MBA)
Corporate Governance
Entrepreneurship

Finance

Health Services Management
Human Resource Management
Integrated Marketing Communication
International Business

IT Management

Leadership

Marketing

Philanthropy & Nonprofit studies
Professional Accounting

Project Management

Public Relations

Strategic Advertising

Strategy

GRADUATE CERTIFICATE IN BUSINESS

The Graduate Certificate in Business offers students the
choice of a four-unit interdisciplinary or specialised busi-
ness qualification.

GRADUATE CERTIFICATE IN BUSINESS
ADMINISTRATION

The Graduate Certificate in Business Administration al-
lows professionals to update their skills in selected core
business discipline areas.

MASTER OF BUSINESS

With a variety of specialist majors, QUT’s Master of Busi-
ness allows students to top up their professional skills, or
change careers to the business profession of their choice,
even if they have not studied business before.

MASTER OF BUSINESS — ADVANCED
This course allows students to build on their Master of
Business with additional coursework or research study.

MASTER OF BUSINESS ADMINISTRATION (MBA)

Our highly regarded MBA program is designed to give
experienced professionals the management skills they
need to contribute effectively at senior levels. The innova-
tive structure and content of the MBA gives students a
distinct career advantage by offering a broader range of
core and elective units.

EXECUTIVE MBA (INTENSIVE DELIVERY)
Designed for business leaders, QUT’s Executive MBA
delivers the MBA program through intensive weekend
classes. Refer to page 10 for more information.

MBUS/MBA

The combined Master of Business/MBA combines the
breadth of general management knowledge and skills of
the MBA with the depth of expertise in a chosen specialist
business discipline. Applicants must meet the MBA entry
requirements.

MBUS/MBUS

The combined Master of Business/Master of Business
degrees provide students with the opportunity to develop
depth of expertise in two business disciplines. Applicants
must have an undergraduate degree with an overall
minimum GPA of 4 (on a 7-point scale).

Students entering the Accounting major require an ap-
propriate degree in accountancy.

MORE INFORMATION

www.bus.qut.com
Phone +61 7 3138 2050

Email bus @qut.edu.au

QUT HANDBOOK 2010 - Page 229


http://www.bus.qut.com/�
mailto:bus@qut.edu.au�

FACULTY OF BUSINESS

Extensive Research Opportunities

The Faculty of Business is a hub of leading business re-
search in Australia, delivering real-world outcomes to
inform business, industry, government and the commu-
nity both locally and internationally. Research activity
undertaken by the Faculty’s academic staff flows through
to our course content to ensure students benefit from
current business thinking.

Our mission is to combine a ‘real-world’ focus on re-
search that is relevant to business and policy practice
with an unrelenting pursuit of the highest scholarly stan-
dards. The Faculty’s research effort is coordinated
through two national centres and three specialised re-
search programs, which also support external collabora-
tion and interdisciplinary research to strengthen the Fac-
ulty’s research portfolio. The Faculty’s schools also con-
duct research within their specialist areas.

ARC Grant Success

Australian infrastructure

Australian workplaces

Corporate governance and sustainability
Economics of optimism

Entrepreneurial opportunities

Project leadership

Sexual harassment in Australia

Urban water conservation

On-going community projects

e Developing your board - Australian nonprofit
sector

e Car fleet safety - Australian nonprofit sector

e Asset management - Royal Australian Navy

Industry Partnerships

e Age of the airport city (Airport Metropolis Pro-
ject)

e  Entrepreneurial emergence (CAUSEE Project)

e Knowledge transfer systems (ARC Linkage)

Selected A* Publications

Journal of Applied Psychology
Journal of Business Venturing
Construction Management & Economics
Journal of Development Economics
Journal of Economic Literature
Economic Dynamics & Control
Entrepreneurship Theory & Practice
Journal of Health Economics
Organization Science

Strategic Management Journal
Transportation Research

Postgraduate research degrees
BACHELOR OF BUSINESS (HONOURS)

The Honours program allows high achieving students
from the Bachelor of Business to advance their studies in
their field. Students develop the ability to conduct rigor-
ous independent research and integrate conceptual and
practical knowledge.

MASTER OF BUSINESS (RESEARCH)

Students pursue advanced studies within their discipline
and develop their capacity to conduct rigorous independ-
ent research. Students undertake advanced coursework
that integrates conceptual and practical issues.

DOCTOR OF PHILOSOPHY (PhD)

The PhD offers students the opportunity to demonstrate
academic rigor in a broad field of learning and to make an
original and substantial contribution to knowledge in that
field.

DOCTOR OF BUSINESS ADMINISTRATION (DBA)

Designed for working professionals, the DBA will offer
business graduates with an MBA or equivalent the
chance to extend their knowledge and research capacity
through a combination of coursework and research.

SENIOR STAFF

Faculty Office

Executive Dean: Professor P. Little, LLB LLM QId, PhD
Bond

Assistant Dean (Teaching & Learning) Professor L.
Simpson, DipT Mt Gravatt CAE, BEd Brisbane CAE, MEd
James Cook

Assistant Dean (Research): Professor P. Davidsson, MSc
Licentiate of Economics PhD Stockholm School of Eco-
nomics

Director of Graduate Studies: Dr A. Gudmundsson, BSci
BBSc (Hons) GradCertEd PhD Griff

Director of Undergraduate Studies: Dr E. French, BBus
MBus PhD QUT

Director International: Mr A. Paltridge, BA BEc (Hons)
MEcSt QId, GradCert (HigherEd) Griff

Director of the Australian Centre of Philanthropy & Non-
profit Studies (CPNS): Professor M. McGregor-Lowndes,
BA LLB QId, MAdmin PhD Griff, Solicitor of Supreme
Court of Queensland and High Court of Australia

Brisbane Graduate School of Business

Director of Graduate Studies: Dr A. Gudmundsson, BSci
BBSc (Hons) GradCertEd PhD Griff

School of Accountancy

Head: Professor C. Ryan, BCom DipEd MFinMgt Q/d,
PhD Griff, FCPA, CA
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Professors:

G. Gallery BCom Giriff, BCom(Hons) MFinMgt PhD QId
CPA

N. Gallery, BBus(Accy) QUT, BCom (Hons) PhD Griff,
CPA

M. McGregor-Lowndes, BA LLB QI/d, MAdmin PhD Griff,
Solicitor of Supreme Court of Queensland and High Court
of Australia

Associate Professors:

M. Hutchinson, BBus WIAE, GradDipEd Monash, MCom
Deakin, PhD Deakin, CPA

S. Tooley, BBS DipAcc (Tax) MBS Massey, PhD Mac-
quarie, CA, CPA

H. Irvine, BCom QId, MCom PhD UoW, CPA

School of Advertising, Marketing and Public Re-
lations

Head: Associate Professor R. Xavier, BBus (Comn)
MBus (Research) QUT, FFin FPRIA

Professors:

J. Drennan, BEd SA, MEd Melb., PhD Deakin

B. Martin, B.Comm Auckland, M.Comm(Hons) Auckland,
PhD Otago

L. Simpson, DipT Mt Gravatt CAE, BEd Brisbane CAE,
MEd James Cook

Associate Professors:

G. Kerr, BBusCom(Adv) QUT, MBus (Research) QUT,
PhD QUT

I. Lings, BSc(Hons) Trent, MBA PhD Aston

R. Russell-Bennett, BComm(Hons) Griff, PhD QId

School of Economics and Finance
Head: Professor T.J.C. Robinson, BEcon (Hons) PhD QId

Professors:

U. Dulleck, Habilitation (Economics) Vienna, PhD(Econ)
Humboldt University of Berlin, Dip(Econ) Free University
Berlin

P. Frijters, BEconometrics Groningen, PhD University of
Amsterdam

J. How, BComm (Hons) PhD W.Aust.

A.S. Hurn, BCom(Hons) Natal, MPhil DPhil Oxon

A. Pagan BEcon(Hons) Qld, PhD ANU

B. Torgler, MA(Econ) UZH, PhD(Econ) Basel

Associate Professors:

A. Clements, Bbus (Hons) PhD QUT

P. Verhoeven, PhD W.Aust.

C. Wilson, BEc Peradeniya, MPhil (Envt and Dev) Cam-
bridge, MSce (Econ) Glasgow, PhD St Andrews

School of Management
Head: Professor L. Bradley, BA (Hons) MOrgPsych, PhD
Qld

Professors:

P. Davidsson, MSc Licentiate of Economics, PhD Stock-
holm School of Economics

C. Hatcher, ASDA AMEB BA Qld, BEd Brisbane CAE,
MA (Hons) CSU, LTCL London, PhD QUT

P. Hyland, DipT Woollongong, GradDipEdStud (Admin)
Woollongong, PhD Woollongong

B. Kabanoff, BA(Hons) QId, PhD Flinders

R. Parker, BA LLB(Hons) PhD GradCert (HigherEd) Qld

Associate Professors:

C. Dalglish, GradDiploma, DipEd (Admin) Institute of
Education London, BA Natal, MSc PhD Cranfield Institute
of Technology

A. Pisarski, BA(BehavSc) Darling Downs Institute,
MAppPsych Grad Dip Psych PhDQId

P. Steffens, BEng(Hons) PhD QId

R. Zolin, BBus QIT, MBus Monash, MA PhD Stanford

RESEARCH CENTRES

The Faculty of Business is a hub of leading business re-
search in Australia, delivering real-world outcomes to
inform business, industry, government and the commu-
nity both locally and internationally. Research activity
undertaken by the Faculty’s academic staff flows through
to our course content to ensure students benefit from
current business thinking.

Our mission is to combine a ‘real-world’ focus on re-
search that is relevant to business and policy practice
with an unrelenting pursuit of the highest scholarly stan-
dards.

The Faculty’s research effort is coordinated through two
national centres and three specialised research pro-
grams, which also support external collaboration and
interdisciplinary research to strengthen the Faculty’s re-
search portfolio. The Faculty’s schools also conduct re-
search within their specialist areas.

ARC Grant Success
e Australian infrastructure
e Australian workplaces
e Corporate governance and sustainability
e  Economics of optimism
e Entrepreneurial opportunities
e  Project leadership
e  Sexual harassment in Australia
e Urban water conservation
On-going community projects

e Developing your board - Australian nonprofit
sector

e Car fleet safety - Australian nonprofit sector
e Asset management - Royal Australian Navy
Industry Partnerships

e Age of the airport city (Airport Metropolis Pro-
ject)

e  Entrepreneurial emergence (CAUSEE Project)

e Knowledge transfer systems (ARC Linkage)
Selected A* Publications

e Journal of Applied Psychology

e Journal of Business Venturing
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e  Construction Management & Economics
e Journal of Development Economics
e Journal of Economic Literature
e  Economic Dynamics & Control
e Entrepreneurship Theory & Practice
e Journal of Health Economics
e Organization Science
e  Strategic Management Journal
e Transportation Research
National research centres

The Australian Centre for Philanthropy and Nonprofit
Studies (CPNS) is committed to the advancement of
issues related to philanthropy and nonprofit organisations
through active research and information sharing. The
centre is the first and only fully accredited member of the
Nonprofit Academic Centres Council in the southern
hemisphere, being a member with the most prestigious
and innovative centres in North America. CPNS is located
within the School of Accountancy and is a leader in third
sector research in Australia.

The National Centre for Econometric Research
(NCER) is a joint research initiative between QUT and the
University of Technology Sydney. It is dedicated to en-
hancing, undertaking and disseminating information and
knowledge about econometric research methods among
public policy makers, business professionals, and the
academic community. This research embraces all forms
of econometrics development of new methodologies,
estimating quantitative models of economic and financial
behaviour, assessing the effects of public policy and pro-
jecting the effects of alternative policy proposals.

Specialised research programs

Entrepreneurship and Innovation is a multidisciplinary
research program which focuses on business start-ups,
characteristics of entrepreneurship, and business innova-
tion. Unique in Australia, it seeks to generate cutting-
edge research which fosters the development of knowl-
edge and resources for business development and
growth.

Infrastructure Management examines how people and
processes in specific organisational cultures can best be
managed to achieve strategic organisational goals and
quality work life. The focus is on understanding factors
which assist organisational performance, as well as indi-
vidual well-being. The program examines the very com-
plex linking of issues which together result in successful
infrastructure management.

Services Innovation Research Program provides a
focal point for research on technological and non-
technical innovation in the services sector across market-
ing, management, economics and accounting. Recognis-
ing the importance of services in national economies, the
program examines customer service, service quality and
innovation, online and offline services, human resources
in the services sector and services management. Studies
also investigate the adoption and diffusion of information
technologies, new e-marketing strategies and the impact
of mobile digital technology on service users.

Other key research projects

The Airport Metropolis Research Project is a world-
first initiative exploring the emergence of the ‘Airport Me-
tropolis’ phenomenon. QUT is taking the lead in the
study, researching the relationship between airports and
their urban surroundings, across Australia and interna-
tionally. After years of planning by Brisbane Airport Cor-
poration (BAC) and QUT, the A$3.8 million project is a
unique international collaboration between the commu-
nity, industry, universities and three levels of government.

The Comprehensive Australian Study of Entrepreneu-
rial Emergence (CAUSEE) research project is providing
large-scale insight into our understanding of independent
entrepreneurship in Australia. It is the largest research
study of business start-ups ever undertaken in Australia,
and the only large-scale study to track particular ventures
over time. For more information and the latest findings,
visit www.causee.bus.qut.edu.au/

School-based research

The Faculty recognises the importance of strong disci-
pline-focused research undertaken by its Schools, and
actively encourages interdisciplinary research.

MORE INFORMATION
www.bus.qut.com/research
Phone +61 7 3138 2050

Email bus @qut.edu.au
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Bachelor of Business (BS05)

Year offered: 2010

Admissions: Yes

CRICOS code: 003491G

Course duration (full-time): 3 years (6 semesters)

Course duration (part-time): 6 years (12 semesters)
Domestic fees (indicative): Refer to majors

International Fees (indicative): 2010: $10,250 (indicative)
per semester (subject to annual review)

Domestic Entry: February and July

International Entry: February, July and November*
(*conditions apply) (international students can only study at
Gardens Point campus)

QTAC code: 413021

Past rank cut-off: Gardens Point: 79, Caboolture: 70

Past OP cut-off: Gardens Point: 11, Caboolture: 15

OP Guarantee: Yes

Assumed knowledge: English (4, SA) and Maths A, B or C
(4, SA)

Preparatory studies: For information on acquiring
assumed knowledge visit
http://www.studentservices.qut.edu.au/apply/ug/info/knowledge.jsp
Total credit points: 288

Standard credit points per full-time semester: 48
Standard credit points per part-time semester: 24
Course coordinator: Dr Erica French

Campus: Gardens Point and Caboolture

Course design

The new Bachelor of Business degree allows you to be
flexible in your chosen field of studies to suit your own
needs and career aspirations. The three distinct
components within the degree give you many combinations
of majors and specialisations.

Students commencing the Bachelor of Business must
complete 24 units of equal weighting totalling 288 credit
points, comprised of:

(a) eight Faculty Core units

(b) one block of eight Major Core units

(c) choice of one block of:

* six Second Major units and two Electives or

« eight Electives or

* two Minors (four units each) (university or faculty or

extension) or

* one Minor (four units)(university or faculty or extension)
and four Electives.

Enrolment and advanced standing

You may wish to apply for advanced standing (also known
as credit or exemption) for former completed studies and
other assessable learning outcomes. See more on
Advanced Standing.

Caboolture campus students: The Faculty Core units and
the Management and Marketing majors are available at this
campus. Students must choose first year Faculty Core units
at Caboolture campus but may choose units from majors
from other Business disciplines at Gardens Point to
complete the rest of their degree. When enrolling for the first
time, students will be required to select either Management
or Marketing as their major. After their first year, students

will be able to change their major. Students may choose

majors offered at Gardens Point or continue their studies at
Caboolture. Students from other campuses may enrol in

units at Caboolture. Students who wish to complete their
degree in full-time mode should consult Studyfinder for

specific course progression and enrolment advice.

Gardens Point campus students: The first year program and
all Business study areas are available at Gardens Point.
Students commencing this course at Gardens Point campus
must enrol on-line by nominating their primary major and
then enrol in units according to that major. You are required
to only nominate your first major to satisfy enrolment
procedures. The second area of study, i.e. Second
Major/Extension/Minor may be nominated at a later date.
Students who have been granted advanced standing
(academic credit) should nominate their second area of
study (i.e. Second Major/Extension/Minor) in order to
determine their enrolment program.

Special requirements

* For your course structure and enrolment advice see
Course Checklist and follow the instructions.

* A full-time student may only enrol in units contained in the
normal course program for semesters 1 and 2 in the first
year of study unless in exceptional circumstances and with
the approval of the Course Coordinator.

* A part-time student may only select units from those listed
for years 1 and 2 in the first two years of study.

 Students must take Faculty Core units at first attempt, in
the semester outlined in the structure of their chosen major.
» A student must enrol in more than one unit in any
semester, unless they have the approval of the Course
Coordinator.

International students

International students must maintain a full-time study load to
meet student visa requirements. International students are
only permitted to enrol in units at Gardens Point campus.
International students should consult the International

Student Office on Level 2, B Block for advice.

Professional recognition

Professional Recognition can be found in the individual
majors of the Bachelor of Business (BS05).

Discipline coordinators

Accountancy: Ros Kent

Advertising: Gayle Kerr

Economics: Tommy Tang

Finance: Anup Basu

Human Resource Management: Greg Southey
International Business: Michael Cox
Management: Kavoos Mohannak

Marketing: Bill Proud

Public Relations: Amisha Mehta

Student support — Receive personal support through a
dedicated Student Enquiries Centre. Have your admission,
enrolment, and study enquiries answered by our Student
Learning Advisors at the Centre on Level 1, B Block, phone
3138 2050 or email us: bus@qut.edu.au
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Deferment

All domestic applicants offered admission to undergraduate
award courses may apply to defer commencement of their
study. A deferment application will not normally be
considered for courses where specific admission
requirements apply, for example submission of folios or
undertaking auditions. Applicants are not entitled to hold a
deferred place and hold a place in another QUT course for
the same period.

Find out more on deferment.

Bachelor of Business (Honours) year option
Refer to (BS63) for details.

Degree plus Masters option

You can also expand your career options with a Master of
Business in a complementary study area.

Faculty Core Units

Faculty Core Units

BSB110  Accounting

BSB111 Business Law and Ethics
BSB113  Economics

BSB115  Management

BSB119  Global Business
BSB123  Data Analysis

BSB124  Working in Business
BSB126  Marketing

Accountancy Unit Sets
Primary Major

Accountancy - 8 Unit Major

AYB200  Financial Accounting

AYB225  Management Accounting

AYB221 Computerised Accounting Systems
AYB219  Taxation Law

AYB340  Company Accounting

AYB311 Financial Accounting Issues
AYB301  Audit and Assurance

AYB339  Accountancy Capstone

Second Area of Study

Accountancy - 6 Unit Major

AYB200  Financial Accounting

AYB225 Management Accounting

AYB219  Taxation Law

AYB221 Computerised Accounting Systems
AYB340  Company Accounting

AYB301  Audit and Assurance

Forensics - 6 Unit Major

AYB114  Business Technologies

AYB115  Governance Issues and Fraud

AYB341 Forensic and Business Intelligence

INB312 Enterprise Systems Applications

PLUS: select two (2) units from:

AYB221  Computerised Accounting Systems

INB220 Business Analysis

INB311 Enterprise Systems

INB342 Enterprise Data Mining

INB343 Advanced Data Mining and Data Warehousing

Business Regulations - 6 Unit Major (for non-Accounting
students)

AYB219  Taxation Law

AYB320  Advanced Taxation Law

MGB201 Contemporary Employment Relations

MGB339 Performance and Reward

PLUS: select two (2) units from:

AMB231  Marketing Communications Regulations and
Ethics

AYB115  Governance Issues and Fraud

AYB205 Law of Business Entities

AYB230  Corporations Law

AYB232  Financial Institutions Law

AYB240  Superannuation Regulation and Practice

AYB250  Personal Financial Planning

Accountancy - Professional Accounting Extension (for
professional recognition)

AYB230  Corporations Law

AYB321  Strategic Management Accounting
EFB210  Finance 1

PLUS: select one (1) unit from:

AYB227 International Accounting

AYB240  Superannuation Regulation and Practice
AYB250  Personal Financial Planning

AYB320  Advanced Taxation Law

Accountancy - Regulation and Tax Extension
Select four (4) units from:

AYB205 Law of Business Entities

AYB232  Financial Institutions Law

AYB240  Superannuation Regulation and Practice
AYB250  Personal Financial Planning

AYB320  Advanced Taxation Law

AYB338  Accountancy Work Placement

Forensics Minor

AYB114  Business Technologies
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AYB115  Governance Issues and Fraud
AYB341 Forensic and Business Intelligence
PLUS: select one (1) unit from:

AYB205 Law of Business Entities

AYB221 Computerised Accounting Systems
AYB338  Accountancy Work Placement

Superannuation and Wealth Management Minor

AYB240  Superannuation Regulation and Practice

AYB250  Personal Financial Planning
PLUS: select two (2) units from:
AYB205 Law of Business Entities
AYB219  Taxation Law

AYB320  Advanced Taxation Law
AYB338  Accountancy Work Placement

Business Regulation Minor (for non-Accounting students)
AYB219  Taxation Law
PLUS: select three (3) units from:

AMB231  Marketing Communications Regulations and

Ethics

AYB115  Governance Issues and Fraud

AYB205 Law of Business Entities

AYB230  Corporations Law

AYB232  Financial Institutions Law

AYB240  Superannuation Regulation and Practice
AYB250  Personal Financial Planning

AYB320  Advanced Taxation Law

MGB201 Contemporary Employment Relations

MGB339 Performance and Reward

Accountancy Minor (for non-Accounting students)
Select four (4) units from:

AYB200  Financial Accounting

AYB219  Taxation Law

AYB221 Computerised Accounting Systems
AYB225  Management Accounting

AYB240  Superannuation Regulation and Practice
AYB250 Personal Financial Planning

Advertising Unit Sets
Primary Major

Advertising - 8 Unit Major

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB220  Advertising Theory and Practice
AMB318  Advertising Copywriting

AMB319  Media Planning

AMB320  Advertising Management

AMB330  Advertising Planning Portfolio
AMB339  Advertising Campaigns
Second Area of Study

Advertising - 6 Unit Major

AMB200 Consumer Behaviour

AMB220  Advertising Theory and Practice
AMB318  Advertising Copywriting
AMB319  Media Planning

AMB320 Advertising Management
AMB330  Advertising Planning Portfolio

Integrated Marketing Communication - 6 Unit Major
AMB202 Integrated Marketing Communication
AMB208 Events Marketing

AMB220  Advertising Theory and Practice
AMB263
AMB331
AMB350 Sales and Customer Relationship Management

Introduction To Public Relations
Direct Marketing

Advertising Minor (for non-Advertising students)
AMB220  Advertising Theory and Practice
AMB318  Advertising Copywriting

AMB319  Media Planning

AMB320  Advertising Management

Integrated Marketing Communication - Minor
AMB202
AMB331
AMB350 Sales and Customer Relationship Management

Integrated Marketing Communication
Direct Marketing

Choose one from the following:
AMB263 Introduction To Public Relations
AMB220  Advertising Theory and Practice

Economics Unit Sets
Primary Major

Economics - 8 Unit Major

EFB222  Quantitative Methods For Economics and
Finance

EFB223 Economics 2

EFB330 Intermediate Macroeconomics

EFB331 Intermediate Microeconomics

EFB338  Contemporary Application of Economic Theory
Plus any three of the following:

EFB332  Applied Behavioural Economics

EFB333 Introductory Econometrics

EFB334  Environmental Economics and Policy

EFB336 International Economics

EFB337  Game Theory and Applications
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Second Area of Study

Economics - 6 Unit Major (for non Finance major students)

EFB222 Quantitative Methods For Economics and

Finance
EFB223  Economics 2
EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics

Plus any two of the following:
EFB332  Applied Behavioural Economics
EFB333 Introductory Econometrics
EFB334  Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Economics - 6 unit major (for Finance students)

EFB330 Intermediate Macroeconomics

EFB331 Intermediate Microeconomics

Plus four of the following:
EFB332  Applied Behavioural Economics
EFB333 Introductory Econometrics
EFB334 Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Economics - Minor (for non-Economics and Finance
students)

EFB223  Economics 2
EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics

Plus one of the following:
EFB332  Applied Behavioural Economics
EFB334 Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Economics minor (for Finance students)

EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics

Plus two of the following:
EFB332  Applied Behavioural Economics
EFB334  Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Applied Economics Minor (for non-Economics and Finance
students)

EFB223  Economics 2
EFB332  Applied Behavioural Economics
EFB334  Environmental Economics and Policy

EFB330
EFB331

Plus one of the following:
Intermediate Macroeconomics
Intermediate Microeconomics

Applied Economics minor (for Finance students)

EFB332
EFB334
EFB330
EFB331

Applied Behavioural Economics
Environmental Economics and Policy
Intermediate Macroeconomics
Intermediate Microeconomics

Quantitative Economics minor (for non-Economics and
Finance students)

EFB222

EFB223
EFB333

EFB330
EFB331
EFB332
EFB334

Quantitative Methods For Economics and
Finance

Economics 2

Introductory Econometrics

Plus one of the following:
Intermediate Macroeconomics
Intermediate Microeconomics
Applied Behavioural Economics
Environmental Economics and Policy

Quantitative Economic minor (for Finance students)

EFB333

EFB330
EFB331
EFB332
EFB334

Introductory Econometrics

Plus three of the following:
Intermediate Macroeconomics
Intermediate Microeconomics
Applied Behavioural Economics
Environmental Economics and Policy

Finance Unit Sets

Primary Major

Finance - 8 Unit Major

EFB201 Financial Markets

EFB210 Finance 1

EFB222  Quantitative Methods For Economics and
Finance

EFB223  Economics 2

EFB307 Finance 2

EFB312 International Finance

EFB335 Investments

EFB340 Finance Capstone

Second Area of Study

Finance - 6 Unit Major (for non Economics students)

EFB201
EFB210
EFB222

EFB223

Financial Markets
Finance 1

Quantitative Methods For Economics and
Finance

Economics 2
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EFB307 Finance 2
EFB312 International Finance

Finance - 6 unit Major (for Economics students)
EFB210 Finance 1

EFB201 Financial Markets

EFB307 Finance 2

EFB312 International Finance

EFB335 Investments

EFB340 Finance Capstone

Finance - Minor (for non-Finance students)
EFB201 Financial Markets

EFB210  Finance 1

EFB307  Finance 2

EFB312  International Finance

Finance - Funds Management Extension
EFB308  Finance 3

EFB309 Financial Derivatives

EFB326  Applied Portfolio Management
EFB333  Introductory Econometrics

Finance - Financial Services Extension
AYB232  Financial Institutions Law

EFB310 Financial Institutions - Control
EFB311 Financial Institutions - Lending
EFB339  Financial Planning and Investments

Human Resource Management Unit Sets
Primary Major

Human Resource Management 8 Unit Major

MGB200 Leading Organisations

MGB201 Contemporary Employment Relations
MGB207 Human Resource Issues and Strategy
MGB220 Business Research Methods

MGB320 Recruitment and Selection

MGB331 Learning and Development in Organisations
MGB339 Performance and Reward

MGB370 Personal and Professional Development

Second Area of Study

Human Resource Management 6 Unit Major

MGB200 Leading Organisations

MGB201 Contemporary Employment Relations
MGB207 Human Resource Issues and Strategy
MGB320 Recruitment and Selection

MGB331 Learning and Development in Organisations
MGB339 Performance and Reward

Human Resource Management Extension (for Human
Resource Management students)

MGB305 HRM Strategy and Policy
MGB314  Organisational Consulting and Change
Plus any two of:

MGB225 Intercultural Communication and Negotiation
Skills

MGB306 Independent Study
MGB309 Strategic Management
MGB338 Workplace Learning

HRM Minor (For non-HRM students)

Choose 1 of the following:
MGB320 Recruitment and Selection
MGB331 Learning and Development in Organisations
PLUS: Choose 3 of the following:
MGB200 Leading Organisations
MGB201 Contemporary Employment Relations
MGB207 Human Resource Issues and Strategy
MGB339 Performance and Reward

International Business Unit Sets
Primary Major

International Business - 8 Unit Major

AMB210  Importing and Exporting

AMB303 International Logistics

AMB336 International Marketing

AMB369 International Business Strategy
AYB227 International Accounting

EFB240  Finance for International Business

MGB225 Intercultural Communication and Negotiation
Skills

MGB340 International Business in the Asia-pacific
Second Area of Study

International Business - 6 Unit Major
AMB204  Purchasing and Procurement
AMB210 Importing and Exporting
AMB303 International Logistics
AMB336 International Marketing

MGB225 Intercultural Communication and Negotiation
Skills

MGB340 International Business in the Asia-pacific

International Logistics - 6 Unit Major
AMB204  Purchasing and Procurement
AMB210 Importing and Exporting
AMB303 International Logistics
AMB336 International Marketing
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MGB210
MGB335

Managing Operations
Project Management

International Logistics - Minor

AMB204
AMB210
AMB303
MGB210

Purchasing and Procurement
Importing and Exporting
International Logistics
Managing Operations

International Business - Minor (for non International
Business students)

AMB210
AMB336
MGB225

MGB340

Importing and Exporting
International Marketing

Intercultural Communication and Negotiation
Skills

International Business in the Asia-pacific

Management Unit Sets

Primary Major

Management - 8 Unit Major

MGB200 Leading Organisations

MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation

MGB225 Intercultural Communication and Negotiation
Skills

MGB309 Strategic Management

MGB310  Sustainability in A Changing Environment

MGB324 Managing Business Growth

MGB335 Project Management

Second Area of Study

Management - 6 Unit Major

MGB200
MGB210
MGB223
MGB225

MGB310
MGB309

Leading Organisations
Managing Operations
Entrepreneurship and Innovation

Intercultural Communication and Negotiation
Skills

Sustainability in A Changing Environment
Strategic Management

Management Extension (for Management Students)

MGB201
MGB331

AMB252
MGB306
MGB338
MGB370

Contemporary Employment Relations
Learning and Development in Organisations
Plus any two of:

Business Decision Making

Independent Study

Workplace Learning

Personal and Professional Development

Minor - Entrepreneurship

MGB223 Entrepreneurship and Innovation

MGB324 Managing Business Growth
Plus two of the following:

MGB200 Leading Organisations

MGB210 Managing Operations

MGB225 Intercultural Communication and Negotiation
Skills

MGB310  Sustainability in A Changing Environment

Minor - Management (for non-Management students)
MGB309 Strategic Management

Plus three of the following:

MGB200 Leading Organisations

MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation

MGB225 Intercultural Communication and Negotiation
Skills

MGB310  Sustainability in A Changing Environment

Marketing Unit Sets
Primary Major

Marketing - 8 Unit Major

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240 Marketing Planning and Management
AMB335 E-marketing Strategies

AMB336 International Marketing

AMB340  Services Marketing

AMB359  Strategic Marketing

Second Area of Study

Marketing - 6 Unit Major

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240  Marketing Planning and Management
AMB336 International Marketing

AMB340  Services Marketing

Marketing - Extension
Choose 4 from:

AMB206  Social Marketing

AMB251  Innovation and Brand Management

AMB252  Business Decision Making

AMB303 International Logistics

AMB310 Internship

AMB350 Sales and Customer Relationship Management
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Marketing - Minor

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240  Marketing Planning and Management

Sales - Minor

AMB331  Direct Marketing

AMB249  Professional Selling

AMB350 Sales and Customer Relationship Management
MGB225 Intercultural Communication and Negotiation

Skills

Tourism and Entertainment Marketing Minor

AMB207  Entertainment Marketing
AMB209  Tourism Marketing

AMB208 Events Marketing

AMB264  Public Relations Techniques

Public Relations Unit Sets
Primary Major

Public Relations - 8 Unit Major

AMB201  Marketing and Audience Research
AMB263 Introduction To Public Relations
AMB264  Public Relations Techniques
AMB372  Public Relations Planning
AMB373  Corporate Communication
AMB374  Global Public Relations Cases
AMB375  Public Relations Management
AMB379  Public Relations Campaigns
Second Area of Study

Public Relations - 6 Unit Major

AMB201  Marketing and Audience Research
AMB263 Introduction To Public Relations
AMB264  Public Relations Techniques
AMB372  Public Relations Planning
AMB373  Corporate Communication
AMB374  Global Public Relations Cases

Public Relations Minor (for non Public Relations students)

AMB263 Introduction To Public Relations

AMB264  Public Relations Techniques
AMB372  Public Relations Planning
AMB374  Global Public Relations Cases

Marketing and Management Course Structure - Sem 1
entry (ODD YEAR) (for Caboolture students only)

Year 1, Semester 1

BSB126  Marketing
Faculty Core Unit
Faculty Core Unit

Faculty Core Unit

Year 1, Semester 2

BSB115 Management

AMB201  Marketing and Audience Research
AMB240 Marketing Planning and Management
AMB200 Consumer Behaviour

Year 2, Semester 1

MGB200 Leading Organisations

AMB202 Integrated Marketing Communication
Elective Unit
Elective Unit

Year 2, Semester 2
Faculty Core Unit

MGB223 Entrepreneurship and Innovation
MGB309 Strategic Management
MGB310  Sustainability in A Changing Environment

Year 3, Semester 1

AMB335 E-marketing Strategies
OR

MGB324 Managing Business Growth

MGB225 Intercultural Communication and Negotiation
Skills

AMB340  Services Marketing

MGB210 Managing Operations

Year 3, Semester 2
Faculty Core Unit
Faculty Core Unit

AMB336 International Marketing

MGB335 Project Management
OR

AMB359  Strategic Marketing

Marketing and Management Course Structure - Sem 2
entry (ODD YEAR) (for Caboolture students only)

Year 1, Semester 2
BSB115 Management

Faculty Core Unit
Faculty Core Unit

Faculty Core Unit

Year 2, Semester 1
BSB126  Marketing

Faculty Core Unit
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Faculty Core Unit
MGB200 Leading Organisations

Year 2, Semester 2

AMB201  Marketing and Audience Research
AMB240  Marketing Planning and Management
MGB309 Strategic Management

MGB310  Sustainability in A Changing Environment

Year 3, Semester 1

MGB225 Intercultural Communication and Negotiation
Skills

AMB340  Services Marketing

MGB210 Managing Operations

AMB335 E-marketing Strategies
Or

AMB335 E-marketing Strategies

Year 3, Semester 2
MGB223 Entrepreneurship and Innovation
MGB335 Project Management
OR
AMB359  Strategic Marketing
AMB336 International Marketing
AMB200 Consumer Behaviour

Year 4, Semester 1
AMB202 Integrated Marketing Communication
Faculty Core Unit
Elective Unit
MGB324 Managing Business Growth
Or
Elective Unit

Marketing and Management Course Structure - Sem 1
entry (EVEN YEAR) (for Caboolture students only)

Year 1, Semester 1

BSB126  Marketing
Faculty Core Unit
Faculty Core Unit
Faculty Core Unit

Year 1, Semester 2

BSB115 Management

AMB201  Marketing and Audience Research

AMB240 Marketing Planning and Management
Faculty Core Unit

Year 2, Semester 1
MGB200 Leading Organisations
MGB225 Intercultural Communication and Negotiation

Skills
MGB210 Managing Operations

Elective Unit

Year 2, Semester 2
AMB200 Consumer Behaviour
MGB223 Entrepreneurship and Innovation
AMB336 International Marketing
Faculty Core Unit

Year 3, Semester 1
AMB202 Integrated Marketing Communication
AMB335 E-marketing Strategies

OR
MGB324 Managing Business Growth
AMB340  Services Marketing

Elective

Year 3, Semester 2
Faculty Core Unit
MGB309 Strategic Management
MGB310  Sustainability in A Changing Environment
MGB335 Project Management
OR
AMB359  Strategic Marketing

Marketing and Management Course Structure - Sem 2
entry (EVEN YEAR) (for Caboolture students only)

Year 1, Semester 2

BSB115  Management
Faculty Core Unit
Faculty Core Unit
Faculty Core Unit

Year 2, Semester 1
BSB126  Marketing
MGB200 Leading Organisations

MGB225 Intercultural Communication and Negotiation
Skills

MGB210 Managing Operations

Year 2, Semester 2

AMB201  Marketing and Audience Research
AMB240 Marketing Planning and Management
MGB309 Strategic Management

AMB200 Consumer Behaviour

Year 3, Semester 1

Faculty Core Unit
AMB202 Integrated Marketing Communication
AMB340  Services Marketing
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AMB335 E-marketing Strategies
Or
Faculty Core Unit

Year 3, Semester 2
MGB223 Entrepreneurship and Innovation
MGB335 Project Management
OR
AMB359  Strategic Marketing
AMB336 International Marketing
MGB310  Sustainability in A Changing Environment

Year 4, Semester 1
Elective Unit
Elective Unit
Faculty Core Unit
MGB324 Managing Business Growth
Or
Faculty Core Unit

Marketing and Management Unit List (for Caboolture
students)

Faculty Core Units

BSB110  Accounting

BSB119  Global Business
BSB123  Data Analysis

BSB124  Working in Business
BSB111 Business Law and Ethics
BSB113  Economics

BSB115  Management

BSB126  Marketing

Management Units

MGB200 Leading Organisations

MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation

MGB225 Intercultural Communication and Negotiation
Skills

MGB309 Strategic Management

MGB310  Sustainability in A Changing Environment
MGB324 Managing Business Growth

MGB335 Project Management

Marketing Units

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240  Marketing Planning and Management
AMB335 E-marketing Strategies

AMB336 International Marketing

AMB340
AMB359

Services Marketing
Strategic Marketing
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Bachelor of Business (Accountancy)

(BS05)
Year offered: 2010

Admissions: Yes

CRICOS code: 003491G

Course duration (full-time): 3 years (6 semesters)

Course duration (part-time): 6 years (12 semesters)
Domestic fees (indicative): 2010: CSP $4430 per
semester

International Fees (indicative): 2010: $10,250 (indicative)
per semester (subject to annual review)

Domestic Entry: February and July

International Entry: February, July and November
(International Student can only attend Gardens Point
Campus)

QTAC code: 413021

Past rank cut-off: 79

Past OP cut-off: 11

OP Guarantee: Yes

Assumed knowledge: English (4, SA) and Maths A, B or C
(4, SA)

Preparatory studies: For information on acquiring
assumed knowledge visit
http://www.studentservices.qut.edu.au/apply/ug/info/knowledge.jsp
Total credit points: 288

Standard credit points per full-time semester: 48
Standard credit points per part-time semester: 24
Course coordinator: Dr Erica French

Discipline coordinator: Ms Ros Kent

Campus: Gardens Point

Your degree at a glance

Year 1

Sign up for Accounting Connexions to learn the ropes of
university life from an experienced student. Academically,
you will build a base of broad business knowledge through
the core units, covering all areas of business from finance
and economics through to marketing and electronic
business. Generic skills in all areas will enhance your
understanding of how businesses operate within the
commercial and legal environment. Start your accountancy
major in second semester with a focus on financial reporting
and disclosure.

Year 2

You will learn how to interpret financial information and
reports and gain skills in using this information for business
decision making. Practical experience in using software
such as MYOB and Accounting Information Systems Cycles
will complement your theoretical knowledge in corporate
reporting and product costing. You can start to build your
professional networks and find out more about the corporate
world that awaits you at boardroom seminars. You'll also
start to shape your career with the selection of a second
study area.

Year 3

You will draw on the knowledge gained through your major
to solve real-world accounting problems such as preparing a
tax return or analysing the financial statements of a client
business. You'll also investigate how auditors report on the
financial statements of companies, individuals and trusts.

For the best chance of a top job to launch your career,
attend graduate recruitment events on campus or take a
work placement with one of our industry partners.

Professional recognition

Students may meet eligibility for Associate Membership of
CPA Australia and enrolment in the CPA Program,
academic requirements for enrolment in the Chartered
Accountants Program of the Institute of Chartered
Accountants in Australia, associate membership with the
National Institute of Accountants and associate membership
of the Taxation Institute of Australia through:

Study area

Accountancy major — electives EFB210 Finance 1 and
AYB321 Strategic Management Accounting and AYB230
Corporations Law

Second study area

Regulation and Tax extension — electives Professional
Accounting Extension or EFB210 Finance 1 and AYB321
Strategic Management Accounting and AYB230
Corporations Law

Finance second major — electives AYB321 Strategic
Management Accounting and AYB230 Corporations Law

Forensics minor — electives Professional Accounting
extension or EFB210 Finance 1 and AYB321 Strategic
Management Accounting and AYB230 Corporations Law

Superannuation and Wealth Management minor — electives
Professional Accounting extension or EFB210 Finance 1
and AYB321 Strategic Management Accounting and
AYB230 Corporations Law

Students who complete the Superannuation and Wealth
Management minor in conjunction with an Accountancy
major will also meet the Australian Securities and
Investments Commission RG146 competency and skill
requirements for Tier 1 financial advisors.

Recently we also acquired accreditation with the
Association of Chartered Certified Accountants.

This means your accountancy qualification is instantly
recognised in Australia and overseas.

Career preparation program

Accounting Connexions helps you settle into university life
by matching first-year students with established
accountancy students. You'll get to know how university
works, where the library and computer labs are, and meet
other students.

Real world focus

Our Johnston Rorke Boardroom Seminar Series gives some
second-year students a feel for corporate life, with the
opportunity to talk to partners of the firm about real client
cases.

In third year some students will have the opportunity to
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undertake an organised work experience placement with an
accounting firm or in an organisation in the media,
community, banking or government sector. Demonstrating
your ability to apply your knowledge in a real workplace is
another way you can stand out from the crowd to future
employers.

You can even get a taste of what life is like as a researcher
during your studies, with paid research work opportunities
within the School, working with academic supervisors on
real-world research projects, or as part of a Summer
Semester Research scholarship. You might discover your
potential for research work or an academic career.

Other majors

See also separate entries for the following majors in this
course: Advertising, Economics, Finance, Human Resource
Management, International Business, Management,
Marketing, and Public Relations.

Abbreviation
BBus(Accy)

Accountancy (Full-time Semester 1 Entry)

Year 1, Semester 1

BSB110  Accounting

BSB111 Business Law and Ethics
BSB113  Economics

BSB124  Working in Business

Year 1, Semester 2

BSB123  Data Analysis

BSB115 Management

AYB200 Financial Accounting
AYB225  Management Accounting

Year 2, Semester 1
AYB221
AYB219

Computerised Accounting Systems
Taxation Law

Second Area of Study OR Elective
Second Area of Study OR Elective

Year 2, Semester 2
AYB340 Company Accounting

Second Area of Study OR Elective
Second Area of Study OR Elective

Second Area of Study OR Elective

Year 3, Semester 1
AYB311
BSB119

Financial Accounting Issues
Global Business

Second Area of Study OR Elective
Second Area of Study OR Elective

Year 3, Semester 2

AYB339  Accountancy Capstone
AYB301 Audit and Assurance
BSB126  Marketing

Second Area of Study OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Accountancy) Unit
Sets. Check unit availability when selecting
Second Area of Study units.

Accountancy (Full-time Semester 2 Entry)

Year 1, Semester 2

BSB110  Accounting

BSB111 Business Law and Ethics
BSB113  Economics

BSB124  Working in Business

Year 2, Semester 1

BSB123  Data Analysis

BSB115  Management

AYB200  Financial Accounting
AYB225  Management Accounting

Year 2, Semester 2
AYB221
AYB219

Computerised Accounting Systems
Taxation Law

Second Area of Study OR Elective
Second Area of Study OR Elective

Year 3, Semester 1
AYB340  Company Accounting

Second Area of Study OR Elective
Second Area of Study OR Elective

Second Area of Study OR Elective

Year 3, Semester 2
AYB311
BSB119

Financial Accounting Issues
Global Business

Second Area of Study OR Elective
Second Area of Study OR Elective

Year 4, Semester 1

AYB339  Accountancy Capstone
AYB301  Audit and Assurance

Second Area of Study OR Elective
BSB126  Marketing

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Accountancy) Unit
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Sets. Check unit availability when selecting

Second Area of Study units.

Accountancy (Part-time Semester 1 Entry)

Year 1, Semester 1
BSB110  Accounting
BSB111 Business Law and Ethics

Year 1, Semester 2
BSB113 Economics
BSB124  Working in Business

Year 2, Semester 1
BSB123  Data Analysis
AYB200 Financial Accounting

Year 2, Semester 2
BSB115  Management
AYB225 Management Accounting

Year 3, Semester 1
AYB221 Computerised Accounting Systems
Second Area of Study OR Elective

Year 3, Semester 2
AYB219  Taxation Law
Second Area of Study OR Elective

Year 4, Semester 1
AYB340 Company Accounting
Second Area of Study OR Elective

Year 4, Semester 2
Second Area of Study OR Elective
Second Area of Study OR Elective

Year 5, Semester 1
Second Area of Study OR Elective
Second Area of Study OR Elective

Year 5, Semester 2
AYB301 Audit and Assurance
BSB119 Global Business

Year 6, Semester 1
AYB311 Financial Accounting Issues
BSB126  Marketing

Year 6, Semester 2
AYB339  Accountancy Capstone
Second Area of Study OR Elective

Important Information

Please note: List of Second Area of Study can

be viewed under BS05 (Accountancy) Unit
Sets. Check unit availability when selecting
Second Area of Study units.

Accountancy (Part-time Semester 2 Entry)

Year 1, Semester 2
BSB110  Accounting
BSB111 Business Law and Ethics

Year 2, Semester 1
BSB113 Economics
BSB124  Working in Business

Year 2, Semester 2
BSB123  Data Analysis
AYB200 Financial Accounting

Year 3, Semester 1
BSB115  Management
AYB225  Management Accounting

Year 3, Semester 2
AYB221 Computerised Accounting Systems
Second Area of Study OR Elective

Year 4, Semester 1
AYB219  Taxation Law
Second Area of Study OR Elective

Year 4, Semester 2
AYB340 Company Accounting
Second Area of Study OR Elective

Year 5, Semester 1
Second Area of Study OR Elective
Second Area of Study OR Elective

Year 5, Semester 2
Second Area of Study OR Elective
Second Area of Study OR Elective

Year 6, Semester 1
AYB311 Financial Accounting Issues
BSB119  Global Business

Year 6, Semester 2
AYB339  Accountancy Capstone
BSB126  Marketing

Year 7, Semester 1
AYB301 Audit and Assurance
Second Area of Study OR Elective

Important Information
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Please note: List of Second Area of Study can
be viewed under BS05 (Accountancy) Unit
Sets. Check unit availability when selecting
Second Area of Study units.

Accountancy with Professional Accountancy Extension

(Full-time Semester 1 Entry)

Year 1, Semester 1

BSB110  Accounting

BSB111 Business Law and Ethics
BSB113  Economics

BSB124  Working in Business

Year 1, Semester 2

BSB123  Data Analysis

BSB115  Management

AYB200  Financial Accounting
AYB225  Management Accounting

Year 2, Semester 1

AYB219  Taxation Law
AYB221 Computerised Accounting Systems
EFB210  Finance 1

2nd Minor or Elective Unit

Year 2, Semester 2

AYB230  Corporations Law
AYB321 Strategic Management Accounting
AYB340  Company Accounting

Professional Accounting Unit or 2nd Minor or
Elective
Year 3, Semester 1
AYB311
BSB119

Financial Accounting Issues
Global Business

Professional Accounting Unit or 2nd Minor or
Elective

2nd Minor or Elective Unit

Year 3, Semester 2

AYB301  Audit and Assurance
AYB339  Accountancy Capstone
BSB126  Marketing

2nd Minor or Elective Unit

Professional Accountancy Extension

To complete the Professional Accounting
extension student must select one of the

following:
AYB227 International Accounting
AYB240  Superannuation Regulation and Practice
AYB250  Personal Financial Planning
AYB320  Advanced Taxation Law

Please check unit availability when choosing
an Extension, Minor or Elective units. List of
Minors can be viewed under BS05
(Accountancy) Unit Sets.

Accountancy with Professional Accountancy Extension

(Full-time Semester 2 Entry)

Year 1, Semester 2

BSB110  Accounting

BSB111  Business Law and Ethics
BSB113  Economics

BSB124  Working in Business

Year 2, Semester 1

BSB115  Management

BSB123  Data Analysis

AYB200  Financial Accounting
AYB225  Management Accounting

Year 2, Semester 2

AYB221  Computerised Accounting Systems
AYB219  Taxation Law
EFB210  Finance 1

2nd Minor or Elective

Year 3, Semester 1

AYB340  Company Accounting
AYB321 Strategic Management Accounting
AYB230  Corporations Law

Professional Accounting Unit or 2nd Minor or
Elective

Year 3, Semester 2
AYB311
BSB119

Financial Accounting Issues
Global Business

Professional Accounting Unit or 2nd Minor or
Elective

2nd Minor or Elective

Year 4, Semester 1

AYB339  Accountancy Capstone
BSB126  Marketing
AYB301 Audit and Assurance

2nd Minor or Elective

Professional Accountancy Extension

To complete the Professional Accounting
extension student must select one of the

following:
AYB227 International Accounting
AYB240  Superannuation Regulation and Practice
AYB250  Personal Financial Planning
AYB320  Advanced Taxation Law
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Please check unit availability when choosing
an Extension, Minor or Elective units. List of

Minors can be viewed under BS05
(Accountancy) Unit Sets.

2nd Minor or Elective

Professional Accountancy Extension

Accountancy with Professional Accountancy Extension

(Part-time Semester 1 Entry)

Year 1, Semester 1
BSB110
BSB111

Accounting
Business Law and Ethics

Year 1, Semester 2
BSB113
BSB124

Economics
Working in Business

Year 2, Semester 1
BSB123
AYB200

Data Analysis
Financial Accounting

Year 2, Semester 2
AYB225
BSB115

Management Accounting
Management

Year 3, Semester 1
AYB221 Computerised Accounting Systems

2nd Minor or Elective

Year 3, Semester 2
AYB219
EFB210

Taxation Law
Finance 1

Year 4, Semester 1
AYB230
AYB340

Corporations Law
Company Accounting

Year 4, Semester 2

AYB321 Strategic Management Accounting

Professional Accounting Unit or 2nd Minor or

Elective

Year 5, Semester 1

Professional Accounting Unit or 2nd Minor or

Elective
2nd Minor or Elective

Year 5, Semester 2
AYB301
BSB119

Audit and Assurance
Global Business

Year 6, Semester 1
AYB311
BSB126

Financial Accounting Issues
Marketing

Year 6, Semester 2

AYB339  Accountancy Capstone

AYB227
AYB240
AYB250
AYB320

Accountancy with Professional Accountancy Extension

To complete the Professional Accounting
extension student must select one of the
following:

International Accounting
Superannuation Regulation and Practice
Personal Financial Planning

Advanced Taxation Law

Please check unit availability when choosing
an Extension, Minor or Elective units. List of
Minors can be viewed under BS05
(Accountancy) Unit Sets.

(Part-time Semester 2 Entry)

Year 1, Semester 2

BSB110
BSB111

Accounting
Business Law and Ethics

Year 2, Semester 1

BSB113
BSB124

Economics
Working in Business

Year 2, Semester 2

BSB123
AYB200

Data Analysis
Financial Accounting

Year 3, Semester 1

BSB115
AYB225

Management
Management Accounting

Year 3, Semester 2

AYB221

EFB210
AYB219

AYB340
AYB230

Computerised Accounting Systems
2nd Minor or Elective

Year 4, Semester 1

Finance 1
Taxation Law

Year 4, Semester 2

Company Accounting
Corporations Law

Year 5, Semester 1

AYB321

Strategic Management Accounting

Professional Accounting Unit or 2nd Minor or
Elective

Year 5, Semester 2

Professional Accounting Unit or 2nd Minor or
Elective

2nd Minor or Elective
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Year 6, Semester 1

AYB311
BSB119

Financial Accounting Issues
Global Business

Year 6, Semester 2

AYB339
BSB126

Accountancy Capstone
Marketing

Year 7, Semester 1

AYB301

Audit and Assurance
2nd Minor or Elective

Professional Accountancy Extension

AYB227
AYB240
AYB250
AYB320

To complete the Professional Accounting
extension student must select one of the
following

International Accounting
Superannuation Regulation and Practice
Personal Financial Planning

Advanced Taxation Law

Please check unit availability when choosing
an Extension, Minor or Elective units. List of
Minors can be viewed under BS05
(Accountancy) Units Sets.

Accountancy Unit Sets

Primary Major

Accountancy - 8 Unit Major

AYB200  Financial Accounting

AYB225  Management Accounting

AYB221 Computerised Accounting Systems
AYB219  Taxation Law

AYB340 Company Accounting

AYB311 Financial Accounting Issues
AYB301  Audit and Assurance

AYB339  Accountancy Capstone

Second Area of Study

Accountancy - 6 Unit Major

AYB200
AYB225
AYB219
AYB221
AYB340
AYB301

Financial Accounting

Management Accounting

Taxation Law

Computerised Accounting Systems
Company Accounting

Audit and Assurance

Forensics - 6 Unit Major

AYB114
AYB115
AYB341

Business Technologies
Governance Issues and Fraud
Forensic and Business Intelligence

INB312
PLUS:
AYB221
INB220
INB311
INB342
INB343

Enterprise Systems Applications

select two (2) units from:

Computerised Accounting Systems

Business Analysis

Enterprise Systems

Enterprise Data Mining

Advanced Data Mining and Data Warehousing

Business Regulations - 6 Unit Major (for non-Accounting

students)
AYB219
AYB320
MGB201
MGB339
PLUS:
AMB231

AYB115
AYB205
AYB230
AYB232
AYB240
AYB250

Taxation Law

Advanced Taxation Law
Contemporary Employment Relations
Performance and Reward

select two (2) units from:

Marketing Communications Regulations and
Ethics

Governance Issues and Fraud

Law of Business Entities

Corporations Law

Financial Institutions Law
Superannuation Regulation and Practice
Personal Financial Planning

Accountancy - Professional Accounting Extension (for
professional recognition)

AYB230
AYB321
EFB210
PLUS:

AYB227
AYB240
AYB250
AYB320

Corporations Law

Strategic Management Accounting
Finance 1

select one (1) unit from:

International Accounting
Superannuation Regulation and Practice
Personal Financial Planning

Advanced Taxation Law

Accountancy - Regulation and Tax Extension

AYB205
AYB232
AYB240
AYB250
AYB320
AYB338

Select four (4) units from:

Law of Business Entities

Financial Institutions Law
Superannuation Regulation and Practice
Personal Financial Planning

Advanced Taxation Law

Accountancy Work Placement

Forensics Minor

AYB114
AYB115
AYB341
PLUS:

AYB205

Business Technologies
Governance Issues and Fraud
Forensic and Business Intelligence
select one (1) unit from:

Law of Business Entities
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AYB221
AYB338

Computerised Accounting Systems
Accountancy Work Placement

Superannuation and Wealth Management Minor

AYB240
AYB250
PLUS:

AYB205
AYB219
AYB320
AYB338

Superannuation Regulation and Practice
Personal Financial Planning

select two (2) units from:

Law of Business Entities

Taxation Law

Advanced Taxation Law

Accountancy Work Placement

Business Regulation Minor (for non-Accounting students)

AYB219
PLUS:
AMB231

AYB115
AYB205
AYB230
AYB232
AYB240
AYB250
AYB320
MGB201
MGB339

Taxation Law
select three (3) units from:

Marketing Communications Regulations and
Ethics

Governance Issues and Fraud

Law of Business Entities

Corporations Law

Financial Institutions Law
Superannuation Regulation and Practice
Personal Financial Planning

Advanced Taxation Law

Contemporary Employment Relations
Performance and Reward

Accountancy Minor (for non-Accounting students)

AYB200
AYB219
AYB221
AYB225
AYB240
AYB250

Select four (4) units from:

Financial Accounting

Taxation Law

Computerised Accounting Systems
Management Accounting
Superannuation Regulation and Practice
Personal Financial Planning

Languages Course structure

Important Information:

Languages are delivered through an
Australian-first alliance between QUT, the
University of Queensland (UQ) and Griffith
University (GU).

In addition to wide range of elective choices, 6
unit second majors and 4 unit minors are
available in the following Languages:

* French (UQ)

» German (UQ)

¢ Indonesian (UQ)

* Italian (GU)

+ Japanese (UQ and GU)
» Korean (UQ)

* Mandarin (QUT)
* Russian (UQ)
* Spanish (UQ and GU)

If you wish to study a language other than
Mandarin you will be able to enrol as a cross
institutional student at GU or UQ. You can
access enrolment information and the cross
institutional application at
www.bus.qut.edu.au/study/languages/

To satisfy requirements of a second major or
minor, the same language must be studied and
undertaken at the same university.

Students wishing to study a language as a 6
unit major should enrol in the first language
unit in their first semester.

For further information regarding languages,
refer to
http://www.bus.qut.edu.au/study/languages/

Potential Careers:

Account Executive, Accountant, Actuary, Administrator,
Adult/Workplace Educator, Banker, Business Analyst,
Certified Practicing Accountant, Corporate Secretary,
Exchange Student, Financial Advisor/Analyst, Financial
Project Manager, Funds Manager, Government Officer,
Home Economist, Investment Manager, Property

Development, Public Servant, Risk Manager, Stockbroker.
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Bachelor of Business (Advertising)

(BS05)
Year offered: 2010

Admissions: Yes

CRICOS code: 003491G

Course duration (full-time): 3 years (6 semesters)
Course duration (part-time): 6 years (12 semesters)
Domestic fees (indicative): 2010: CSP $4430 per
semester

International Fees (indicative): 2010: $10,250 (indicative)
per semester (subject to annual review)

Domestic Entry: February and July

International Entry: February, July and November* (*
conditions apply) (international students can only study at
Gardens Point campus)

QTAC code: 413021

Past rank cut-off: 79

Past OP cut-off: 11

OP Guarantee: Yes

Assumed knowledge: English (4, SA)

Preparatory studies: For information on acquiring
assumed knowledge visit
http://www.studentservices.qut.edu.au/apply/ug/info/knowledge.jsp
Total credit points: 288

Standard credit points per full-time semester: 48
Standard credit points per part-time semester: 24
Course coordinator: Dr Erica French

Discipline coordinator: Dr Gayle Kerr

Campus: Gardens Point

Your degree at a glance

Year 1

You will build a base of broad business knowledge through
the core units, covering all areas of business from finance,
accounting and economics through to international and

electronic business. With generic skills in all areas, you'll

have an understanding of how businesses operate within

the commercial and legal environment. Your advertising

major starts in second semester with the question of why

consumers choose the products they buy. You'll also learn
how advertising agencies relate to both the media, suppliers
and the companies that hire them.

Year 2

You will build your skills in creating advertising, including
practical writing and concept development workshops. You'll
learn to solve advertising problems by analysing the
consumer and the product, and how to create cost effective
media schedules. You can start to build your professional
portfolio and gain the attention of national and international
agencies by entering competitions specifically for
advertising students. You’ll also have the opportunity to
personalise your degree with the selection of your second
study area.

Year 3

You will round out your major by formulating an advertising
campaign from a real-world client’s brief. Working as a
team, you’ll research your client’s advertising problem and
identify strategies to solve it. You'll then develop creative
ideas, match them to innovative media solutions and deliver
a boardroom pitch to the client. Your client could be a

Queensland icon such as Queensland Day, the Ekka or the
Brisbane Lions, a charity such as Muscular Dystrophy, or a
national consumer goods or pharmaceutical company.

Professional recognition

Graduates may be eligible for membership of a number of
professional bodies depending on choice of major and units.

Advertising first and second major — Students will meet
requirements for membership to the Advertising Federation
of Australia, the Australian Association of National
Advertisers, Media Federation of Australia and the
Australian Direct Marketing Association.

Our reputation

QUT was the first university to offer a degree level program
in advertising - a decade before anyone else in Australia.
This course remains a unique advertising degree taught
within a business school, giving QUT advertising graduates
a strategic and commercial edge.

Industry links

The advertising industry is a network, and one which QUT is
strongly connected to. Our School of Advertising, Marketing
and Public Relations interacts with the industry, sponsoring
events and drawing from the industry a talented pool of
guest lecturers.

Our lecturers have worked in the industry, and bring real-
world experience and in-depth theoretical underpinnings to
the classroom.

AMPed, the student association for QUT advertising,
marketing and public relations students, is another link to
the real world. Through AMPed you can access industry
professionals, and find out about events run by professional
bodies. It's also a great way to meet your peers, and create
your own career networks.

Practical teaching

As an integral part of this course, you'll work in a team to
formulate an advertising campaign from a real-world client's
brief. You'll research your client's advertising problem and
identify strategies to solve it. You'll then develop creative
ideas, match them to innovative media solutions and deliver
a boardroom pitch to the client. Your client could be a
Queensland icon such as Queensland Day or the Ekka, a
charity such as Muscular Dystrophy, or a national consumer
goods or pharmaceutical company.

Other majors

See also separate entries for other majors in this course:
Accountancy, Economics, Finance, Human Resource
Management, International Business, Management,
Marketing, and Public Relations.

Abbreviation
BBus(Advtg)

Advertising (Full-time Semester 1 Entry)
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Year 1, Semester 1

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

AMB220  Advertising Theory and Practice
AMB200 Consumer Behaviour

BSB110  Accounting

BSB115 Management

Year 2, Semester 1
AMB201
AMB319

Marketing and Audience Research
Media Planning

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 2, Semester 2
AMB318  Advertising Copywriting

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1
AMB320
AMB330

Advertising Management
Advertising Planning Portfolio

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2
AMB339  Advertising Campaigns

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information
Please note: List of Second Area of Study can

be viewed under BS05 (Advertising) Unit Sets.

BSB111 and BSB113 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Advertising (Full-time Semester 2 Entry)

Year 1, Semester 2

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 2, Semester 1

BSB110  Accounting
BSB115  Management
AMB200 Consumer Behaviour

AMB220  Advertising Theory and Practice

Year 2, Semester 2
AMB201  Marketing and Audience Research

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective
Year 3, Semester 1
AMB318
AMB319

Advertising Copywriting
Media Planning

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2
AMB320  Advertising Management

AMB330 Advertising Planning Portfolio

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1

AMB339  Advertising Campaigns

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Advertising) Unit Sets.
BSB111 and BSB113 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Advertising (Part-time Semester 1 Entry)

Year 1, Semester 1

BSB123  Data Analysis
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BSB126  Marketing

Year 1, Semester 2
BSB119  Global Business
BSB124  Working in Business

Year 2, Semester 1
AMB200 Consumer Behaviour

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 2, Semester 2
AMB220  Advertising Theory and Practice

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1
AMB201  Marketing and Audience Research

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1
AMB318  Advertising Copywriting

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 2
AMB319  Media Planning

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 1
AMB330  Advertising Planning Portfolio

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 2
AMB320  Advertising Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 1
AMB339  Advertising Campaigns

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Advertising) Unit Sets.
BSB110, BSB111, BSB113 and BSB115 are
the remaining Faculty Core units which must
be completed. Check unit availability when
selecting Second Area of Study units.

Advertising (Part-time Semester 2 Entry)

Year 1, Semester 2
BSB123  Data Analysis
BSB126  Marketing

Year 2, Semester 1
BSB124  Working in Business
AMB200 Consumer Behaviour

Year 2, Semester 2
BSB119 Global Business
AMB220  Advertising Theory and Practice

Year 3, Semester 1
AMB201  Marketing and Audience Research

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1
AMB318  Advertising Copywriting

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 2
AMB319  Media Planning

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 1
AMB330 Advertising Planning Portfolio

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 2
AMB320 Advertising Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 1

AMB339  Advertising Campaigns

Remaining Faculty Core OR Second Area of
Study OR Elective
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Year 6, Semester 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 7, Semester 1

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Advertising) Unit Sets.
BSB110, BSB111, BSB113 and BSB115 are
the remaining Faculty Core units which must
be completed. Check unit availability when
selecting Second Area of Study units.

Advertising Unit Sets
Primary Major

Advertising - 8 Unit Major

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB220  Advertising Theory and Practice
AMB318  Advertising Copywriting

AMB319  Media Planning

AMB320  Advertising Management

AMB330  Advertising Planning Portfolio
AMB339  Advertising Campaigns

Second Area of Study

Advertising - 6 Unit Major

AMB200  Consumer Behaviour

AMB220  Advertising Theory and Practice
AMB318  Advertising Copywriting
AMB319  Media Planning

AMB320  Advertising Management
AMB330 Advertising Planning Portfolio

Integrated Marketing Communication - 6 Unit Major

AMB202 Integrated Marketing Communication

AMB208 Events Marketing

AMB220  Advertising Theory and Practice

AMB263 Introduction To Public Relations

AMB331  Direct Marketing

AMB350 Sales and Customer Relationship Management

Advertising Minor (for non-Advertising students)
AMB220
AMB318

Advertising Theory and Practice
Advertising Copywriting

AMB319
AMB320

Media Planning
Advertising Management

Integrated Marketing Communication - Minor

AMB202 Integrated Marketing Communication

AMB331  Direct Marketing

AMB350 Sales and Customer Relationship Management
Choose one from the following:

AMB263  Introduction To Public Relations

AMB220  Advertising Theory and Practice

Languages Course structure

Important Information:

Languages are delivered through an
Australian-first alliance between QUT, the
University of Queensland (UQ) and Griffith
University (GU).

In addition to wide range of elective choices, 6
unit second majors and 4 unit minors are
available in the following Languages:

 French (UQ)

» German (UQ)

* Indonesian (UQ)

* Italian (GU)

 Japanese (UQ and GU)
 Korean (UQ)

» Mandarin (QUT)

* Russian (UQ)

*» Spanish (UQ and GU)

If you wish to study a language other than
Mandarin you will be able to enrol as a cross
institutional student at GU or UQ. You can
access enrolment information and the cross
institutional application at
www.bus.qut.edu.au/study/languages/

To satisfy requirements of a second major or
minor, the same language must be studied and
undertaken at the same university.

Students wishing to study a language as a 6
unit major should enrol in the first language
unit in their first semester.

For further information regarding languages,
refer to
http://www.bus.qut.edu.au/study/languages/

Advertising with Marketing Second Major

Year 1, Semester 1

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

AMB200 Consumer Behaviour
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AMB220  Advertising Theory and Practice
BSB110  Accounting
BSB115 Management

Year 2, Semester 1
AMB201
AMB240

Marketing and Audience Research

Marketing Planning and Management
Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Year 2, Semester 2
AMB202
AMB318
AMB319
AMB335

Integrated Marketing Communication
Advertising Copywriting

Media Planning

E-marketing Strategies

Year 3, Semester 1
AMB320
AMB330

Advertising Management
Advertising Planning Portfolio
Remaining Faculty Core OR Elective

AMB340  Services Marketing

Year 3, Semester 2
AMB336
AMB339
AMB359

International Marketing

Advertising Campaigns

Strategic Marketing

Remaining Faculty Core OR Elective

Important Information
Please note: List of Second Area of Study can

be viewed under BS05 (Advertising) Unit Sets.

BSB111 and BSB113 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Advertising with Public Relations Second Major

Year 1, Semester 1

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

AMB220  Advertising Theory and Practice
AMB200  Consumer Behaviour

BSB110  Accounting

BSB115  Management

Year 2, Semester 1
AMB201
AMB263

Marketing and Audience Research
Introduction To Public Relations
Remaining Faculty Core OR Elective

Remaining Faculty Core OR Elective

Year 2, Semester 2
AMB318  Advertising Copywriting

AMB319  Media Planning
Remaining Faculty Core OR Elective
AMB264  Public Relations Techniques

Year 3, Semester 1
AMB320  Advertising Management

AMB330  Advertising Planning Portfolio
AMB372  Public Relations Planning
AMB373  Corporate Communication

Year 3, Semester 2

AMB339  Advertising Campaigns
AMB374
AMB375

Global Public Relations Cases
Public Relations Management
Remaining Faculty Core OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Advertising) Unit Sets.
BSB111 and BSB113 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Potential Careers:

Account Executive, Advertising Professional, Computer
Salesperson/Marketer, Creative Writer, Media Industry
Specialist, Publishing Professional, Research Assistant.
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Bachelor of Business (Economics)

(BS05)

Year offered: 2010

Admissions: Yes

CRICOS code: 003491G

Course duration (full-time): 3 years (6 semesters)
Course duration (part-time): 6 years (12 semesters)
Domestic fees (indicative): 2010: CSP $4430 per
semester

International Fees (indicative): 2010: $10,250 (indicative)
per semester (subject to annual review)

Domestic Entry: February and July

International Entry: February, July and November* (*
conditions apply) (international students can only study at
Gardens Point campus)

QTAC code: 413021

Past rank cut-off: 79

Past OP cut-off: 11

OP Guarantee: Yes

Assumed knowledge: English (4, SA) and Maths A, B or C
(4, SA)

Preparatory studies: For information on acquiring
assumed knowledge visit
http://www.studentservices.qut.edu.au/apply/ug/info/knowledge.jsp
Total credit points: 288

Standard credit points per full-time semester: 48
Standard credit points per part-time semester: 24
Course coordinator: Dr Erica French

Discipline coordinator: Dr Tommy Tang

Campus: Gardens Point

Your degree at a glance

Year 1

You will build a base of broad business knowledge through
the core units, from finance and accounting through to
marketing and international business. With generic skills in
all areas, you will have an understanding of how businesses
operate within the commercial and legal environment. Your
economics major begins in second semester, when you’ll
cover consumer behaviour, business cycles and policy, and
the significance of the international economy. You will build
skills in interpreting financial and economic data and
reports, and use this information for business decision
making.

Year 2

Delving further into your major, you will learn more about
production, the economics of market structures, the

workings of the national economy, and the roles of fiscal
and monetary policy. You will contemplate the interplay
between government, private firms and consumers, and
analyse the increasing globalisation of world trade and
investment. You will also shape your future career options
through the consideration of a second study area.

Year 3

Projects and research assignments will build your practical
skills. You will apply economic theories learned so far to
topics of current interest, such as the federal budget,
Australia’s ageing population or global warming. You will
learn how

to locate the data for your analysis, decide on the relevant

economic theories and models, and distil this into possible
solutions. This analysis will help you advise the best way
forward, and give you a practical introduction to the real-
world applications of economic theory.

Professional Recognition

Graduates may be eligible for membership of a number of
professional bodies depending on choice of major and units.

Study area

Economics major — You will meet the academic
requirements for professional membership to the Economic
Society of Australia.

Second study area

Finance second major — Students will meet the educational
requirements for Associate Membership of the Financial
Services Institute of Australasia (FINSIA).

All second majors — Students will meet the academic
requirements for enrolment in the Graduate Diploma of
Applied Corporate Governance at Chartered Secretaries
Australia (CSA). On completion of the Graduate Diploma of
Applied Corporate Governance, students will meet the
academic requirement for professional membership of
Chartered Secretaries Australia and also membership of the
international association, Institute of Chartered Secretaries
and Administrators (ICSA) of which CSA is the Australian
division. Membership of ICSA entitles members to use the
post nominals of ACIS or Fellow of Chartered Institute of
Secretaries (FCIS). Ordinary Membership of the Economics
Society of Australia only requires students have an interest
in the area of Economics. Academic requirements for
Professional Membership of the Economics Society of
Australia (Qld) requires that students have held an Ordinary
Membership of the Economics Society of Australia for one
year and have completed a Bachelor of Business majoring
in Economics.

Industry links

Our lecturers have a wide range of real-world experience in
finance, government policy making and in industry, so their
teaching reflects current thinking and is based on practical
situations and outcomes. These links also provide access to
guest lecturers, who add their own experiences and
challenges to your learning and thinking.

Practical teaching

Project and research assignments will build your practical
skills. You will apply theory to topics of current interest, such
as the federal budget, Australia's ageing population or
global warming. You will learn how to loate data for your
ahnalysis, decide on the relevant economic theories and
models, and distil this into possible solutions. This analysis
will help you advise the best way forward, and give you a
practical introduction to the real-world application of
economic theory.

Other majors

See also separate entries for other majors in this course:
Accountancy, Advertising, Finance, Human Resource
Management, International Business, Management,
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Marketing, and Public Relations.

Abbreviation
BBus(Ec)

Economics (Full-time Semester 1 Entry)

Year 1, Semester 1

BSB113  Economics

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business

Year 1, Semester 2

BSB110  Accounting

BSB115 Management

EFB222  Quantitative Methods For Economics and
Finance

EFB223  Economics 2

Year 2, Semester 1
EFB330
EFB331

Intermediate Macroeconomics
Intermediate Microeconomics

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 2, Semester 2
Economics Options List

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1
Economics Options List

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective
Year 3, Semester 2
EFB338  Contemporary Application of Economic Theory
Economics Options List

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Economics Options List
Student must choose 3 units from the

following:
EFB332  Applied Behavioural Economics
EFB333 Introductory Econometrics
EFB334  Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Economics) Unit Sets.
BSB111 and BSB126 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Economics (Full-time Semester 2 Entry)

Year 1, Semester 2

BSB113  Economics

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business

Year 2, Semester 1

BSB110  Accounting

BSB115  Management

EFB222  Quantitative Methods For Economics and
Finance

EFB223  Economics 2

Year 2, Semester 2
Economics Option List

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1
EFB330
EFB331

Intermediate Macroeconomics
Intermediate Microeconomics

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective
Year 3, Semester 2
EFB338  Contemporary Application of Economic Theory
Economics Option List

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1
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Economics Option List

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Economics Options List

Student must choose 3 units from the
following:

EFB332  Applied Behavioural Economics
EFB333  Introductory Econometrics

EFB334 Environmental Economics and Policy
EFB336 International Economics

EFB337  Game Theory and Applications

Important Information
Please note: List of Second Area of Study can

be veiwed under BS05 (Economics) Unit Sets.

BSB111 and BSB126 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Economics (Part-time Semester 1 Entry)

Year 1, Semester 1
BSB113 Economics
BSB119 Global Business

Year 1, Semester 2
BSB123  Data Analysis
BSB124  Working in Business

Year 2, Semester 1
EFB223 Economics 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 2, Semester 2

EFB222 Quantitative Methods For Economics and
Finance

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1

EFB331 Intermediate Microeconomics
Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1

EFB330 Intermediate Macroeconomics
Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2

Economics Option List

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 2
Economics Option List

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 1
Economics Option List

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 2
EFB338  Contemporary Application of Economic Theory

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 1
Economics Option List

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 2
Economics Option List

Remaining Faculty Core OR Second Area of
Study OR Elective

Economics Option List

Student must choose 3 units from the
following:

EFB332  Applied Behavioural Economics
EFB333  Introductory Econometrics

EFB334  Environmental Economics and Policy
EFB336 International Economics

EFB337  Game Theory and Applications

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Economics) Unit Sets.
BSB110, BSB111, BSB115 and BSB126 are
the remaining Faculty Core units which must
be completed. Check unit availability when
selecting Second Area of Study units.

Economics (Part-time Semester 2 Entry)

Year 1, Semester 2
BSB113 Economics
BSB124  Working in Business

Year 2, Semester 1
BSB123  Data Analysis
EFB223 Economics 2

Year 2, Semester 2
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BSB119 Global Business

EFB222 Quantitative Methods For Economics and
Finance

Year 3, Semester 1
EFB331 Intermediate Microeconomics

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2
Economics Option List

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 2
Economics Option List

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1

EFB330 Intermediate Macroeconomics
Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 1

Economics Option List

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 2

EFB338  Contemporary Application of Economic Theory

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 1
Economics Option List

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 2
Economics Option List

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 7, Semester 1
Economics Option List

Remaining Faculty Core OR Second Area of
Study OR Elective

Economics Option List

Student must choose 3 units from the
following:

EFB332  Applied Behavioural Economics
EFB333 Introductory Econometrics

EFB334 Environmental Economics and Policy
EFB336 International Economics

EFB337  Game Theory and Applications

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Economics) Unit Sets.
BSB110, BSB111, BSB115 and BSB126 are
the remaining Faculty Core units which must
be completed. Check unit availability when
selecting Second Area of Study units.

Economics Unit Sets
Primary Major

Economics - 8 Unit Major

EFB222 Quantitative Methods For Economics and
Finance

EFB223  Economics 2

EFB330 Intermediate Macroeconomics

EFB331 Intermediate Microeconomics

EFB338  Contemporary Application of Economic Theory
Plus any three of the following:

EFB332  Applied Behavioural Economics

EFB333 Introductory Econometrics

EFB334  Environmental Economics and Policy

EFB336 International Economics

EFB337  Game Theory and Applications

Second Area of Study

Economics - 6 Unit Major (for non Finance major students)

EFB222 Quantitative Methods For Economics and
Finance

EFB223  Economics 2
EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics

Plus any two of the following:
EFB332  Applied Behavioural Economics
EFB333 Introductory Econometrics
EFB334  Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Economics - 6 unit major (for Finance students)
EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics

Plus four of the following:
EFB332  Applied Behavioural Economics
EFB333 Introductory Econometrics
EFB334  Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Economics - Minor (for non-Economics and Finance
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students)
EFB223  Economics 2
EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics

Plus one of the following:
EFB332  Applied Behavioural Economics
EFB334 Environmental Economics and Policy
EFB336 International Economics
EFB337 Game Theory and Applications

Economics minor (for Finance students)

EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics

Plus two of the following:
EFB332  Applied Behavioural Economics
EFB334 Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Applied Economics Minor (for non-Economics and Finance
students)

EFB223  Economics 2

EFB332  Applied Behavioural Economics

EFB334  Environmental Economics and Policy
Plus one of the following:

EFB330 Intermediate Macroeconomics

EFB331 Intermediate Microeconomics

Applied Economics minor (for Finance students)

EFB332  Applied Behavioural Economics

EFB334 Environmental Economics and Policy
EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics

Quantitative Economics minor (for non-Economics and
Finance students)

EFB222  Quantitative Methods For Economics and
Finance

EFB223  Economics 2

EFB333 Introductory Econometrics
Plus one of the following:

EFB330 Intermediate Macroeconomics

EFB331 Intermediate Microeconomics

EFB332  Applied Behavioural Economics

EFB334 Environmental Economics and Policy

Quantitative Economic minor (for Finance students)
EFB333 Introductory Econometrics
Plus three of the following:
EFB330

EFB331

Intermediate Macroeconomics
Intermediate Microeconomics

EFB332
EFB334

Applied Behavioural Economics
Environmental Economics and Policy

Languages Course structure

Important Information:

Languages are delivered through an
Australian-first alliance between QUT, the
University of Queensland (UQ) and Griffith
University (GU).

In addition to wide range of elective choices, 6
unit second majors and 4 unit minors are
available in the following Languages:

* French (UQ)

» German (UQ)

* Indonesian (UQ)

* Italian (GU)

 Japanese (UQ and GU)
* Korean (UQ)

» Mandarin (QUT)

* Russian (UQ)

* Spanish (UQ and GU)

If you wish to study a language other than
Mandarin you will be able to enrol as a cross
institutional student at GU or UQ. You can
access enrolment information and the cross
institutional application at
www.bus.qut.edu.au/study/languages/

To satisfy requirements of a second major or
minor, the same language must be studied and
undertaken at the same university.

Students wishing to study a language as a 6
unit major should enrol in the first language
unit in their first semester.

For further information regarding languages,
refer to
http://www.bus.qut.edu.au/study/languages/

Economics with Finance Second Major

Year 1, Semester 1

BSB113  Economics

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business

Year 1, Semester 2

BSB110  Accounting

BSB115 Management

EFB222  Quantitative Methods For Economics and
Finance

EFB223  Economics 2

Year 2, Semester 1

EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics
EFB210 Finance 1
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Remaining Faculty Core OR Elective

Year 2, Semester 2
EFB201
EFB307

Financial Markets

Finance 2

Economics Option List

Remaining Faculty Core OR Elective

Year 3, Semester 1
EFB312
EFB335

International Finance

Investments

Economics Option List

Remaining Faculty Core OR Elective

Year 3, Semester 2
EFB338
EFB340

Contemporary Application of Economic Theory
Finance Capstone

Economics Option List

Remaining Faculty Core OR Elective

ECONOMICS OPTION LIST
Students must choose 3 units from the

following:
EFB332  Applied Behavioural Economics
EFB333 Introductory Econometrics
EFB334 Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Economics) Unit Sets.
BSB111 and BSB126 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Economics with Accountancy Second Major

Year 1, Semester 1

BSB113  Economics

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business

Year 1, Semester 2

BSB110  Accounting

BSB111 Business Law and Ethics

EFB222 Quantitative Methods For Economics and
Finance

EFB223 Economics 2

Year 2, Semester 1

EFB330 Intermediate Macroeconomics

EFB331 Intermediate Microeconomics
AYB200  Financial Accounting
AYB225  Management Accounting

Year 2, Semester 2
AYB219
AYB221

Taxation Law

Computerised Accounting Systems
Economics Options List

Remaining Faculty Core OR Elective

Year 3, Semester 1
AYB340  Company Accounting

Economics Options List

Remaining Faculty Core OR Elective

Remaining Faculty Core OR Elective

Year 3, Semester 2
EFB338
AYB301

Contemporary Application of Economic Theory
Audit and Assurance

Economics Options List

Remaining Faculty Core OR Elective

Economics Options List
Student must choose 3 units from the

following:
EFB332  Applied Behavioural Economics
EFB333  Introductory Econometrics
EFB334  Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Economics) Unit Sets.
BSB115 and BSB126 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Economics with International Business Second Major

Year 1, Semester 1

BSB113  Economics

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business

Year 1, Semester 2

BSB110  Accounting

BSB115  Management

EFB222 Quantitative Methods For Economics and
Finance

EFB223 Economics 2
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Year 2, Semester 1

EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics
AMB204  Purchasing and Procurement
AMB210  Importing and Exporting

Year 2, Semester 2

MGB225 Intercultural Communication and Negotiation

Skills

Economics Options List

Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Year 3, Semester 1
AMB303
AMB336

International Logistics

International Marketing

Economics Options List

Remaining Faculty Core OR Elective

Year 3, Semester 2
EFB338
MGB340

Contemporary Application of Economic Theory
International Business in the Asia-pacific
Economics Options List

Remaining Faculty Core OR Elective

Economics Options List
Student must choose 3 units from the

following:
EFB332  Applied Behavioural Economics
EFB333 Introductory Econometrics
EFB334  Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Economics) Unit Sets.
BSB111 and BSB126 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Economics with Management Second Major

Year 1, Semester 1

BSB113  Economics

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business

Year 1, Semester 2

BSB110  Accounting
BSB115 Management
EFB222 Quantitative Methods For Economics and

Finance

EFB223 Economics 2

Year 2, Semester 1

EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics
MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation

Year 2, Semester 2
MGB200
MGB225

Leading Organisations

Intercultural Communication and Negotiation
Skills

Economics Options List
Remaining Faculty Core OR Elective

Year 3, Semester 1
MGB309 Strategic Management

Economics Options List

Remaining Faculty Core OR Elective

Remaining Faculty Core OR Elective

Year 3, Semester 2
EFB338
MGB310

Contemporary Application of Economic Theory
Sustainability in A Changing Environment
Economics Options List

Remaining Faculty Core OR Elective

Economics Options List
Student must choose 3 units from the

following:
EFB332  Applied Behavioural Economics
EFB333 Introductory Econometrics
EFB334  Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Economics) Unit Sets.
BSB111 and BSB126 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Economics with Marketing Second Major

Year 1, Semester 1

BSB113  Economics

BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2
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BSB110  Accounting
BSB119  Global Business

EFB222 Quantitative Methods For Economics and
Finance

EFB223 Economics 2

Year 2, Semester 1

EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics
AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research

Year 2, Semester 2
AMB202 Integrated Marketing Communication
AMB240  Marketing Planning and Management
Economics Options List
Remaining Faculty Core OR Elective

Year 3, Semester 1
Economics Options List
Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Year 3, Semester 2
EFB338  Contemporary Application of Economic Theory
AMB336 International Marketing
AMB340  Services Marketing
Economics Options List

Economics Options List

Student must choose 3 units from the
following:

EFB332  Applied Behavioural Economics
EFB333  Introductory Econometrics

EFB334 Environmental Economics and Policy
EFB336 International Economics

EFB337  Game Theory and Applications

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Economics) Unit Sets.
BSB111 and BSB115 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Potential Careers:

Administrator, Banker, Banking and Finance Professional,
Business Analyst, Corporate Secretary, Economist,

Financial Advisor/Analyst, Financial Project Manager,
Government Officer, Investment Manager, Policy Officer,
Public Servant, Quantitative Analyst, Risk Manager,

Statistician, Stockbroker.
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Bachelor of Business (Finance) (BS05)
Year offered: 2010

Admissions: Yes

CRICOS code: 003491G

Course duration (full-time): 3 years (6 semesters)
Course duration (part-time): 6 years (12 semesters)
Domestic fees (indicative): 2010: CSP $4430 per
semester (indicative)

International Fees (indicative): 2010: $10,250 (indicative)
per semester (subject to annual review)

Domestic Entry: February and July

International Entry: February, July and November*
(*conditions apply) (international students can only study at
Gardens Point campus)

QTAC code: 413021

Past rank cut-off: 79

Past OP cut-off: 11

OP Guarantee: Yes

Assumed knowledge: English (4, SA) and Maths A, B or C
(4, SA)

Preparatory studies: For information on acquiring
assumed knowledge visit
http://www.studentservices.qut.edu.au/apply/ug/info/knowledge.jsp
Total credit points: 288

Standard credit points per full-time semester: 48
Standard credit points per part-time semester: 24
Course coordinator: Dr Erica French

Discipline coordinator: Dr Anup Basu

Campus: Gardens Point

Your degree at a glance

Year 1

You will build a base of broad business knowledge through
the core units, covering

all areas of business from accounting and economics
through to marketing and

international business. You will gain generic skills in all
areas and an understanding of how businesses operate
within the commercial and legal environment. You will begin
your major with skills in interpreting economic data for
business decision making. Business cycles, foreign
exchange markets, terms of trade and the significance of
the international economy will also be covered.

Year 2

You will build a deeper understanding of the fundamental
concepts of finance — the time value of money and the effect
of interest rates, diversification and its role in forming an
investment portfolio, and the relationship between risk and
return. The types of financial markets and instruments
traded, such as shares, bonds and futures, will also be
introduced. You will also choose a second study area, such
as accounting, economics, or further finance studies, which
will help to shape your career.

Year 3

Project work and research assignments will hone your

practical skills and prepare you for the workplace. You will
develop valuation skills relevant to shares and derivatives.
You can also act as a corporate treasurer for a semester,
using data facilities in the Securities Dealing Room to gain
experience in raising funds and managing the risk and cost

of borrowing these funds in the face of unfolding economic
scenarios.

Professional recognition

By choosing appropriate units in this course, you will meet
the Australian financial professional training standard
RG146 Tier 1 compliance, as administered by the Australian
Securities and Investments Commission. Graduates of the
finance major meet the academic requirements for
Associate Membership of the Financial Services Institute of
Australasia.

Second study area

Economics second major — Students will meet the
educational requirements for Associate Membership of the
Financial Services Institute of Australasia. Ordinary
Membership of the Economics Society of Australia only
requires that students have an interest in the area of
Economics. Professional Membership of the Economics
Society of Australia (Qld) requires students have held an
Ordinary Membership of the Economics Society of Australia
for one year and have completed a Bachelor of Business
majoring in Economics.

All second majors — Students will meet the educational
requirements for Associate Membership of the Financial
Services Institute of Australasia.

Students will also meet the academic requirements for
enrolment in the Graduate Diploma in Applied Corporate
Governance at the Chartered Secretaries Australia. On
completion of the Graduate Diploma in Applied Corporate
Governance, students will meet the academic requirement
for Professional Membership of the Chartered Secretaries
Australia.

Financial Services extension — Completion of some units in
this extension will enable students to partially meet ASIC
RG146 Tier 1 compliance. Refer to ASIC for more details.

Funds Management extension — Completion of some units
in this extension will enable students to partially meet ASIC
RG146 Tier 1 compliance. Refer to ASIC for more details.

Securities Dealing Room

QUT pioneered the use of real financial data in Queensland
universities. Our Securities Dealing Room gives you access
to data from Bloomberg, providers of financial data to many
of the world's financial institutions. This comprehensive set
of data on companies, commodities and economics will be
useful in your final year project work, and allow you to apply
the theory you learn to conduct real-world financial analysis.

Industry links

Our finance lecturers have a wealth of real-world
experience, including consulting with Queensland Treasury,
Brisbane City Council, QR, Queensland Transport and
Ergon Energy, and guest lecturing with industry bodies such
as the Financial Services Institute of Australasia (FINSIA)
and CPA Australia.
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Practical teaching

Final year project work and research assignment will hone
your practical skills and prepare you for the workplace. You
will act as a corporate treasurer for a semester, using data
facilities in the Securities Dealing Room to gain experience
in raisng funds and managing the risk and cost of borrowing
these funds in the face of unfolding economic scenarios.

Other majors

See also separate entries for other majors in this course:
Accountancy, Advertising, Economics, Human Resource
Management, International Business, Management,
Marketing, and Public Relations.

Abbreviation
BBus(Finance)

Finance (Full-time Semester 1 Entry)

Year 1, Semester 1

BSB113  Economics

BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB110  Accounting

BSB119  Global Business

EFB210 Finance 1

EFB222  Quantitative Methods For Economics and

Finance

Year 2, Semester 1
EFB201
EFB307

Financial Markets
Finance 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective
Year 2, Semester 2
EFB223
EFB312

Economics 2
International Finance

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1
EFB335 Investments

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2

EFB340 Finance Capstone

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Finance) Unit Sets.
BSB111 and BSB115 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Finance (Full-time Semester 2 Entry)

Year 1, Semester 2

BSB113  Economics

BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 2, Semester 1

BSB110  Accounting

BSB119  Global Business

EFB210  Finance 1

EFB222  Quantitative Methods For Economics and

Finance

Year 2, Semester 2
EFB201
EFB307

Financial Markets
Finance 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective
Year 3, Semester 1
EFB223
EFB312

Economics 2
International Finance

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2
EFB340 Finance Capstone

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective
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Year 4, Semester 1
EFB335 Investments

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Finance) Unit Sets.
BSB111 and BSB115 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Finance (Part-time Semester 1 Entry)

Year 1, Semester 1
BSB113 Economics
BSB123  Data Analysis

Year 1, Semester 2
BSB110  Accounting
BSB124  Working in Business

Year 2, Semester 1

EFB222 Quantitative Methods For Economics and
Finance

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 2, Semester 2
EFB210 Finance 1

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1
EFB223 Economics 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2
EFB201 Financial Markets

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 2

EFB307 Finance 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 1
EFB335 Investments

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 2
EFB340 Finance Capstone

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 1

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 2
EFB312 International Finance

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Finance) Unit Sets.
BSB111, BSB115, BSB119 and BSB126 are
the remaining Faculty Core units which must
be completed. Check unit availability when
selecting Second Area of Study units.

Finance (Part-time Semester 2 Entry)

Year 1, Semester 2
BSB113 Economics
BSB123  Data Analysis

Year 2, Semester 1
BSB110  Accounting
BSB124  Working in Business

Year 2, Semester 2

EFB222 Quantitative Methods For Economics and
Finance

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1

EFB210  Finance 1
Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2

EFB201 Financial Markets
Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1

EFB223  Economics 2
Remaining Faculty Core OR Second Area of
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Study OR Elective

Year 4, Semester 2

EFB307

Finance 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 1

EFB335

Investments

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 2

EFB340

Finance Capstone

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 1

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 2

EFB312

International Finance

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 7, Semester 1

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Finance) Unit Sets.
BSB111, BSB115, BSB119 and BSB126 are
the remaining Faculty Core units which must
be completed. Check unit availability when
selecting Second Area of Study units.

Finance Unit Sets

Primary Major

Finance - 8 Unit Major

EFB201 Financial Markets

EFB210 Finance 1

EFB222  Quantitative Methods For Economics and
Finance

EFB223  Economics 2

EFB307 Finance 2

EFB312 International Finance

EFB335 Investments

EFB340  Finance Capstone

Second Area of Study

Finance - 6 Unit Major (for non Economics students)

EFB201 Financial Markets

EFB210 Finance 1

EFB222  Quantitative Methods For Economics and
Finance

EFB223  Economics 2

EFB307 Finance 2

EFB312 International Finance

Finance - 6 unit Major (for Economics students)

EFB210 Finance 1

EFB201 Financial Markets
EFB307 Finance 2

EFB312 International Finance
EFB335 Investments

EFB340 Finance Capstone

Finance - Minor (for non-Finance students)

EFB201 Financial Markets
EFB210  Finance 1

EFB307 Finance 2

EFB312 International Finance

Finance - Funds Management Extension

EFB308 Finance 3

EFB309 Financial Derivatives

EFB326  Applied Portfolio Management
EFB333  Introductory Econometrics

Finance - Financial Services Extension

AYB232  Financial Institutions Law

EFB310 Financial Institutions - Control
EFB311 Financial Institutions - Lending
EFB339  Financial Planning and Investments

Languages Course structure

Important Information:

Languages are delivered through an
Australian-first alliance between QUT, the
University of Queensland (UQ) and Griffith
University (GU).

In addition to wide range of elective choices, 6
unit second majors and 4 unit minors are
available in the following Languages:

« French (UQ)

* German (UQ)

¢ Indonesian (UQ)

* Italian (GU)

« Japanese (UQ and GU)
 Korean (UQ)

* Mandarin (QUT)
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Remaining Faculty Core OR Elective

* Russian (UQ)
* Spanish (UQ and GU)

If you wish to study a language other than
Mandarin you will be able to enrol as a cross
institutional student at GU or UQ. You can

Economics Options List
Student must choose four from the following:

. h EFB332  Applied Behavioural Economics
access enrolment information and the cross
institutional application at EFB333  Introductory Econometrics
www.bus.qut.edu.au/study/languages/ EFB334  Environmental Economics and Policy
To satisfy requirements of a second major or . :
minor, the same language must be studied and EFB336  International Economics
undertaken at the same university. EFB337  Game Theory and Applications

Students wishing to study a language as a 6
unit major should enrol in the first language
unit in their first semester.

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Finance) Unit Sets.
BSB111 and BSB115 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

For further information regarding languages,
refer to
http://www.bus.qut.edu.au/study/languages/

Finance with Economics Second Major

Year 1, Semester 1 Finance with Accountancy Second Major

BSB113 Economics Year 1. Semester 1
BSB123 Data Analysis BSB113 Economics
BSB124 Working in Business BSB119 Global Business
BSB126  Marketing BSB123  Data Analysis
Year 1, Semester 2 BSB124  Working in Business
BSB110  Accounting Year 1. Semester 2
BSB119 Global Business BSB110 Accounting
EFB210  Finance 1 BSB111  Business Law and Ethics
EFB222 Quantitative Methods For Economics and EFB210 Finance 1

Finance

EFB222 Quantitative Methods For Economics and

Year 2, Semester 1

Finance

EFB201 Financial Markets Year 2. Semester 1
EFB307  Finance 2 EFB201  Financial Markets
Economics Options List EFB307 Finance 2
Remaining Faculty Core OR Elective AYB200  Financial Accounting
Year 2, Semester 2 AYB225  Management Accounting

EFB312 International Finance Year 2. Semester 2
EFB223  Economics 2 EFB223  Economics 2
Remaining Faculty Core OR Elective EFB312 International Finance
Remaining Faculty Core OR Elective AYB219  Taxation Law
Year 3, Semester 1 AYB221  Computerised Accounting Systems

EFB335 Investments Year 3. Semester 1
EFB330 Intermediate Macroeconomics EFB335 Investments
EFB331 Intermediate Microeconomics AYB340 Company Accounting

Economics Options List

Year 3, Semester 2

Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

EFB340 Finance Capstone Year 3. Semester 2
Economics Options List EFB340  Finance Capstone
Economics Options List AYB301  Audit and Assurance
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Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Finance) Unit Sets.
BSB115 and BSB126 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Finance with International Business Second Major

Year 1, Semester 1

BSB113  Economics

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business

Year 1, Semester 2
BSB110  Accounting
BSB115 Management
EFB210  Finance 1

EFB222 Quantitative Methods For Economics and
Finance

Year 2, Semester 1

EFB201 Financial Markets

EFB307 Finance 2

AMB204  Purchasing and Procurement
AMB210  Importing and Exporting

Year 2, Semester 2
EFB223 Economics 2
EFB312 International Finance

MGB225 Intercultural Communication and Negotiation
Skills

Remaining Faculty Core OR Elective

Year 3, Semester 1
EFB335 Investments
AMB303 International Logistics
AMB336 International Marketing
Remaining Faculty Core OR Elective

Year 3, Semester 2

EFB340  Finance Capstone

MGB340 International Business in the Asia-pacific
Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Finance) Unit Sets.
BSB111 and BSB126 are the remaining

Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Finance with Management Second Major

Year 1, Semester 1

BSB113  Economics

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business

Year 1, Semester 2
BSB110  Accounting
BSB115  Management
EFB210  Finance 1

EFB222 Quantitative Methods For Economics and
Finance

Year 2, Semester 1

EFB201 Financial Markets

EFB307 Finance 2

MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation

Year 2, Semester 2

EFB223  Economics 2

EFB312 International Finance
MGB200 Leading Organisations

MGB225 Intercultural Communication and Negotiation
Skills

Year 3, Semester 1

EFB335 Investments

MGB309 Strategic Management
Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Year 3, Semester 2

EFB340 Finance Capstone

MGB310  Sustainability in A Changing Environment
Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Finance) Unit Sets.
BSB111 and BSB126 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Finance with Marketing Second Major

Year 1, Semester 1
BSB113 Economics
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BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB110  Accounting

BSB119  Global Business

EFB210  Finance 1

EFB222  Quantitative Methods For Economics and

Finance

Year 2, Semester 1

EFB201 Financial Markets

EFB307 Finance 2

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research

Year 2, Semester 2

EFB223  Economics 2

EFB312 International Finance

AMB202 Integrated Marketing Communication
AMB240 Marketing Planning and Management

Year 3, Semester 1
EFB335 Investments

Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Remaining Faculty Core OR Elective

Year 3, Semester 2

EFB340 Finance Capstone
AMB336 International Marketing
AMB340  Services Marketing

Remaining Faculty Core OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Finance) Unit Sets.
BSB111 and BSB115 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Finance with Funds Management Extension

Year 1, Semester 1

BSB113  Economics

BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2
BSB110
BSB119

Accounting
Global Business

EFB210
EFB222

Finance 1

Quantitative Methods For Economics and
Finance

Year 2, Semester 1
EFB201
EFB307

Financial Markets

Finance 2

Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Year 2, Semester 2

EFB312 International Finance
EFB223 Economics 2
EFB308 Finance 3

Remaining Faculty Core OR Elective

Year 3, Semester 1

EFB335 Investments
EFB309 Financial Derivatives
EFB333 Introductory Econometrics

Remaining Faculty Core OR Elective

Year 3, Semester 2
EFB340
EFB326

Finance Capstone

Applied Portfolio Management
Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Finance) Unit Sets.
BSB111 and BSB115 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Finance with Financial Services Extension

Year 1, Semester 1

BSB113  Economics

BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB110  Accounting

BSB119  Global Business

EFB210  Finance 1

EFB222  Quantitative Methods For Economics and

Finance

Year 2, Semester 1
BSB111
EFB201

Business Law and Ethics
Financial Markets
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EFB307  Finance 2
EFB311 Financial Institutions - Lending

Year 2, Semester 2

EFB312 International Finance

EFB223  Economics 2

EFB339 Financial Planning and Investments
Elective

Year 3, Semester 1

EFB335 Investments

AYB232  Financial Institutions Law
Elective
Elective

Year 3, Semester 2
BSB115  Management
EFB310 Financial Institutions - Control
EFB340  Finance Capstone
Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Finance) Unit Sets.
Check unit availability when selecting Second
Area of Study units.

Potential Careers:

Banker, Banking and Finance Professional, Business
Analyst, Certified Practicing Accountant, Corporate
Secretary, Financial Advisor/Analyst, Financial Project
Manager, Governmen t Officer, Home Economist,
Investment Manager, Risk Manager, Statistician,
Stockbroker.
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Bachelor of Business (Human Resource

Management) (BS05)

Year offered: 2010

Admissions: Yes

CRICOS code: 003491G

Course duration (full-time): 3 years (6 semesters)
Course duration (part-time): 6 years (12 semesters)
Domestic fees (indicative): 2010: CSP $4430 per
semester

International Fees (indicative): 2010: $10,250 (indicative)
per semester (subject to annual review)

Domestic Entry: February and July

International Entry: February, July and November*
(*conditions apply) (international students can only study at
Gardens Point campus)

QTAC code: 413021

Past rank cut-off: 79

Past OP cut-off: 11

OP Guarantee: Yes

Assumed knowledge: English (4, SA)

Preparatory studies: For information on acquiring
assumed knowledge visit
http://www.studentservices.qut.edu.au/apply/ug/info/knowledge.jsp
Total credit points: 288

Standard credit points per full-time semester: 48
Standard credit points per part-time semester: 24
Course coordinator: Dr Erica French

Discipline coordinator: Mr Greg Southey

Campus: Gardens Point

Your degree at a glance

Year 1

You will build a base of broad business knowledge through
the core units, covering all areas of business from finance,
accounting and economics through to marketing and
electronic business. With generic skills in all areas, you will
have an understanding of how businesses operate within
the commercial and legal environment. Your focus on
human resources begins with a broad introduction to many
of the human resource management functions and how
these functions complement the strategic direction of
businesses and help organisations maintain competitive
advantage.

Year 2

You will build your foundation knowledge of business and
human resource management, through developing a deeper
understanding of individuals and groups. You will also
investigate how the structure and organisation of human
resources impact on organisations and their activities. You
will develop skills in the implementation of human resource
activities through practical work examples and case studies.
You will also have the opportunity to personalise your
degree with the selection of a second study area.

Year 3

In your final year you will extend and integrate your
knowledge of business and human resource management
using critical thinking and decision making skills to analyse,
diagnose and provide recommendations for implementing
organisational

change, work force planning, and human resource

development. You will explore and critique real-world cases
and projects, applying your theoretical knowledge to
develop practical strategic policy suggestions for
organisations.

Professional recognition

This program is nationally accredited through the Australian
Human Resources Institute. This Australian Human
Resources Institute accreditation enables you to meet
academic requirements for membership. You will also be
eligible to join the Australian Institute of Management and
the Australian Institute of Training and Development.

Industry links

Many of our teaching staff are Human Resource
Management professionals aligned with industry through
research and consultancy activities. These links to business
also provide the opportunity for engagement with real world
case studies, site visits, guest lectures and access to the
latest industry thinking.

Practical teaching

You will explore and critique real world cases and projects,
applying your theoretical knowledge to develop practical
strategic policy suggestions for organisation. You'll use
critical thinking and decision making skills to analyse,

diagnose and provide recommendations for implementing
organisation change and policy interventions.

Other majors

See also separate entries for other majors in this course:
Accountancy, Advertising, Economics, Finance,
International Business, Management, Marketing, and Public
Relations.

Abbreviation
BBus(HRM)

Human Resource Management (Full-time Semester 1
Entry)

Year 1, Semester 1

BSB115  Management

BSB111  Business Law and Ethics
BSB123  Data Analysis

BSB124  Working in Business

Year 1, Semester 2

BSB110  Accounting

BSB126  Marketing

MGB200 Leading Organisations

MGB207 Human Resource Issues and Strategy

Year 2, Semester 1
MGB201
MGB220

Contemporary Employment Relations
Business Research Methods

Remaining Faculty Core OR Second Area of
Study OR Elective
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Remaining Faculty Core OR Second Area of
Study OR Elective
Year 2, Semester 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective
Year 3, Semester 1
MGB339
MGB331

Performance and Reward
Learning and Development in Organisations

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective
Year 3, Semester 2
MGB320
MGB370

Recruitment and Selection
Personal and Professional Development

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Human Resource
Management) Unit Sets. BSB119 and BSB113
are the remaining Faculty Core units which
must be completed. Check unit availability
when selecting Second Area of Study units.

Human Resource Management (Full-time Semester 2
Entry)

Year 1 Semester 2

BSB115  Management

BSB111 Business Law and Ethics
BSB123  Data Analysis

BSB124  Working in Business

Year 2 Semester 1

BSB110  Accounting

BSB126  Marketing

MGB200 Leading Organisations
MGB220 Business Research Methods

Year 2 Semester 2

MGB207 Human Resource Issues and Strategy
MGB201 Contemporary Employment Relations
BSB119  Global Business

Remaining Faculty Core OR Second Area of

Study OR Elective

Year 3 Semester 1
MGB339
MGB331

Performance and Reward
Learning and Development in Organisations

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective
Year 3 Semester 2
MGB320
MGB370

Recruitment and Selection
Personal and Professional Development

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4 Semester 1

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Human Resource
Management) Unit Sets. BSB113 is the
remaining Faculty Core unit which must be
completed. Check unit availability when
selecting Second Area of Study units.

Human Resource Management (Part-time Semester 1
Entry)

Year 1, Semester 1
BSB115
BSB113

Management
Economics

Year 1, Semester 2
BSB124
BSB126

Working in Business
Marketing

Year 2, Semester 1
MGB200
BSB111

Leading Organisations
Business Law and Ethics

Year 2, Semester 2
BSB123
BSB119

Data Analysis
Global Business

Year 3, Semester 1

MGB207 Human Resource Issues and Strategy
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BSB110  Accounting

Year 3, Semester 2
MGB201 Contemporary Employment Relations

Second Area of Study OR Elective

Year 4, Semester 1
MGB220 Business Research Methods

Second Area of Study OR Elective

Year 4, Semester 2
Second Area of Study OR Elective
Second Area of Study OR Elective

Year 5, Semester 1
MGB339 Performance and Reward

Second Area of Study OR Elective

Year 5, Semester 2
MGB320 Recruitment and Selection

Second Area of Study OR Elective

Year 6, Semester 1
MGB331 Learning and Development in Organisations

Second Area of Study OR Elective

Year 6, Semester 2
MGB370 Personal and Professional Development

Second Area of Study OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Human Resource
Management) Unit Sets. Check unit availability
when selecting Second Area of Study units.

Human Resource Management (Part-time Semester 2
Entry)

Year 1 Semester 2
BSB115
BSB113

Management
Economics

Year 2 Semester 1
BSB124
BSB126

Working in Business
Marketing

Year 2 Semester 2
MGB200
BSB111

Leading Organisations
Business Law and Ethics

Year 3 Semester 1
MGB207
BSB123

Human Resource Issues and Strategy
Data Analysis

Year 3 Semester 2

MGB201
BSB110

Contemporary Employment Relations
Accounting

Year 4 Semester 1
MGB220
BSB119

Business Research Methods
Global Business

Year 4 Semester 2
Second Area of Study OR Elective
Second Area of Study OR Elective

Year 5 Semester 1
MGB339 Performance and Reward

Second Area of Study OR Elective

Year 5 Semester 2
MGB320 Recruitment and Selection

Second Area of Study OR Elective

Year 6 Semester 1
MGB331 Learning and Development in Organisations

Second Area of Study OR Elective

Year 6 Semester 2
MGB370 Personal and Professional Development

Second Area of Study OR Elective

Year 7 Semester 1
Second Area of Study OR Elective
Second Area of Study OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Human Resource
Management) Unit Sets. Check unit availability
when selecting Second Area of Study units.

Human Resource Management Unit Sets
Primary Major

Human Resource Management 8 Unit Major

MGB200 Leading Organisations

MGB201 Contemporary Employment Relations
MGB207 Human Resource Issues and Strategy
MGB220 Business Research Methods

MGB320 Recruitment and Selection

MGB331 Learning and Development in Organisations
MGB339 Performance and Reward

MGB370 Personal and Professional Development
Second Area of Study

Human Resource Management 6 Unit Major

MGB200 Leading Organisations
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MGB201
MGB207
MGB320
MGB331
MGB339

Contemporary Employment Relations
Human Resource Issues and Strategy
Recruitment and Selection

Learning and Development in Organisations
Performance and Reward

Human Resource Management Extension (for Human
Resource Management students)

MGB305
MGB314

MGB225

MGB306
MGB309
MGB338

HRM Strategy and Policy
Organisational Consulting and Change
Plus any two of:

Intercultural Communication and Negotiation
Skills

Independent Study
Strategic Management
Workplace Learning

HRM Minor (For non-HRM students)

MGB320
MGB331
PLUS:

MGB200
MGB201
MGB207
MGB339

Choose 1 of the following:

Recruitment and Selection

Learning and Development in Organisations
Choose 3 of the following:

Leading Organisations

Contemporary Employment Relations
Human Resource Issues and Strategy
Performance and Reward

Languages Course structure

Important Information:

Languages are delivered through an
Australian-first alliance between QUT, the
University of Queensland (UQ) and Griffith
University (GU).

In addition to wide range of elective choices, 6

unit second majors and 4 unit minors are
available in the following Languages:

* French (UQ)

* German (UQ)

* Indonesian (UQ)

* Italian (GU)

« Japanese (UQ and GU)
* Korean (UQ)

« Mandarin (QUT)

* Russian (UQ)

* Spanish (UQ and GU)

If you wish to study a language other than
Mandarin you will be able to enrol as a cross
institutional student at GU or UQ. You can
access enrolment information and the cross
institutional application at
www.bus.qut.edu.au/study/languages/

To satisfy requirements of a second major or

minor, the same language must be studied and

undertaken at the same university.

Students wishing to study a language as a 6
unit major should enrol in the first language
unit in their first semester.

For further information regarding languages,
refer to
http://www.bus.qut.edu.au/study/languages/

Human Resource Management(HRM) with HRM
Extension (Full-time Semester 1 Entry)

Year 1, Semester 1

BSB115
BSB111
BSB123
BSB124

Management

Business Law and Ethics
Data Analysis

Working in Business

Year 1, Semester 2

BSB110
BSB126
MGB200
MGB207

Accounting

Marketing

Leading Organisations

Human Resource Issues and Strategy

Year 2, Semester 1

MGB201
MGB220

Contemporary Employment Relations
Business Research Methods

HRM Extension unit OR Elective
HRM Extension unit OR Elective

Year 2, Semester 2

BSB119
BSB113

Global Business

Economics

HRM Extension unit OR Elective
HRM Extension unit OR Elective

Year 3, Semester 1

MGB331
MGB339
MGB314

Learning and Development in Organisations
Performance and Reward

Organisational Consulting and Change
HRM Extension unit OR Elective

Year 3, Semester 2

MGB320
MGB370
MGB305

Recruitment and Selection

Personal and Professional Development
HRM Strategy and Policy

HRM Extension unit OR Elective

HRM Extension Units

MGB225

MGB306
MGB309

Choose two of the following:

Intercultural Communication and Negotiation
Skills

Independent Study
Strategic Management
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MGB338 Workplace Learning

Human Resource Management with HRM Extension

(Full-time Semester 2 Entry)

Year 1, Semester 2

BSB115
BSB111
BSB123
BSB124

Management

Business Law and Ethics
Data Analysis

Working in Business

Year 2, Semester 1

BSB110
BSB126
MGB200
MGB220

Accounting

Marketing

Leading Organisations
Business Research Methods

Year 2, Semester 2

MGB207
MGB201

Human Resource Issues and Strategy
Contemporary Employment Relations

Faculty Core OR HRM Extension unit OR
Elective

Faculty Core OR HRM Extension unit OR
Elective

Year 3, Semester 1

MGB339
MGB331
MGB314

Performance and Reward

Learning and Development in Organisations

Organisational Consulting and Change

Faculty Core OR HRM Extension unit OR
Elective

Year 3, Semester 2

MGB320
MGB370
MGB305

Recruitment and Selection
Personal and Professional Development
HRM Strategy and Policy

Faculty Core OR HRM Extension unit OR
Elective

Year 4, Semester 1

Faculty Core OR HRM Extension unit OR
Elective

Faculty Core OR HRM Extension unit OR
Elective

Faculty Core OR HRM Extension unit OR
Elective

Faculty Core OR HRM Extension unit OR
Elective

HRM Extension Units

MGB225

MGB306
MGB309

Choose two of the following:

Intercultural Communication and Negotiation

Skills
Independent Study
Strategic Management

MGB338 Workplace Learning

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Human Resource
Management) Units Sets. BSB113 and
BSB119 are the remaining Faculty Core Units
which must be completed. Check unit
availability when selecting Second Area of
Study units.

Human Resource Management with HRM Extension
(Part-time Semester 1 Entry)

Year 1, Semester 1
BSB115
BSB113

Management
Economics

Year 1, Semester 2
BSB124
BSB126

Working in Business
Marketing

Year 2, Semester 1
MGB200 Leading Organisations

BSB123  Data Analysis

Year 2, Semester 2
BSB111
BSB119

Business Law and Ethics
Global Business

Year 3, Semester 1
MGB207 Human Resource Issues and Strategy

BSB110  Accounting

Year 3, Semester 2
MGB201 Contemporary Employment Relations
Second Area of Study OR Elective

Year 4, Semester 1
MGB220 Business Research Methods
Second Area of Study OR Elective

Year 4, Semester 2
Second Area of Study OR Elective
Second Area of Study OR Elective

Year 5, Semester 1
MGB339 Performance and Reward

MGB331 Learning and Development in Organisations

Year 5, Semester 2
MGB320 Recruitment and Selection
MGB370 Personal and Professional Development

Year 6, Semester 1
MGB314  Organisational Consulting and Change
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Second Area of Study OR Elective

Year 6, Semester 2
MGB305 HRM Strategy and Policy
Second Area of Study OR Elective

HRM Extension Units
Choose two of the following:

MGB225 Intercultural Communication and Negotiation
Skills

MGB306 Independent Study

MGB309 Strategic Management

MGB338 Workplace Learning

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Human Resource
Management) Unit Sets. Check unit availability
when selecting Second Area of Study units.

Human Resource Management with HRM Extension
(Part-time Semester 2 Entry)

Year 1 Semester 2
BSB115
BSB113

Management
Economics

Year 2 Semester 1
BSB124
BSB126

Working in Business
Marketing

Year 2 Semester 2
MGB200
BSB111

Leading Organisations
Business Law and Ethics

Year 3 Semester 1
MGB207 Human Resource Issues and Strategy

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3 Semester 2
MGB201 Contemporary Employment Relations
Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4 Semester 1

MGB220 Business Research Methods

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4 Semester 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5 Semester 1

MGB339 Performance and Reward

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5 Semester 2
MGB320 Recruitment and Selection

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6 Semester 1

MGB331

MGB314  Organisational Consulting and Change

Learning and Development in Organisations

Year 6 Semester 2
MGB370
MGB305

Personal and Professional Development
HRM Strategy and Policy

Year 7 Semester 1

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

HRM Extension Units
Choose two of the following:

MGB225 Intercultural Communication and Negotiation
Skills

MGB306 Independent Study

MGB309 Strategic Management

MGB338 Workplace Learning

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (Human Resource
Management) Unit Sets. BSB110, BSB119 and
BSB123 are the remaining Faculty Core units
which must be completed. Check unit
availability when selecting Second Area of
Study units.

Human Resource Management with Management
Second Major

Year 1, Semester 1

BSB115 Management

BSB111 Business Law and Ethics
BSB123  Data Analysis

BSB124  Working in Business

Year 1, Semester 2

BSB110  Accounting

BSB126  Marketing

MGB200 Leading Organisations

MGB207 Human Resource Issues and Strategy

Year 2, Semester 1

MGB201 Contemporary Employment Relations
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MGB220 Business Research Methods
MGB210 Managing Operations
MGB223 Entrepreneurship and Innovation

Year 2, Semester 2
BSB119 Global Business
BSB113 Economics

MGB225 Intercultural Communication and Negotiation
Skills

MGB310  Sustainability in A Changing Environment

Year 3, Semester 1
MGB331 Learning and Development in Organisations
MGB339 Performance and Reward
MGB309 Strategic Management
Elective

Year 3, Semester 2
MGB320 Recruitment and Selection
MGB370 Personal and Professional Development
MGB335 Project Management
Elective

Potential Careers:

Administrator, Government Officer, Human Resource
Developer, Human Resource Manager, Manager.
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Bachelor of Business (International

Business) (BS05)

Year offered: 2010

Admissions: Yes

CRICOS code: 003491G

Course duration (full-time): 3 years (6 semesters)
Course duration (part-time): 6 years (12 semesters)
Domestic fees (indicative): 2010: CSP $4430 per
semester

International Fees (indicative): 2010: $10,250 (indicative)
per semester (subject to annual review)

Domestic Entry: February and July

International Entry: February, July and November*
(*conditions apply) (international students can only study at
Gardens Point campus)

QTAC code: 413021

Past rank cut-off: 79

Past OP cut-off: 11

OP Guarantee: Yes

Assumed knowledge: English (4, SA)

Preparatory studies: For information on acquiring
assumed knowledge visit
http://www.studentservices.qut.edu.au/apply/ug/info/knowledge.jsp
Total credit points: 288

Standard credit points per full-time semester: 48
Standard credit points per part-time semester: 24
Course coordinator: Dr Erica French

Discipline coordinator: Mr Michael Cox

Campus: Gardens Point

Your degree at a glance

Year 1

You will build a base of broad business knowledge through
the core units, covering all areas of business from finance,
accounting and economics through to marketing and
management. You will develop generic skills in all areas,
and gain an understanding of how businesses operate
within the commercial and legal environment. You will begin
your studies in international business with specific emphasis
on international marketing and market entry strategies.

Year 2

You will tackle import and export management, and
investigate the challenges involved in producing goods to
distribute overseas. You will begin to personalise your
degree with an understanding of the history, culture and
business environments of countries in either Asia or Europe
as your international region of expertise. Your choice of
second business study area will further direct your future
career options.

Year 3

You will be encouraged to immerse yourself in another
culture through further regional studies, or through
international exchanges. Take the opportunity to gain
practical skills in cross-cultural communication and
negotiation, logistics, and contemporary business strategies
for Asia or Europe. Gain an overview of strategic issues
facing global firms, including the different company
structures that provide an advantage over competitors in the
global marketplace.

Professional recognition

Students are eligible for membership of the Australian
Institute of Export, the Logistics Association of Australia and
the Chartered Institute of Purchasing depending on units
chosen.

Languages option

The course structure for both full-time and part-time
International Business students varies depending on
whether languages are selected as an option. Alternative
course structures are included: one outlines the course
structure if no languages are taken, the other outlines the
structure for those who wish to undertake a language
specialisation. If languages are taken as a specialisation,
language units should commence in the first semester of the
first year to maintain continuity from earlier pre-QUT
language studies. All language units must normally be taken
in the same language. International students must take a
language that is not their native tongue.

Other majors

See also separate entries for other majors in this course:
Accountancy, Advertising, Economics, Finance, Human
Resource Management, Management, Marketing, and
Public Relations.

Abbreviation
BBus(InternatBus)

International Business (Full-time Semester 1 Entry)

Year 1, Semester 1

BSB123  Data Analysis
BSB119  Global Business
BSB124  Working in Business
BSB113  Economics

Year 1, Semester 2

BSB115  Management

BSB110  Accounting

AMB210  Importing and Exporting

EFB240 Finance for International Business

Year 2, Semester 1

MGB225 Intercultural Communication and Negotiation
Skills
AYB227 International Accounting

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 2, Semeser 2
MGB340 International Business in the Asia-pacific

Remaining Faculty Core OR Second Area of
Study OR Elective
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Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective
Year 3, Semester 1
AMB303
AMB336

International Logistics
International Marketing

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2

AMB369 International Business Strategy

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (International Business)
Unit Sets. BSB126 and BSB111 are the
remaining Faculty Core units which must be
completed. Check unit availability when
selecting Second Area of Study units.

International Business (Full-time Semester 2 Entry)

Year 1, Semester 2

BSB123  Data Analysis
BSB110  Accounting

BSB119  Global Business
BSB124  Working in Business

Year 2, Semester 1

BSB113  Economics

BSB115  Management

MGB225 Intercultural Communication and Negotiation
Skills

AYB227  International Accounting

Year 2, Semester 2
AMB210
EFB240

Importing and Exporting
Finance for International Business

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective
Year 3, Semeser 1
AMB303
AMB336

International Logistics
International Marketing
Remaining Faculty Core OR Second Area of

Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2

MGB340 International Business in the Asia-pacific

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1

AMB369 International Business Strategy

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (International Business)
Unit Sets. BSB126 and BSB111 are the
remaining Faculty Core units which must be
completed. Check unit availability when
selecting Second Area of Study units.

International Business (Part-time Semester 1 Entry -
Even Years)

Year 1, Semester 1
BSB119
BSB113

Global Business
Economics

Year 1, Semester 2
BSB110
BSB124

Accounting
Working in Business

Year 2, Semester 1

BSB126  Marketing

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 2, Semester 2

AMB210 Importing and Exporting

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1

MGB225 Intercultural Communication and Negotiation

Skills

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2

EFB240 Finance for International Business
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Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1
AYB227 International Accounting

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 2
AMB336 International Marketing

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 1
AMB303 International Logistics

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 2
MGB340 International Business in the Asia-pacific

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 1
AMB369 International Business Strategy

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 1

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (International Business)
Unit Sets. BSB111, BSB115 and BSB123 are
the remaining Faculty Core units which must
be completed. Check unit availability when
selecting Second Area of Study units.

International Business (Part-time Semester 2 Entry -
Even Years)

Year 1, Semester 2
BSB119
BSB113

Global Business
Economics

Year 2, Semester 1
BSB110
BSB124

Accounting
Working in Business

Year 2, Semester 2
AMB210 Importing and Exporting

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1

MGB225 Intercultural Communication and Negotiation

Skills

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2
EFB240 Finance for International Business

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1
AMB336 International Marketing

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1
AYB227 International Accounting

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 1
AMB303 International Logistics

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 2
MGB340 International Business in the Asia-pacific

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 1
AMB369 International Business Strategy

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 7, Semester 1

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be viewed under BS05 (International Business)
Unit Sets. BSB111, BSB126, BSB115 and
BSB123 are the remaining Faculty Core units
which must be completed. Check unit
availability when selecting Second Area of
Study units.

International Business Unit Sets

Primary Major
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International Business - 8 Unit Major

AMB210  Importing and Exporting

AMB303 International Logistics

AMB336 International Marketing

AMB369 International Business Strategy

AYB227  International Accounting

EFB240  Finance for International Business

MGB225 Intercultural Communication and Negotiation

Skills
MGB340 International Business in the Asia-pacific

Second Area of Study

International Business - 6 Unit Major

AMB204  Purchasing and Procurement

AMB210  Importing and Exporting

AMB303 International Logistics

AMB336 International Marketing

MGB225 Intercultural Communication and Negotiation

Skills
MGB340 International Business in the Asia-pacific

International Logistics - 6 Unit Major

AMB204  Purchasing and Procurement
AMB210  Importing and Exporting
AMB303 International Logistics
AMB336 International Marketing

MGB210 Managing Operations
MGB335 Project Management

International Logistics - Minor

AMB204  Purchasing and Procurement
AMB210 Importing and Exporting
AMB303 International Logistics

MGB210 Managing Operations

International Business - Minor (for non International
Business students)

AMB210  Importing and Exporting
AMB336 International Marketing
MGB225 Intercultural Communication and Negotiation

Skills
MGB340 International Business in the Asia-pacific

Languages Course structure

Important Information:

Languages are delivered through an
Australian-first alliance between QUT, the
University of Queensland (UQ) and Griffith
University (GU).

In addition to wide range of elective choices, 6
unit second majors and 4 unit minors are
available in the following Languages:

« French (UQ)

* German (UQ)

* Indonesian (UQ)

* Italian (GU)

 Japanese (UQ and GU)
» Korean (UQ)

* Mandarin (QUT)

* Russian (UQ)

* Spanish (UQ and GU)

If you wish to study a language other than
Mandarin you will be able to enrol as a cross
institutional student at GU or UQ. You can
access enrolment information and the cross
institutional application at
www.bus.qut.edu.au/study/languages/

To satisfy requirements of a second major or
minor, the same language must be studied and
undertaken at the same university.

Students wishing to study a language as a 6
unit major should enrol in the first language
unit in their first semester.

For further information regarding languages,
refer to
http://www.bus.qut.edu.au/study/languages/

International Business with Management Second Major

Year 1, Semester 1

BSB113  Economics

BSB126  Marketing

BSB119  Global Business
BSB124  Working in Business

Year 1, Semester 2

BSB110  Accounting

BSB115  Management

AMB210 Importing and Exporting

EFB240  Finance for International Business

Year 2, Semester 1
AYB227

MGB225 Intercultural Communication and Negotiation
Skills

MGB210 Managing Operations

International Accounting

MGB223 Entrepreneurship and Innovation

Year 2, Semeser 2

MGB340 International Business in the Asia-pacific
MGB200 Leading Organisations

AMB252  Business Decision Making

Remaining Faculty Core OR Elective

Year 3, Semester 1
AMB303
AMB336

International Logistics
International Marketing
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MGB309 Strategic Management
Remaining Faculty Core OR Elective

Year 3, Semester 2

AMB369 International Business Strategy

MGB310  Sustainability in A Changing Environment
Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Important Information
Please note: List of Second Area of Study can

be veiwed under BS05 (International Business)

Unit Sets. BSB123 and BSB111 are the
remaining Faculty Core units which must be
completed. Check unit availability when
selecting Second Area of Study units.

International Business with Marketing Second Major

Year 1, Semester 1

BSB113  Economics

BSB119  Global Business
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB115  Management

BSB110  Accounting

AMB210  Importing and Exporting

EFB240 Finance for International Business

Year 2, Semester 1
AYB227 International Accounting

MGB225 Intercultural Communication and Negotiation
Skills

AMB200 Consumer Behaviour
AMB201  Marketing and Audience Research

Year 2, Semeser 2

MGB340 International Business in the Asia-pacific

AMB202 Integrated Marketing Communication

AMB240  Marketing Planning and Management
Remaining Faculty Core OR Elective

Year 3, Semester 1

AMB303 International Logistics

AMB335 E-marketing Strategies
Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Year 3, Semester 2

AMB369 International Business Strategy
AMB336 International Marketing
AMB340  Services Marketing

Remaining Faculty Core OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (International Business)
Unit Sets. BSB123 and BSB111 are the
remaining Faculty Core units which must be
completed. Check unit availability when
selecting Second Area of Study units.

Potential Careers:

Business Analyst, Diplomat, International Business
Specialist.
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Bachelor of Business (Management)

(BS05)

Year offered: 2010

Admissions: Yes

CRICOS code: 003491G

Course duration (full-time): 3 years (6 semesters)
Course duration (part-time): 6 years (12 semesters)
Domestic fees (indicative): 2010: CSP $4430 per
semester

International Fees (indicative): 2010: $10,250 (indicative)
per semester (subject to annual review)

Domestic Entry: February and July (Gardens Point and
Caboolture Campus)

International Entry: February, July and November*
(*conditions apply) (international students can only study at
Gardens Point campus)

QTAC code: 413021

Past rank cut-off: Gardens Point: 79, Caboolture: 70

Past OP cut-off: Gardens Point: 11, Caboolture: 15

OP Guarantee: Yes

Assumed knowledge: English (4, SA)

Preparatory studies: For information on acquiring
assumed knowledge visit
http://www.studentservices.qut.edu.au/apply/ug/info/knowledge.jsp
Total credit points: 288

Standard credit points per full-time semester: 48
Standard credit points per part-time semester: 24
Course coordinator: Dr Erica French

Discipline coordinator: Dr Kavoos Mohannak

Campus: Gardens Point and Caboolture

Your degree at a glance

Year 1

You will build a base of broad business knowledge through
the core units, covering all areas of business from finance,
accounting and economics through to marketing and data
analysis. You will develop generic skills in all areas, and
gain an understanding of how businesses operate within the
commercial and legal environment. Your focus on
management begins in your second semester, when you’ll
start to develop skills in strategy, leadership and
internationalisation.

Year 2

Building upon your broader business knowledge, you’ll learn
how critical analysis and strategic thinking assists
management in challenging old viewpoints. You will learn
about the importance of sustainability and change in
organisations operating within complex environments.
Opportunities will be provided to investigate the functional
role of operations management designed to add value in
productivity through allocating all the resources needed to
produce a product. You will also be introduced to innovative
and entrepreneurial thinking to enhance your business
planning capabilities. The choice of a second business
study area or an extended major in management will begin
to steer your future career direction.

Year 3

In the third year you both integrate and further expand your
knowledge into strategic management and operations
management through the project approach to management.

You will investigate how companies seek advantages over
their industry competitors. You will consolidate your learning
and extend yourself, developing analytical-thinking and
decision-making skills. Working as individuals and in
groups, you will develop a project management plan, fusing
your knowledge of technical and social-cultural aspects of
the organisation developed throughout the major. Defining
the project, addressing the challenges of time, costs and
risk you will decide the ways and means to effectively and
efficiently use human and non human resources to reach
the project’s goals and those of the organisation.

Professional recognition

Graduates may be eligible for membership of a number of
professional bodies depending on choice of major and units.

Management major, second major and extension —
Students will meet the requirements for membership of the
Australian Institute of Management.

Choice of campus

You may choose to complete your business degree at
Gardens Point or Caboolture campus, majoring in
Management.

Other majors

See also separate entries for other majors in this course:
Accountancy, Advertising, Economics, Finance, Human
Resource Management, International Business, Marketing,
and Public Relations.

Abbreviation
BBus(Mgt)

Management (Full-time Semester 1 Entry)

Year 1, Semester 1

BSB115  Management
BSB119  Global Business
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB111 Business Law and Ethics

BSB113  Economics

MGB200 Leading Organisations

MGB225 Intercultural Communication and Negotiation

Skills

Year 2, Semester 1
MGB210
MGB223

Managing Operations
Entrepreneurship and Innovation

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 2, Semester 2
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MGB310  Sustainability in A Changing Environment

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1
MGB324 Managing Business Growth
MGB309 Strategic Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2
MGB335 Project Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Management) Unit
Sets. BSB110 and BSB123 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Management (Full-time Semester 2 Entry)

Year 1, Semester 2

BSB115  Management
BSB119  Global Business
BSB124  Working in Business
BSB126  Marketing

Year 2, Semester 1
BSB111
BSB113  Economics

MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation

Business Law and Ethics

Year 2, Semester 2
MGB200 Leading Organisations

MGB225 Intercultural Communication and Negotiation
Skills

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1

MGB309 Strategic Management
MGB324 Managing Business Growth

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2
MGB310  Sustainability in A Changing Environment
MGB335 Project Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Management) Unit
Sets. BSB110 and BSB123 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units

Management (Part-time Semester 1 Entry)
Year 1, Semester 1

BSB115
BSB119

Management
Global Business

Year 1, Semester 2
BSB124
BSB126

Working in Business
Marketing

Year 2, Semester 1
MGB200 Leading Organisations

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 2, Semester 2
MGB223 Entrepreneurship and Innovation

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1

MGB225 Intercultural Communication and Negotiation
Skills

Remaining Faculty Core OR Second Area of
Study OR Elective
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Year 3, Semester 2
MGB210 Managing Operations

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1
MGB324 Managing Business Growth

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 2
MGB310  Sustainability in A Changing Environment

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 1
MGB309 Strategic Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 1
MGB335 Project Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Management) Unit
Sets. BSB110, BSB111, BSB113 and BSB123
are the remaining Faculty Core units which
must be completed. Check unit availability
when selecting Second Area of Study units.

Management (Part-time Semester 2 Entry)

Year 1, Semester 2
BSB115  Management
BSB119  Global Business

Year 2, Semester 1
BSB124  Working in Business
BSB126  Marketing

Year 2, Semester 2
MGB223 Entrepreneurship and Innovation
Remaining Faculty Core OR Second Area of

Study OR Elective

Year 3, Semester 1
MGB200 Leading Organisations

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2
MGB210 Managing Operations

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1

MGB225 Intercultural Communication and Negotiation
Skills

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 2
MGB310  Sustainability in A Changing Environment

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 1
MGB324 Managing Business Growth

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 1
MGB309 Strategic Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 7, Semester 1
MGB335 Project Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Management) Unit
Sets. BSB110, BSB111, BSB113 and BSB123
are the remaining Faculty Core units which
must be completed. Check unit availability
when selecting Second Area of Study units.

Management Unit Sets
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Primary Major

Management - 8 Unit Major

MGB200 Leading Organisations

MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation

MGB225 Intercultural Communication and Negotiation
Skills

MGB309 Strategic Management

MGB310  Sustainability in A Changing Environment
MGB324 Managing Business Growth

MGB335 Project Management

Second Area of Study

Management - 6 Unit Major

MGB200 Leading Organisations

MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation

MGB225 Intercultural Communication and Negotiation
Skills

MGB310  Sustainability in A Changing Environment
MGB309 Strategic Management

Management Extension (for Management Students)

MGB201 Contemporary Employment Relations

MGB331 Learning and Development in Organisations
Plus any two of:

AMB252  Business Decision Making

MGB306 Independent Study

MGB338 Workplace Learning

MGB370 Personal and Professional Development

Minor - Entrepreneurship
MGB223 Entrepreneurship and Innovation
MGB324 Managing Business Growth

Plus two of the following:
MGB200 Leading Organisations
MGB210 Managing Operations

MGB225 Intercultural Communication and Negotiation
Skills

MGB310  Sustainability in A Changing Environment

Minor - Management (for non-Management students)
MGB309 Strategic Management
Plus three of the following:
MGB200 Leading Organisations
MGB210 Managing Operations
MGB223 Entrepreneurship and Innovation

MGB225 Intercultural Communication and Negotiation
Skills

MGB310  Sustainability in A Changing Environment

Languages Course structure

Important Information:

Languages are delivered through an
Australian-first alliance between QUT, the
University of Queensland (UQ) and Griffith
University (GU).

In addition to wide range of elective choices, 6
unit second majors and 4 unit minors are
available in the following Languages:

 French (UQ)

» German (UQ)

* Indonesian (UQ)

* Italian (GU)

 Japanese (UQ and GU)
 Korean (UQ)

» Mandarin (QUT)

* Russian (UQ)

* Spanish (UQ and GU)

If you wish to study a language other than
Mandarin you will be able to enrol as a cross
institutional student at GU or UQ. You can
access enrolment information and the cross
institutional application at
www.bus.qut.edu.au/study/languages/

To satisfy requirements of a second major or
minor, the same language must be studied and
undertaken at the same university.

Students wishing to study a language as a 6
unit major should enrol in the first language
unit in their first semester.

For further information regarding languages,
refer to
http://www.bus.qut.edu.au/study/languages/

Management with Management Extension

Year 1, Semester 1

BSB115  Management
BSB119  Global Business
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB111 Business Law and Ethics
BSB113  Economics

MGB200 Leading Organisations

MGB225 Intercultural Communication and Negotiation
Skills

Year 2, Semester 1
MGB210 Managing Operations
BSB110  Accounting

BSB123  Data Analysis
MGB223 Entrepreneurship and Innovation

QUT HANDBOOK 2010 - Page 285



FACULTY OF BUSINESS

Year 2, Semester 2

MGB310  Sustainability in A Changing Environment

MGB201 Contemporary Employment Relations
Management extension option unit
Elective

Year 3, Semester 1

MGB309 Strategic Management

MGB324 Managing Business Growth

MGB331 Learning and Development in Organisations
Elective

Year 3, Semester 2

MGB335 Project Management
Management extension option unit
Elective
Elective

Management Option unit list
Choose two of the following:
AMB252  Business Decision Making
MGB338 Workplace Learning
MGB370 Personal and Professional Development
MGB306 Independent Study

Management with Human Resource Management
Second Major

Year 1, Semester 1

BSB115  Management
BSB119  Global Business
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB111 Business Law and Ethics
BSB113  Economics

MGB200 Leading Organisations

MGB225 Intercultural Communication and Negotiation
Skills

Year 2, Semester 1
BSB110  Accounting
MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation
MGB207 Human Resource Issues and Strategy

Year 2, Semester 2

MGB310  Sustainability in A Changing Environment

BSB123  Data Analysis

MGB201 Contemporary Employment Relations
Elective

Year 3, Semester 1

MGB309 Strategic Management

MGB324 Managing Business Growth

MGB331 Learning and Development in Organisations
MGB339 Performance and Reward

Year 3, Semester 2

MGB335 Project Management

MGB320 Recruitment and Selection

MGB370 Personal and Professional Development
Elective

Management with International Business Second Major

Year 1, Semester 1

BSB115  Management
BSB119  Global Business
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB111 Business Law and Ethics
BSB113  Economics

MGB200 Leading Organisations

MGB225 Intercultural Communication and Negotiation
Skills

Year 2, Semester 1
BSB110  Accounting
MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation
AMB204  Purchasing and Procurement

Year 2, Semester 2

MGB310  Sustainability in A Changing Environment
BSB123  Data Analysis

AMB210 Importing and Exporting

AMB252  Business Decision Making

Year 3, Semester 1

MGB309 Strategic Management
MGB324 Managing Business Growth
AMB303 International Logistics
AMB336 International Marketing

Year 3, Semester 2

MGB335 Project Management

MGB340 International Business in the Asia-pacific
Elective
Elective

Management with Marketing Second Major
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Year 1, Semester 1

BSB115 Management
BSB119  Global Business
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB111 Business Law and Ethics
BSB113  Economics

MGB200 Leading Organisations

MGB225 Intercultural Communication and Negotiation
Skills

Year 2, Semester 1

BSB110  Accounting

MGB223 Entrepreneurship and Innovation
MGB210 Managing Operations

AMB202 Integrated Marketing Communication

Year 2, Semester 2

BSB123  Data Analysis

MGB310  Sustainability in A Changing Environment
AMB200  Consumer Behaviour

AMB201  Marketing and Audience Research

Year 3, Semester 1

MGB309 Strategic Management

MGB324 Managing Business Growth

AMB240 Marketing Planning and Management
Elective

Year 3, Semester 2

MGB335 Project Management

AMB336 International Marketing

AMB340  Services Marketing
Elective

Marketing and Management Unit List (for Caboolture
students)

Faculty Core Units

BSB110  Accounting

BSB119  Global Business
BSB123  Data Analysis

BSB124  Working in Business
BSB111 Business Law and Ethics
BSB113  Economics

BSB115 Management

BSB126  Marketing

Management Units

MGB200 Leading Organisations
MGB210 Managing Operations
MGB223 Entrepreneurship and Innovation

MGB225 Intercultural Communication and Negotiation
Skills

MGB309 Strategic Management

MGB310  Sustainability in A Changing Environment
MGB324 Managing Business Growth

MGB335 Project Management

Marketing Units

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240 Marketing Planning and Management
AMB335 E-marketing Strategies

AMB336 International Marketing

AMB340  Services Marketing

AMB359  Strategic Marketing

Marketing and Management Course Structure - Sem 1
entry (ODD YEAR) (for Caboolture students only)

Year 1, Semester 1

BSB126  Marketing
Faculty Core Unit
Faculty Core Unit
Faculty Core Unit

Year 1, Semester 2

BSB115  Management

AMB201  Marketing and Audience Research
AMB240  Marketing Planning and Management
AMB200 Consumer Behaviour

Year 2, Semester 1

MGB200 Leading Organisations

AMB202 Integrated Marketing Communication
Elective Unit
Elective Unit

Year 2, Semester 2
Faculty Core Unit
MGB223 Entrepreneurship and Innovation
MGB309 Strategic Management
MGB310  Sustainability in A Changing Environment

Year 3, Semester 1

AMB335 E-marketing Strategies
OR

MGB324 Managing Business Growth
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MGB225 Intercultural Communication and Negotiation
Skills

AMB340  Services Marketing
MGB210 Managing Operations

Year 3, Semester 2
Faculty Core Unit
Faculty Core Unit
AMB336 International Marketing
MGB335 Project Management
OR
AMB359  Strategic Marketing

Marketing and Management Course Structure - Sem 2
entry (ODD YEAR) (for Caboolture students only)

Year 1, Semester 2

BSB115  Management
Faculty Core Unit
Faculty Core Unit
Faculty Core Unit

Year 2, Semester 1
BSB126  Marketing
Faculty Core Unit
Faculty Core Unit
MGB200 Leading Organisations

Year 2, Semester 2

AMB201  Marketing and Audience Research
AMB240  Marketing Planning and Management
MGB309 Strategic Management

MGB310  Sustainability in A Changing Environment

Year 3, Semester 1

MGB225 Intercultural Communication and Negotiation
Skills

AMB340  Services Marketing

MGB210 Managing Operations

AMB335 E-marketing Strategies
Or

AMB335 E-marketing Strategies

Year 3, Semester 2
MGB223 Entrepreneurship and Innovation
MGB335 Project Management
OR
AMB359  Strategic Marketing
AMB336 International Marketing
AMB200 Consumer Behaviour

Year 4, Semester 1

AMB202 Integrated Marketing Communication
Faculty Core Unit
Elective Unit
MGB324 Managing Business Growth
Or
Elective Unit

Marketing and Management Course Structure - Sem 1
entry (EVEN YEAR) (for Caboolture students only)

Year 1, Semester 1

BSB126  Marketing
Faculty Core Unit
Faculty Core Unit
Faculty Core Unit

Year 1, Semester 2

BSB115 Management

AMB201  Marketing and Audience Research

AMB240 Marketing Planning and Management
Faculty Core Unit

Year 2, Semester 1
MGB200 Leading Organisations

MGB225 Intercultural Communication and Negotiation
Skills

MGB210 Managing Operations
Elective Unit

Year 2, Semester 2
AMB200 Consumer Behaviour
MGB223 Entrepreneurship and Innovation
AMB336 International Marketing
Faculty Core Unit

Year 3, Semester 1
AMB202 Integrated Marketing Communication
AMB335 E-marketing Strategies

OR
MGB324 Managing Business Growth
AMB340  Services Marketing

Elective

Year 3, Semester 2
Faculty Core Unit
MGB309 Strategic Management
MGB310  Sustainability in A Changing Environment
MGB335 Project Management
OR
AMB359  Strategic Marketing

Marketing and Management Course Structure - Sem 2
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entry (EVEN YEAR) (for Caboolture students only)

Year 1, Semester 2

BSB115  Management
Faculty Core Unit
Faculty Core Unit
Faculty Core Unit

Year 2, Semester 1
BSB126  Marketing
MGB200 Leading Organisations

MGB225 Intercultural Communication and Negotiation
Skills

MGB210 Managing Operations

Year 2, Semester 2

AMB201  Marketing and Audience Research
AMB240 Marketing Planning and Management
MGB309 Strategic Management

AMB200 Consumer Behaviour

Year 3, Semester 1
Faculty Core Unit
AMB202 Integrated Marketing Communication
AMB340  Services Marketing
AMB335 E-marketing Strategies
Or
Faculty Core Unit

Year 3, Semester 2
MGB223 Entrepreneurship and Innovation
MGB335 Project Management
OR
AMB359  Strategic Marketing
AMB336 International Marketing
MGB310  Sustainability in A Changing Environment

Year 4, Semester 1
Elective Unit
Elective Unit
Faculty Core Unit
MGB324 Managing Business Growth
Or
Faculty Core Unit

Potential Careers:
Administrator, Government Officer, Manager.
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Bachelor of Business (Marketing)

(BS05)
Year offered: 2010

Admissions: Yes

CRICOS code: 003491G

Course duration (full-time): 3 years (6 semesters)

Course duration (part-time): 6 years (12 semesters)
Domestic fees (indicative): 2010: CSP $4430 per
semester

International Fees (indicative): 2010: $10,250 (indicative)
per semester (subject to annual review)

Domestic Entry: February and July (Gardens Point and
Caboolture Campus)

International Entry: February, July and November*
(*conditions apply) (international students can only study at
Gardens Point campus)

QTAC code: 413021

Past rank cut-off: Gardens Point: 79, Caboolture: 70

Past OP cut-off: Gardens Point: 11, Caboolture: 15

OP Guarantee: Yes

Assumed knowledge: English (4, SA) and Maths A, B or C
(4, SA)

Preparatory studies: For information on acquiring
assumed knowledge visit
http://www.studentservices.qut.edu.au/apply/ug/info/knowledge.jsp
Total credit points: 288

Standard credit points per full-time semester: 48
Standard credit points per part-time semester: 24
Course coordinator: Dr Erica French

Discipline coordinator: Mr Bill Proud

Campus: Gardens Point and Caboolture

Your degree at a glance

Year 1

You will build a base of broad business knowledge through
the core units, covering all areas of business from finance,
accounting and economics through to international and
electronic business. With generic skills in all areas, you will
gain an understanding of how businesses operate within the
commercial and legal environment. Your marketing major
will commence in second semester, investigating why
consumers buy products and how they make purchase
decisions.

Year 2

Building your knowledge of consumer behaviour, you will
gain skills in conducting consumer and audience research
and learn how market research informs corporate and
strategic decision making. You will investigate the part
technology has to play in developing new products for
consumers, and learn how e-marketing can help companies
compete in a global market. You will also have the
opportunity to personalise your degree with the selection of
a second study area.

Year 3

You will round out your major by finding out how marketing
decisions contribute to the strategic success of any
business. Opportunities to apply your knowledge to real-
world scenarios include producing a marketing plan in a
simulated environment which allows you to apply your
marketing decision making skills and assess the results.

You may also have the opportunity to complete an industry
placement to gain valuable work experience.

Campus options
You may choose to complete your business degree at

Gardens Point or Caboolture campus, majoring in
Marketing.

Professional recognition

Graduates may be eligible for membership of a number of
professional bodies depending on choice of major and units.

Marketing first and second major and extension — Students
may meet the requirements for membership of the
Australian Marketing Institute, the Marketing Research
Society of Australia, the Australian Institute of Management,
the American Marketing Association and the Australian
Institute of Export.

Other majors

See also separate entries for other majors in this course:
Accountancy, Advertising, Economics, Finance, Human
Resource Management, International Business,
Management, and Public Relations.

Abbreviations
BBus(Marketing)

Marketing (Full-time Semester 1 Entry)

Year 1, Semester 1

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB115 Management

BSB111 Business Law and Ethics

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research

Year 2, Semester 1
AMB202
AMB240

Integrated Marketing Communication
Marketing Planning and Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 2, Semester 2
AMB335 E-marketing Strategies

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
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Study OR Elective

Year 3, Semester 1
AMB336
AMB340

International Marketing
Services Marketing

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2

AMB359  Strategic Marketing

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Marketing) Unit Sets.
BSB110 and BSB113 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Marketing (Full-time Semester 2 Entry)

Year 1, Semester 2

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 2, Semester 1

BSB111 Business Law and Ethics

BSB115 Management

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research

Year 2, Semester 2
AMB202
AMB240

Integrated Marketing Communication
Marketing Planning and Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1
AMB335 E-marketing Strategies

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2
AMB336 International Marketing
AMB340  Services Marketing

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1
AMB359  Strategic Marketing

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Marketing) Unit Sets.
BSB110 and BSB113 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Marketing (Part-time Semester 1 Entry)
Year 1, Semester 1

BSB123
BSB126

Data Analysis
Marketing

Year 1, Semester 2
BSB119
BSB124

Global Business
Working in Business

Year 2, Semester 1
BSB113
BSB115

Economics
Management

Year 2, Semester 2
BSB110
AMB201

Accounting
Marketing and Audience Research

Year 3, Semester 1
AMB200 Consumer Behaviour
Second Area of Study OR Elective

Year 3, Semester 2
AMB202 Integrated Marketing Communication

Second Area of Study OR Elective

Year 4, Semester 1
AMB240 Marketing Planning and Management

Second Area of Study OR Elective

Year 4, Semester 2
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AMB336 International Marketing

Second Area of Study OR Elective

Year 5, Semester 1
AMB335 E-marketing Strategies

Second Area of Study OR Elective

Year 5, Semester 2
AMB340  Services Marketing

Second Area of Study OR Elective

Year 6, Semester 1
AMB359  Strategic Marketing

Second Area of Study OR Elective

Year 6, Semester 2
BSB111 Business Law and Ethics

Second Area of Study OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Marketing) Unit Sets.

Check unit availability when selecting Second
Area of Study units.

Marketing (Part-time Semester 2 Entry)
Year 1, Semester 2

BSB123
BSB126

Data Analysis
Marketing

Year 2, Semester 1
BSB119
BSB124

Global Business
Working in Business

Year 2, Semester 2
BSB110
AMB201

Accounting
Marketing and Audience Research

Year 3, Semester 1
BSB115
AMB200

Management
Consumer Behaviour

Year 3, Semester 2
BSB111
AMB202

Business Law and Ethics
Integrated Marketing Communication

Year 4, Semester 1
BSB113
AMB240

Economics
Marketing Planning and Management

Year 4, Semester 2
AMB336 International Marketing

Second Area of Study OR Elective

Year 5, Semester 1
AMB335 E-marketing Strategies

Second Area of Study OR Elective

Year 5, Semester 2
AMB340  Services Marketing
Second Area of Study OR Elective

Year 6, Semester 1
AMB359  Strategic Marketing
Second Area of Study OR Elective

Year 6, Semester 2
Second Area of Study OR Elective
Second Area of Study OR Elective

Year 7, Semester 1
Second Area of Study OR Elective
Second Area of Study OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Marketing) Unit Sets.

Check unit availability when selecting Second
Area of Study units.

Marketing Unit Sets
Primary Major

Marketing - 8 Unit Major
AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240  Marketing Planning and Management
AMB335 E-marketing Strategies

AMB336 International Marketing

AMB340 Services Marketing
AMB359  Strategic Marketing

Second Area of Study

Marketing - 6 Unit Major
AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240 Marketing Planning and Management
AMB336 International Marketing

AMB340  Services Marketing

Marketing - Extension
Choose 4 from:
AMB206  Social Marketing

AMB251  Innovation and Brand Management
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AMB252
AMB303
AMB310
AMB350

Business Decision Making

International Logistics

Internship

Sales and Customer Relationship Management

Marketing - Minor

AMB200
AMB201
AMB202
AMB240

Consumer Behaviour

Marketing and Audience Research
Integrated Marketing Communication
Marketing Planning and Management

Sales - Minor

AMB331

AMB249
AMB350
MGB225

Direct Marketing
Professional Selling
Sales and Customer Relationship Management

Intercultural Communication and Negotiation
Skills

Tourism and Entertainment Marketing Minor

AMB207
AMB209
AMB208
AMB264

Entertainment Marketing
Tourism Marketing

Events Marketing

Public Relations Techniques

Languages Course structure

Important Information:

Languages are delivered through an
Australian-first alliance between QUT, the
University of Queensland (UQ) and Giriffith
University (GU).

In addition to wide range of elective choices, 6
unit second majors and 4 unit minors are
available in the following Languages:

* French (UQ)

» German (UQ)

* Indonesian (UQ)

* Italian (GU)

+ Japanese (UQ and GU)
* Korean (UQ)

» Mandarin (QUT)

* Russian (UQ)

* Spanish (UQ and GU)

If you wish to study a language other than
Mandarin you will be able to enrol as a cross
institutional student at GU or UQ. You can
access enrolment information and the cross
institutional application at
www.bus.qut.edu.au/study/languages/

To satisfy requirements of a second major or
minor, the same language must be studied and
undertaken at the same university.

Students wishing to study a language as a 6
unit major should enrol in the first language
unit in their first semester.

For further information regarding languages,
refer to
http://www.bus.qut.edu.au/study/languages/

Marketing with Advertising Second Major

Year 1, Semester 1

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB115  Management

BSB111 Business Law and Ethics

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research

Year 2, Semester 1

AMB202 Integrated Marketing Communication
AMB240 Marketing Planning and Management
AMB220  Advertising Theory and Practice
*Choose one from the following to complete
the Advertising major:
AMB230 Digital Promotions
AMB331  Direct Marketing

Year 2, Semester 2

AMB335 E-marketing Strategies
AMB318  Advertising Copywriting
AMB319  Media Planning

Remaining Faculty Core OR Elective

Year 3, Semester 1

AMB336 International Marketing
AMB340  Services Marketing

AMB320 Advertising Management
AMB330  Advertising Planning Portfolio

Year 3, Semester 2
AMB359  Strategic Marketing

Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Remaining Faculty Core OR Elective

Advertising Major List

*Choose one from the following to complete
the Advertising major:

AMB230
AMB331

Digital Promotions
Direct Marketing

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Marketing) Unit Sets.

QUT HANDBOOK 2010 - Page 293



FACULTY OF BUSINESS

BSB110 and BSB113 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Marketing with Integrated Marketing Communication
Second Major

Year 1, Semester 1

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB115  Management

BSB111 Business Law and Ethics
AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research

Year 2, Semester 1
AMB202
AMB240

Integrated Marketing Communication
Marketing Planning and Management
Remaining Faculty Core OR Elective
AMB220  Advertising Theory and Practice

Year 2, Semester 2

AMB335  E-marketing Strategies
AMB263 Introduction To Public Relations
AMB331  Direct Marketing

Remaining Faculty Core OR Elective

Year 3, Semester 1

AMB336 International Marketing

AMB340  Services Marketing

AMB208 Events Marketing

AMB350 Sales and Customer Relationship Management

Year 3, Semester 2
AMB359  Strategic Marketing

Integrated Marketing Communication Unit*
Remaining Faculty Core OR Elective

Remaining Faculty Core OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Marketing) Unit Sets.
BSB110 and BSB113 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Integrated Marketing Communication List
*Choose one from the following to complete

the Integrate Marketing Communication major:

AMB230 Digital Promotions
AMB264  Public Relations Techniques
AMB319  Media Planning

Marketing with International Business Second Major

Year 1, Semester 1

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2
AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
BSB111 Business Law and Ethics
BSB115  Management

Year 2, Semester 1

AMB202 Integrated Marketing Communication
AMB204  Purchasing and Procurement

AMB240 Marketing Planning and Management
MGB225 Intercultural Communication and Negotiation

Skills

Year 2, Semester 2
AMB210
AMB335

Importing and Exporting
E-marketing Strategies

Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Year 3, Semester 1
AMB303
AMB336 International Marketing
AMB340  Services Marketing

EFB240

International Logistics

Finance for International Business

Year 3, Semester 2

AMB359  Strategic Marketing

MGB340 International Business in the Asia-pacific
Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Marketing) Unit Sets.
BSB110 and BSB113 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Marketing with Management Second Major

Year 1, Semester 1
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BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
BSB111 Business Law and Ethics

BSB115  Management

Year 2, Semester 1

AMB202 Integrated Marketing Communication
AMB240 Marketing Planning and Management
MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation

Year 2, Semester 2
AMB335 E-marketing Strategies
MGB200 Leading Organisations

MGB225 Intercultural Communication and Negotiation
Skills

Remaining Faculty Core OR Elective

Year 3, Semester 1
AMB336 International Marketing
AMB340  Services Marketing
MGB309 Strategic Management
Remaining Faculty Core OR Elective

Year 3, Semester 2

AMB359  Strategic Marketing

MGB310  Sustainability in A Changing Environment
Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Important Information

Please note: List of Second Area of Study can

be veiwed under BS05 (Marketing) Unit Sets.
BSB110 and BSB113 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Marketing with Public Relations Second Major

Year 1, Semester 1

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB115  Management

BSB111 Business Law and Ethics
AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research

Year 2, Semester 1

AMB202 Integrated Marketing Communication

AMB240 Marketing Planning and Management

AMB263  Introduction To Public Relations
Remaining Faculty Core OR Elective

Year 2, Semester 2

AMB335 E-marketing Strategies

AMB264  Public Relations Techniques
Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Year 3, Semester 1

AMB336 International Marketing
AMB340  Services Marketing
AMB372  Public Relations Planning
AMB373  Corporate Communication

Year 3, Semester 2

AMB359  Strategic Marketing

AMB374  Global Public Relations Cases

AMB375  Public Relations Management
Remaining Faculty Core OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Marketing) Unit Sets.
BSB110 and BSB113 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Marketing with Finance Second Major

Year 1, Semester 1

BSB113  Economics

BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB110  Accounting

BSB115  Management

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research

Year 2, Semester 1
AMB202 Integrated Marketing Communication
AMB240 Marketing Planning and Management

EFB210 Finance 1
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EFB222 Quantitative Methods For Economics and

Finance

Year 2, Semester 2

AMB335 E-marketing Strategies
EFB201 Financial Markets
EFB223 Economics 2

Remaining Faculty Core OR Elective

Year 3, Semester 1

AMB336 International Marketing
AMB340  Services Marketing

Remaining Faculty Core OR Elective
EFB307 Finance 2

Year 3, Semester 2
AMB359
EFB312

Strategic Marketing

International Finance

Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Marketing) Unit Sets.
BSB111 and BSB119 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Marketing with Human Resource Management Second
Major

Year 1, Semester 1

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB115  Management

BSB111 Business Law and Ethics

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research

Year 2, Semester 1
AMB202
AMB240 Marketing Planning and Management
MGB200 Leading Organisations

Remaining Faculty Core OR Elective

Integrated Marketing Communication

Year 2, Semester 2
AMB335
MGB201
MGB207 Human Resource Issues and Strategy

E-marketing Strategies
Contemporary Employment Relations

Remaining Faculty Core OR Elective

Year 3, Semester 1

AMB336 International Marketing
AMB340  Services Marketing
MGB331 Learning and Development in Organisations

MGB339 Performance and Reward

Year 3, Semester 2

AMB359  Strategic Marketing

MGB320 Recruitment and Selection
Remaining Faculty Core OR Elective
Remaining Faculty Core OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Marketing) Unit Sets.
BSB110 and BSB113 are the remaining
Faculty Core units which must be completed.
Check unit availability when selecting Second
Area of Study units.

Marketing and Management Unit List (for Caboolture
students)

Faculty Core Units

BSB110  Accounting

BSB119  Global Business
BSB123  Data Analysis

BSB124  Working in Business
BSB111 Business Law and Ethics
BSB113  Economics

BSB115  Management

BSB126  Marketing

Management Units

MGB200 Leading Organisations

MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation

MGB225 Intercultural Communication and Negotiation
Skills

MGB309 Strategic Management

MGB310  Sustainability in A Changing Environment
MGB324 Managing Business Growth

MGB335 Project Management

Marketing Units

AMB200  Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240  Marketing Planning and Management
AMB335 E-marketing Strategies

AMB336 International Marketing
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AMB340  Services Marketing
AMB359  Strategic Marketing

Marketing and Management Course Structure - Sem 1
entry (ODD YEAR) (for Caboolture students only)

Year 1, Semester 1

BSB126  Marketing
Faculty Core Unit
Faculty Core Unit
Faculty Core Unit

Year 1, Semester 2

BSB115 Management

AMB201  Marketing and Audience Research
AMB240 Marketing Planning and Management
AMB200 Consumer Behaviour

Year 2, Semester 1

MGB200 Leading Organisations

AMB202 Integrated Marketing Communication
Elective Unit
Elective Unit

Year 2, Semester 2
Faculty Core Unit
MGB223 Entrepreneurship and Innovation
MGB309 Strategic Management
MGB310  Sustainability in A Changing Environment

Year 3, Semester 1

AMB335 E-marketing Strategies
OR

MGB324 Managing Business Growth

MGB225 Intercultural Communication and Negotiation
Skills

AMB340  Services Marketing
MGB210 Managing Operations

Year 3, Semester 2
Faculty Core Unit
Faculty Core Unit
AMB336 International Marketing
MGB335 Project Management
OR
AMB359  Strategic Marketing

Marketing and Management Course Structure - Sem 2
entry (ODD YEAR) (for Caboolture students only)

Year 1, Semester 2
BSB115 Management
Faculty Core Unit

Faculty Core Unit
Faculty Core Unit

Year 2, Semester 1
BSB126  Marketing
Faculty Core Unit
Faculty Core Unit
MGB200 Leading Organisations

Year 2, Semester 2

AMB201  Marketing and Audience Research
AMB240  Marketing Planning and Management
MGB309 Strategic Management

MGB310  Sustainability in A Changing Environment

Year 3, Semester 1

MGB225 Intercultural Communication and Negotiation
Skills

AMB340  Services Marketing

MGB210 Managing Operations

AMB335 E-marketing Strategies
Or

AMB335 E-marketing Strategies

Year 3, Semester 2
MGB223 Entrepreneurship and Innovation
MGB335 Project Management
OR
AMB359  Strategic Marketing
AMB336 International Marketing
AMB200 Consumer Behaviour

Year 4, Semester 1
AMB202 Integrated Marketing Communication
Faculty Core Unit
Elective Unit
MGB324 Managing Business Growth
Or
Elective Unit

Marketing and Management Course Structure - Sem 1
entry (EVEN YEAR) (for Caboolture students only)

Year 1, Semester 1

BSB126  Marketing
Faculty Core Unit
Faculty Core Unit
Faculty Core Unit

Year 1, Semester 2
BSB115 Management
AMB201  Marketing and Audience Research
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AMB240

Marketing Planning and Management
Faculty Core Unit

Year 2, Semester 1

MGB200
MGB225

MGB210

Leading Organisations

Intercultural Communication and Negotiation
Skills

Managing Operations
Elective Unit

Year 2, Semester 2

AMB200
MGB223
AMB336

Consumer Behaviour
Entrepreneurship and Innovation
International Marketing

Faculty Core Unit

Year 3, Semester 1

AMB202
AMB335

MGB324
AMB340

Integrated Marketing Communication
E-marketing Strategies

OR

Managing Business Growth
Services Marketing

Elective

Year 3, Semester 2

MGB309
MGB310
MGB335

AMB359

Faculty Core Unit

Strategic Management

Sustainability in A Changing Environment
Project Management

OR

Strategic Marketing

Marketing and Management Course Structure - Sem 2
entry (EVEN YEAR) (for Caboolture students only)

Year 1, Semester 2

BSB115

Management

Faculty Core Unit
Faculty Core Unit
Faculty Core Unit

Year 2, Semester 1

BSB126
MGB200
MGB225

MGB210

Marketing
Leading Organisations

Intercultural Communication and Negotiation
Skills

Managing Operations

Year 2, Semester 2

AMB201
AMB240
MGB309

Marketing and Audience Research
Marketing Planning and Management
Strategic Management

AMB200

Consumer Behaviour

Year 3, Semester 1

AMB202
AMB340
AMB335

Faculty Core Unit

Integrated Marketing Communication
Services Marketing

E-marketing Strategies

Or

Faculty Core Unit

Year 3, Semester 2

MGB223
MGB335

AMB359
AMB336
MGB310

Entrepreneurship and Innovation

Project Management

OR

Strategic Marketing

International Marketing

Sustainability in A Changing Environment

Year 4, Semester 1

MGB324

Elective Unit

Elective Unit

Faculty Core Unit
Managing Business Growth
Or

Faculty Core Unit

Potential Careers:

Account Executive, Computer Salesperson/Marketer,
Creative Writer, Government Officer, Market Research
Manager, Marketing Officer/Manager, Organisational
Communication Specialist, Publishing Professional, Sales

Person.
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Bachelor of Business (Public Relations)

(BS05)

Year offered: 2010

Admissions: Yes

CRICOS code: 003491G

Course duration (full-time): 3 years (6 semesters)
Course duration (part-time): 6 years (12 semesters)
Domestic fees (indicative): 2010: CSP $4430 per
semester

International Fees (indicative): 2010: $10,250 (indicative)
per semester (subject to annual review)

Domestic Entry: February and July

International Entry: February, July and November*
(*conditions apply) (international students can only study at
Gardens Point campus)

QTAC code: 413021

Past rank cut-off: 79

Past OP cut-off: 11

OP Guarantee: Yes

Assumed knowledge: English (4, SA)

Preparatory studies: For information on acquiring
assumed knowledge visit
http://www.studentservices.qut.edu.au/apply/ug/info/knowledge.jsp
Total credit points: 288

Standard credit points per full-time semester: 48
Standard credit points per part-time semester: 24
Course coordinator: Dr Erica French

Discipline coordinator: Ms Amisha Mehta

Campus: Gardens Point

Your degree at a glance

Year 1

You will build a base of broad business knowledge through
the core units, covering all areas of business from finance,
accounting and economics through to marketing and global
business. With generic skills in all areas, you will gain an
understanding of how businesses operate within the
commercial and social environment. You will begin your
studies in public relations in the second semester, with an
introduction to founding principles, an overview of the
profession, and an insight into the future of public relations
practice in contemporary organisations.

Year 2

You will build knowledge and skills in public relations
techniques, learning how to write and prepare public
relations tactics and tools such as media releases, social
media programs, and events for real-world clients. In doing
so, you will develop a portfolio of public relations materials
to show potential employers. You will also build skills in
public relations planning, allowing you to identify the best
practices of public relations by analysing successful public
relations campaigns from Australia and around the world.
You will also have the opportunity to personalise your
degree with the selection of a second study area.

Year 3

Acting as an internal adviser, you will explore corporate
communication issues for organisations and track
contemporary issues through case studies. You will also
take the role of a public relations consultant, advising a real-
world client on their problem or opportunity. Working in

partnership with other students to form a consulting team,
you will prepare a campaign plan to present to your client.
Your writing skills will be further developed through your
campaign portfolio. Work placements are also available to
match your interests in consultancies, government,
corporate settings and community groups.

Professional recognition

This course is accredited by the industry’s peak professional
body, the Public Relations Institute of Australia (PRIA),

providing graduates access to professional education and
career opportunities. QUT maintains strong links with this
body, in which a number of our teaching staff hold executive
positions.

Practical teaching

The practical nature of this major means that you will
graduate with a portfolio of work to demonstrate your skills
to potential employers.

Third year project work is imperative to demonstrating the
depth and breadth of skills you have accumulated
throughout the course. This hands-on experience will give
your career a vital kick start by bringing together the design,
strategic planning and tactical preparation that underpins a
real world public relations campaign.

Other majors

See also separate entries for other majors in this course:
Accountancy, Advertising, Economics, Finance, Human
Resource Management, International Business,
Management, and Marketing.

Abbreviation
BBus(PublicRelations)

Public Relations (Full-time Semester 1 Entry)

Year 1, Semester 1

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB110  Accounting

BSB113  Economics

BSB115 Management

AMB263 Introduction To Public Relations

Year 2, Semester 1
AMB201
AMB264

Marketing and Audience Research
Public Relations Techniques

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective
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Year 2, Semester 2
AMB372
AMB373

Public Relations Planning
Corporate Communication

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1
AMB374
AMB375

Global Public Relations Cases
Public Relations Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2

AMB379  Public Relations Campaigns

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Public Relations) Unit
Sets. BSB111 is the remaining Faculty Core
units which must be completed. Check unit
availability when selecting Second Area of
Study units.

Public Relations (Full-time Semester 2 Entry)

Year 1, Semester 2

BSB119  Global Business
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 2, Semester 1

BSB110  Accounting

BSB113  Economics

BSB115  Management

AMB263 Introduction To Public Relations

Year 2, Semester 2
AMB264
AMB201

Public Relations Techniques
Marketing and Audience Research

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1

AMB372
AMB373

Public Relations Planning
Corporate Communication

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2
AMB374  Global Public Relations Cases
AMB375 Public Relations Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1
AMB379  Public Relations Campaigns

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Public Relations) Unit
Sets. BSB111 is the remaining Faculty Core
units which must be completed. Check unit
availability when selecting Second Area of
Study units.

Public Relations (Part-time Semester 1 Entry)
Year 1, Semester 1

BSB123
BSB126

Data Analysis
Marketing

Year 1, Semester 2
BSB119
BSB124

Global Business
Working in Business

Year 2, Semester 1

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 2, Semester 2
AMB201  Marketing and Audience Research

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1
AMB263 Introduction To Public Relations

Remaining Faculty Core OR Second Area of
Study OR Elective
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Year 4, Semester 1
AMB372  Public Relations Planning

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2
AMB264  Public Relations Techniques

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 2
AMB373  Corporate Communication

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 1
AMB375  Public Relations Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 2
AMB374  Global Public Relations Cases

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 1
AMB379  Public Relations Campaigns

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Public Relations) Unit
Sets. BSB110, BSB111, BSB113 and BSB115
are the remaining Faculty Core units which
must be completed. Check unit availability
when selecting Second Area of Study units.

Public Relations (Part-time Semester 2 Entry)

Year 1, Semester 2
BSB123  Data Analysis
BSB126  Marketing

Year 2, Semester 1
BSB119  Global Business
BSB124  Working in Business

Year 2, Semester 2
AMB201  Marketing and Audience Research

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 1
AMB263 Introduction To Public Relations

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 3, Semester 2
AMB264  Public Relations Techniques

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 1
AMB372  Public Relations Planning

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 4, Semester 2
AMB373  Corporate Communication

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 1
AMB375  Public Relations Management

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 5, Semester 2
AMB374  Global Public Relations Cases

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 1
AMB379  Public Relations Campaigns

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 6, Semester 2

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Year 7, Semester 1

Remaining Faculty Core OR Second Area of
Study OR Elective

Remaining Faculty Core OR Second Area of
Study OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Public Relations) Unit
Sets. BSB110, BSB111, BSB113 and BSB115
are the remaining Faculty Core units which
must be completed. Check unit availability
when selecting Second Area of Study units.

Public Relations Unit Sets

Primary Major
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Students wishing to study a language as a 6
unit major should enrol in the first language

Public Relations - 8 Unit Major

AMB201  Marketing and Audience Research unit in their first semester.
AMB263 Introduction To Public Relations For further information regarding languages,
AMB264  Public Relations Techniques LetIS:r/}vo\/ww.bus.qut.edu.au/study/languages/
AMB372  Public Relations Planning
AMB373  Corporate Communication Public Relations with Advertising Second Major
AMB374  Global Public Relations Cases iz 7. SariEsiE ]
AMB375  Public Relations Management BSB119  Global Business
AMB379  Public Relations Campaigns BSB123  Data Analysis
Second Area of Study BSB124  Working in Business

BSB126  Marketing

Public Relations - 6 Unit Major

AMB201  Marketing and Audience Research Year 1, Semester 2

AMB263 Introduction To Public Relations BSB110  Accounting

AMB264  Public Relations Techniques BSB113  Economics

AMB372  Public Relations Planning BSB115  Management

AMB373  Corporate Communication AMB263  Introduction To Public Relations
AMB374  Global Public Relations Cases T ——

Public Relations Minor (for non Public Relations students) AMB201  Marketing and Audience Research
AMB263 Introduction To Public Relations AMB264  Public Relations Techniques
AMB264  Public Relations Techniques AMB200  Consumer Behaviour

AMB372  Public Relations Planning AMB220  Advertising Theory and Practice
AMB374  Global Public Relations Cases

Year 2, Semester 2

Languages Course structure AMB372  Public Relations Planning
_ AMB373  Corporate Communication
lmporaniinformation AMB318  Advertising Copywriting
Languages are delivered through an . .
Australian-first alliance between QUT, the AMB319  Media Planning

University of Queensland (UQ) and Griffith
University (GU).

Year 3, Semester 1

In addition to wide range of elective choices, 6 AMB374  Global Public Relations Cases

unit second majors and 4 unit minors are . .

available in the following Languages: AMB375  Public Relations Management

« French (UQ) AMB320  Advertising Management
AMB330 Advertising Planning Portfolio

» German (UQ)
* Indonesian (UQ)
* Italian (GU)

Year 3, Semester 2

AMB379  Public Relations Campaigns
* Japanese (UQ and GU) BSB111  Business Law and Ethics
* Korean (UQ) Elective
» Mandarin (QUT) Elective

* Russian (UQ)
* Spanish (UQ and GU)

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Public Relations) Unit
Sets. Check unit availability when selecting
Second Area of Study units.

If you wish to study a language other than
Mandarin you will be able to enrol as a cross
institutional student at GU or UQ. You can
access enrolment information and the cross
institutional application at

www.bus.qut.edu.au/study/languages/ Public Relations with Marketing Second Major

To satisfy requirements of a second major or
minor, the same language must be studied and
undertaken at the same university.

Year 1, Semester 1

BSB119 Global Business
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BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB110  Accounting

BSB113  Economics

BSB115  Management

AMB263 Introduction To Public Relations

Year 2, Semester 1
AMB201  Marketing and Audience Research
AMB264  Public Relations Techniques
AMB200 Consumer Behaviour

Remaining Faculty Core OR Elective

Year 2, Semester 2

AMB372  Public Relations Planning

AMB373  Corporate Communication

AMB202 Integrated Marketing Communication
AMB240 Marketing Planning and Management

Year 3, Semester 1
AMB374  Global Public Relations Cases
AMB375  Public Relations Management
AMB335  E-marketing Strategies

Remaining Faculty Core OR Elective

Year 3, Semester 2
AMB379  Public Relations Campaigns
AMB336 International Marketing
AMB340  Services Marketing
Remaining Faculty Core OR Elective

Important Information

Please note: List of Second Area of Study can
be veiwed under BS05 (Public Relations) Unit
Sets. BSB111 is the remaining Faculty Core
units which must be completed. Check unit
availability when selecting Second Area of
Study units.

Potential Careers:

Government Officer, Information Officer, Journalist, Media
Industry Specialist, Policy Officer, Public Relations
Officer/Consultant, Publishing Professiona I.
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Bachelor of Business (Dean's Honours)

(BS06)
Year offered: 2010

Admissions: Yes

CRICOS code: 003491G

Course duration (full-time): 2 years (4 standard
semesters; 2 summer semesters) plus Honours
Course duration (part-time): Not available in part-time
mode

Domestic fees (indicative): 2010: CSP $4,430 (indicative)
per semester

International Fees (indicative): 2010: $12,600 (indicative)
per semester - based on 60 credit points

Domestic Entry: February

International Entry: February

QTAC code: 413222

Past rank cut-off: 98

Past OP cut-off: 2

Assumed knowledge: English (4, SA) and Maths A, B or C
(4, SA)

Preparatory studies: For information on acquiring
assumed knowledge visit
http://www.studentservices.qut.edu.au/apply/ug/info/knowledge.jsp
Total credit points: 288

Standard credit points per full-time semester: 60 credit
points in semesters 1 and 2; 24 credit points in summer
Course coordinator: Dr Erica French

Discipline coordinator: Dr Erica French, Director of
Undergraduate Studies

Campus: Gardens Point

Course design

To complete the Bachelor of Business (Dean's Honours), a
student must successfully complete all parts listed below:

(a) Eight Faculty Core units (96 credit points)

(b) One block of eight Major Core units (Study Area A) (96
credit points)

(c) One Minor of 4 units selected from a University-Wide
unit set or a Faculty extension (48 credit points)

(d) Four prescribed Elective units undertaken during the
Summer semester as project or research units (48 credit
points)

Students should note that not all minors are timetabled in
every year or semester. Hence, due to the accelerated
structure of the course, it is important you confirm that the
minors you are interested in will be available.

Students will study five units (60 credit points) in each of the
major semesters and an additional two units (24 credit
points) in the Summer semesters.

Students who graduate from the Bachelor of Business with
a GPA of 5.5 or higher will be eligible to enrol in the
Bachelor of Business (Honours) (BS63).

Study areas

Study areas for this course are Accounting, Advertising,
Economics, Finance, International Business, Human
Resource Management, Management, Marketing, and

Public Relations.

Entry requirements

Domestic students: Completion of Australian Year 12
studies or equivalent including the International
Baccalaureate with OP1 - 2 (or equivalent rank).

International students: Completion of Australian Year 12
studies or equivalent including the International

Baccalaureate undertaken onshore with OP1 - 2 (or
equivalent rank).

Special requirements

Minimum GPA: It is expected that students maintain a
minimum GPA of 5.5. If a student does not maintain a GPA
of 5.5 it will be recommended that they return to the
standard program, Bachelor of Business (BS05). (A GPA of
5.5 is required for entry to the Bachelor of Business
(Honours) (BS63) program).

Breaks in Study: Due to the accelerated program breaks in
study are not permitted. Students wishing to take a break
from study will be advised to transfer to the standard
program, Bachelor of Business (BS05).

Course progression: Due to the accelerated program
students are expected to follow the course structure.
Students wishing to deviate from the recommended course
structure will be advised to transfer to the standard program,
Bachelor of Business (BS05).

Advanced standing/credit

Due to the accelerated nature of this program, advanced
standing or credit for previous study is not permitted (with
the exception of Start QUT).

Professional recognition

Students may be eligible for membership to a number of
professional bodies depending on choice of major and unit
selection. See each course major for details.

Further study

Students in the Dean's Honours (BS06) are expected to
maintain a GPA 5.5 in order to be eligible for entry into the
Bachelor of Business (Honours) (BS63) program.

For information on the Honours program, see the entry for
BS63 Bachelor of Business (Honours) (BS63).

Campus options

This degree is available at Gardens Point campus only,
however some units are offered at Caboolture campus.
Students may enrol in Business units at Caboolture
campus.

Abbreviation
BBus(Study Area A)

Full-time Semester 1 Entry - Accountancy

Year 1, Semester 1
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BSB110  Accounting

BSB111 Business Law and Ethics
BSB113  Economics

BSB123  Data Analysis

BSB124  Working in Business

Year 1, Semester 2

BSB115  Management

AYB200  Financial Accounting

AYB219  Taxation Law

AYB221 Computerised Accounting Systems
AYB225 Management Accounting

Year 1, Semester 3 (Summer)

AYB300  Accountancy Work Integrated Learning

Year 2, Semester 1
AYB340
BSB119

Company Accounting
Global Business

Second Area of Study Unit
Second Area of Study Unit
Second Area of Study Unit

Year 2, Semester 2

AYB301  Audit and Assurance
AYB311 Financial Accounting Issues
AYB339  Accountancy Capstone
BSB126  Marketing

Second Area of Study Unit

Year 2, Semester 3 (Summer)
Research unit
Research unit

Important Information

Please note: List of Second Area of Study can
be viewed under BS06 (Accountancy) Unit
Sets. Check unit availability when selecting
Second Area of Study units.

Full-time Semester 1 Entry - Accountancy (with
Professional Accounting)

Year 1, Semester 1

BSB110  Accounting

BSB111 Business Law and Ethics
BSB113  Economics

BSB123  Data Analysis

BSB124  Working in Business

Year 1, Semester 2
BSB119
AYB200

Global Business
Financial Accounting

AYB219  Taxation Law
AYB221  Computerised Accounting Systems
AYB225  Management Accounting

Year 1, Semester 3 (Summer)

AYB300  Accountancy Work Integrated Learning

Year 2, Semester 1

AYB340 Company Accounting

AYB321  Strategic Management Accounting

AYB230  Corporations Law
Professional Accounting unit (either AYB227 or
AYB320 or AYB240) or BSB115

EFB210  Finance 1

Year 2, Semester 2

AYB301  Audit and Assurance

AYB311 Financial Accounting Issues

AYB339  Accountancy Capstone
Professional Accounting unit (either AYB320 or
AYB250) OR BSB115

BSB126  Marketing

Year 2, Semester 3 (Summer)
Research unit
Research unit

Professional Accountancy Extension

To complete the Professional Accounting
extension student must select one of the

following:
AYB227 International Accounting
AYB240  Superannuation Regulation and Practice
AYB250  Personal Financial Planning
AYB320  Advanced Taxation Law

Important Information

Please note: Check unit availability when
selecting Second Area of Study units.

Students must completed all 8 Faculty Core
Units (BSBxxx)

Full-time Semester 1 Entry - Advertising

Year 1, Semester 1

BSB110  Accounting

BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

AMB220  Advertising Theory and Practice

Year 1, Semester 2
AMB318  Advertising Copywriting

AMB319  Media Planning
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AMB201  Marketing and Audience Research
AMB200 Consumer Behaviour
BSB115 Management

Year 1, Semester 3 (Summer)
BSB200  Project

Year 2, Semester 1

AMB320  Advertising Management
AMB330  Advertising Planning Portfolio
BSB119  Global Business

Second Area of Study unit

Second Area of Study unit

Year 2, Semester 2

AMB339  Advertising Campaigns
BSB111
BSB113

Business Law and Ethics
Economics

Second Area of Study unit
Second Area of Study unit

Year 2, Semester 3 (Summer)
Research unit
Research unit

Important Information
Please note: List of Second Area of Study can

be viewed under BS06 (Advertising) Unit Sets.

Check unit availability when selecting Second
Area of Study units.

Full-time Semester 1 Entry - Economics

Year 1, Semester 1

BSB110  Accounting

BSB113  Economics

BSB124  Working in Business
BSB123  Data Analysis

BSB111 Business Law and Ethics

Year 1, Semester 2

BSB126  Marketing

BSB115  Management

EFB222  Quantitative Methods For Economics and
Finance

EFB223 Economics 2

Second Area of Study unit

Year 1, Semester 3 (Summer)
BSB200  Project

Year 2, Semester 1
BSB119
EFB330

Global Business
Intermediate Macroeconomics

EFB331 Intermediate Microeconomics
Economics Option unit

Second Area of Study unit

Year 2, Semester 2
EFB338  Contemporary Application of Economic Theory
Economics Option unit

Economics Option unit

Second Area of Study unit

Second Area of Study unit

Year 2, Semester 3 (Summer)
Research unit
Research unit

Economics Options List
Student must choose 3 units from the

following:
EFB332  Applied Behavioural Economics
EFB333 Introductory Econometrics
EFB334  Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Important Information

Please note: List of Second Area of Study can
be viewed under BS06 (Economics) Unit Sets.
Check unit availability when selecting Second
Area of Study units.

Full-time Semester 1 Entry - Finance

Year 1, Semester 1

BSB110  Accounting

BSB113  Economics

BSB124  Working in Business
BSB123  Data Analysis

BSB111 Business Law and Ethics

Year 1, Semester 2

BSB115  Management

EFB210 Finance 1

EFB222  Quantitative Methods For Economics and
Finance

EFB201 Financial Markets

Second Area of Study Unit

Year 1, Semester 3 (Summer)
BSB200  Project

Year 2, Semester 1

BSB119 Global Business
EFB223 Economics 2
EFB312 International Finance
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EFB307 Finance 2

Second Area of Study Unit

Year 2, Semester 2

EFB335 Investments
EFB340 Finance Capstone
BSB126  Marketing
Second Area of Study Unit
Second Area of Study Unit

Year 2, Semester 3 (Summer)
Research unit
Research unit

Important Information

Please note: List of Second Area of Study can
be viewed under BS06 (Finance) Unit Sets.
Check unit availability when selecting Second
Area of Study units.

Full-time Semester 1 Entry - Human Resources
Management

Year 1, Semester 1

BSB113  Economics

BSB115  Management

BSB124  Working in Business
BSB111 Business Law and Ethics
BSB126  Marketing

Year 1, Semester 2
BSB110
BSB123  Data Analysis

MGB200 Leading Organisations
MGB201
MGB207 Human Resource Issues and Strategy

Accounting

Contemporary Employment Relations

Year 1, Semester 3 (Summer)
BSB200  Project

Year 2, Semester 1

BSB119  Global Business

MGB220 Business Research Methods
MGB339 Performance and Reward
MGB331 Learning and Development in Organisations

Second Area of Study unit

Year 2, Semester 2

MGB320 Recruitment and Selection

MGB370 Personal and Professional Development
Second Area of Study unit
Second Area of Study unit
Second Area of Study unit

Year 2, Semester 3 (Summer)
Research unit
Research unit

Important Information

Please note: List of Second Area of Study can
be viewed under BS06 (Human Resource
Management) Unit Sets. Check unit availability
when selecting Second Area of Study units.

Full-time Semester 1 Entry - International Business

Year 1, Semester 1

BSB113  Economics

BSB115 Management
BSB119  Global Business
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

BSB110  Accounting

BSB123  Data Analysis

AMB210 Importing and Exporting

EFB240  Finance for International Business

MGB225 Intercultural Communication and Negotiation

Skills

Year 1, Semester 3 (Summer)
BSB200  Project

Year 2, Semester 1

AMB303 International Logistics
AMB336 International Marketing
AYB227 International Accounting

Second Area of Study
Second Area of Study

Year 2, Semester 2
BSB111
AMB369
MGB340 International Business in the Asia-pacific

Business Law and Ethics
International Business Strategy

Second Area of Study
Second Area of Study

Year 2, Semester 3 (Summer)
Research unit
Research unit

Important Information

Please note; List of Second Area of Study can
be viewed under BS06 (International Business)
Unit Sets. Check unit availability when
selecting Second Area of Study units.

Full-time Semester 1 Entry - Management
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Year 1, Semester 1

BSB111 Business Law and Ethics
BSB115  Management

BSB119  Global Business
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2
BSB110
BSB113  Economics

MGB200 Leading Organisations

MGB223 Entrepreneurship and Innovation

Accounting

Second Area of Study unit

Year 1, Semester 3 (Summer)
BSB200  Project

Year 2, Semester 1
BSB123  Data Analysis
MGB210 Managing Operations

MGB225 Intercultural Communication and Negotiation
Skills

MGB309 Strategic Management
MGB324 Managing Business Growth

Year 2, Semester 2
MGB310  Sustainability in A Changing Environment
MGB335 Project Management

Second Area of Study unit

Second Area of Study unit

Second Area of Study unit

Year 2, Semester 3 (Summer)
Research unit
Research unit

Important Information

Please note: List of Second Area of Study can
be viewed under BS06 (Management) Unit
Sets. Check unit availability when selecting
Second Area of Study units.

Full-time Semester 1 Entry - Marketing

Year 1, Semester 1

BSB110  Accounting

BSB115  Management
BSB123  Data Analysis
BSB124  Working in Business
BSB126  Marketing

Year 1, Semester 2

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240  Marketing Planning and Management
BSB111 Business Law and Ethics

Year 1, Semester 3 (Summer)
BSB200  Project

Year 2, Semester 1

AMB335 E-marketing Strategies
AMB340  Services Marketing
BSB119  Global Business

Second Area of Study Unit

Second Area of Study Unit

Year 2, Semester 2

AMB336 International Marketing
AMB359  Strategic Marketing
BSB113  Economics

Second Area of Study Unit

Second Area of Study Unit

Year 2, Semester 3 (Summer)
Research unit
Research unit

Important Information

Please note: List of Second Area of Study can
be viewed under BS06 (Marketing) Unit Sets.
Check unit availability when selecting Second
Area of Study units.

Full-time Semester 1 Entry - Public Relations

Year 1, Semester 1

BSB124  Working in Business

BSB123  Data Analysis

BSB126  Marketing

AMB263 Introduction To Public Relations
AMB264  Public Relations Techniques

Year 1, Semester 2

BSB115 Management

BSB113  Economics

BSB110  Accounting

AMB201  Marketing and Audience Research
AMB372  Public Relations Planning

Year 1, Semester 3 (Summer)
BSB200  Project

Year 2, Semester 1
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AMB373  Corporate Communication AYB221  Computerised Accounting Systems
AMB374  Global Public Relations Cases INB220 Business Analysis
BSB119  Global Business INB311 Enterprise Systems
Second Area of Study unit INB342 Enterprise Data Mining
Second Area of Study unit INB343 Advanced Data Mining and Data Warehousing
Year 2, Semester 2 Business Regulations - 6 Unit Major (for non-Accounting
AMB375  Public Relations Management students)
AMB379  Public Relations Campaigns AYB219  Taxation Law
BSB111  Business Law and Ethics AYB320  Advanced Taxation Law

MGB201 Contemporary Employment Relations
MGB339 Performance and Reward

Second Area of Study unit
Second Area of Study unit

PLUS: select two (2) units from:
VEED 2 SIS (ST AMB231  Marketing Communications Regulations and
Research unit Ethics
Research unit AYB115  Governance Issues and Fraud

AYB205 Law of Business Entities

[ TSI i far) AYB230  Corporations Law
Please note: List of Second Area of Study can

be viewed under BS06 (Public Relations) Unit AYB232  Financial Institutions Law

Sets. Check unit availability when selecting AYB240  Superannuation Regulation and Practice
Second Area of Study units. ] ] ]
AYB250  Personal Financial Planning
Accountancy Unit Sets
Accountancy - Professional Accounting Extension (for

professional recognition)

Primary Major
AYB230  Corporations Law
Accountancy - 8 Unit Major AYB321  Strategic Management Accounting
AYB200  Financial Accounting EFB210  Finance 1
AYB225  Management Accounting PLUS: select one (1) unit from:
AYB221 Computerised Accounting Systems AYB227  International Accounting
AYB219  Taxation Law AYB240  Superannuation Regulation and Practice
AYB340  Company Accounting AYB250  Personal Financial Planning
AYB311 Financial Accounting Issues AYB320 Advanced Taxation Law

AYB301 Audit and Assurance

AYB339  Accountancy Capstone Accountancy - Regulation and Tax Extension

Select four (4) units from:
Second Area of Study AYB205 Law of Business Entities
Accountancy - 6 Unit Major AYB232 Financial Institutions Law
AYB200  Financial Accounting AYB240  Superannuation Regulation and Practice
AYB225  Management Accounting AYB250  Personal Financial Planning
AYB219  Taxation Law AYB320  Advanced Taxation Law

AYB221  Computerised Accounting Systems AYB338  Accountancy Work Placement

AYB340  Company Accounting Forensics Minor

AYB30T  Auditand Assurance AYB114  Business Technologies

Forensics - 6 Unit Major AYB115  Governance Issues and Fraud

AYB114  Business Technologies AYB341 Forensic and Business Intelligence
PLUS: select one (1) unit from:

AYB205 Law of Business Entities

AYB221  Computerised Accounting Systems

AYB338  Accountancy Work Placement

AYB115  Governance Issues and Fraud
AYB341 Forensic and Business Intelligence
INB312 Enterprise Systems Applications
PLUS: select two (2) units from:
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Superannuation and Wealth Management Minor
AYB240  Superannuation Regulation and Practice
AYB250
PLUS: select two (2) units from:
AYB205 Law of Business Entities
AYB219  Taxation Law

AYB320  Advanced Taxation Law
AYB338  Accountancy Work Placement

Personal Financial Planning

Business Regulation Minor (for non-Accounting students)
AYB219  Taxation Law

PLUS: select three (3) units from:
AMB231  Marketing Communications Regulations and
Ethics

AYB115  Governance Issues and Fraud

AYB205 Law of Business Entities

AYB230  Corporations Law

AYB232  Financial Institutions Law

AYB240  Superannuation Regulation and Practice
AYB250  Personal Financial Planning

AYB320  Advanced Taxation Law

MGB201 Contemporary Employment Relations
MGB339 Performance and Reward

Accountancy Minor (for non-Accounting students)
Select four (4) units from:

AYB200 Financial Accounting

AYB219  Taxation Law

AYB221 Computerised Accounting Systems

AYB225  Management Accounting

AYB240  Superannuation Regulation and Practice

AYB250  Personal Financial Planning

Advertising Unit Sets
Primary Major

Advertising - 8 Unit Major

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB220  Advertising Theory and Practice
AMB318  Advertising Copywriting

AMB319  Media Planning

AMB320  Advertising Management

AMB330  Advertising Planning Portfolio
AMB339  Advertising Campaigns

Second Area of Study

Advertising - 6 Unit Major
AMB200 Consumer Behaviour

AMB220  Advertising Theory and Practice
AMB318  Advertising Copywriting
AMB319  Media Planning

AMB320  Advertising Management
AMB330 Advertising Planning Portfolio

Integrated Marketing Communication - 6 Unit Major
AMB202 Integrated Marketing Communication

AMB208 Events Marketing

AMB220  Advertising Theory and Practice

AMB263  Introduction To Public Relations

AMB331  Direct Marketing

AMB350 Sales and Customer Relationship Management

Advertising Minor (for non-Advertising students)
AMB220  Advertising Theory and Practice
AMB318  Advertising Copywriting

AMB319  Media Planning

AMB320 Advertising Management

Integrated Marketing Communication - Minor

AMB202 Integrated Marketing Communication

AMB331  Direct Marketing

AMB350 Sales and Customer Relationship Management
Choose one from the following:

AMB263  Introduction To Public Relations

AMB220  Advertising Theory and Practice

Economics Unit Sets
Primary Major

Economics - 8 Unit Major

EFB222 Quantitative Methods For Economics and
Finance

EFB223  Economics 2

EFB330 Intermediate Macroeconomics

EFB331 Intermediate Microeconomics

EFB338  Contemporary Application of Economic Theory
Plus any three of the following:

EFB332  Applied Behavioural Economics

EFB333 Introductory Econometrics

EFB334  Environmental Economics and Policy

EFB336 International Economics

EFB337  Game Theory and Applications

Second Area of Study

Economics - 6 Unit Major (for non Finance major students)

EFB222 Quantitative Methods For Economics and
Finance

EFB223 Economics 2
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EFB330 Intermediate Macroeconomics EFB334  Environmental Economics and Policy
EFB331 Intermediate Microeconomics EFB330 Intermediate Macroeconomics
Plus any two of the following: EFB331 Intermediate Microeconomics

EFB332  Applied Behavioural Economics — . . .
Quantitative Economics minor (for non-Economics and

EFB333 Introductory Econometrics Finance students)

EFB334  Environmental Economics and Policy EFB222  Quantitative Methods For Economics and
EFB336 International Economics Finance
EFB337  Game Theory and Applications EFB223  Economics 2

EFB333 Introductory Econometrics

Economics - 6 unit major (for Finance students) Plus one of the following:

EFB330 Intermediate Macroeconomics EFB330 Intermediate Macroeconomics

EFB331 Intermediate Microeconomics EFB331 Intermediate Microeconomics

Plus four of the following: EFB332  Applied Behavioural Economics

EFB332  Applied Behavioural Economics EFB334  Environmental Economics and Policy

EFB333 Introductory Econometrics

EFB334  Environmental Economics and Policy Quantitative Economic minor (for Finance students)
EFB336 International Economics EFB333  Introductory Econometrics
EFB337  Game Theory and Applications Plus three of the following:

EFB330 Intermediate Macroeconomics
Economics - Minor (for non-Economics and Finance

students)
EFB223 Economics 2
EFB330 Intermediate Macroeconomics

EFB331 Intermediate Microeconomics
EFB332  Applied Behavioural Economics
EFB334  Environmental Economics and Policy

EFB331 Intermediate Microeconomics Finance Unit Sets

Plus one of the following:

EFB332  Applied Behavioural Economics I L e

EFB334  Environmental Economics and Policy Finance - 8 Unit Major
EFB336 International Economics EFB201 Financial Markets
EFB337 Game Theory and Applications EFB210 Finance 1
Economics minor (for Finance students) EFB222 %‘ﬁ,gﬂﬂft've Methods For Economics and
EFB330  Intermediate Macroeconomics EFB223 Economics 2
EFB331 Intermediate Microeconomics EFB307 Finance 2
Plus two of the following: EFB312  International Finance
EFB332  Applied Behavioural Economics EFB335 Investments
EFB334  Environmental Economics and Policy EFB340  Finance Capstone

EFB336 International Economics
EFB337  Game Theory and Applications Second Area of Study

Applied Economics Minor (for non-Economics and Finance Finance - 6 Unit Major (for non Economics students)

students) EFB201 Financial Markets

EFB223 Economics 2 EFB210 Finance 1

EFB332  Applied Behavioural Economics EFB222  Quantitative Methods For Economics and
Finance

EFB334  Environmental Economics and Policy
EFB223  Economics 2

EFB307 Finance 2
EFB312 International Finance

Plus one of the following:
EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics
Finance - 6 unit Major (for Economics students)
EFB210 Finance 1
EFB201 Financial Markets

Applied Economics minor (for Finance students)
EFB332  Applied Behavioural Economics
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EFB307 Finance 2

EFB312  International Finance
EFB335 Investments

EFB340  Finance Capstone

Finance - Minor (for non-Finance students)
EFB201 Financial Markets

EFB210  Finance 1

EFB307  Finance 2

EFB312 International Finance

Finance - Funds Management Extension
EFB308 Finance 3

EFB309 Financial Derivatives

EFB326  Applied Portfolio Management
EFB333  Introductory Econometrics

Finance - Financial Services Extension
AYB232  Financial Institutions Law

EFB310 Financial Institutions - Control
EFB311 Financial Institutions - Lending
EFB339  Financial Planning and Investments

Human Resource Management Unit Sets
Primary Major

Human Resource Management 8 Unit Major

MGB200 Leading Organisations

MGB201 Contemporary Employment Relations
MGB207 Human Resource Issues and Strategy
MGB220 Business Research Methods

MGB320 Recruitment and Selection

MGB331 Learning and Development in Organisations
MGB339 Performance and Reward

MGB370 Personal and Professional Development

Second Area of Study

Human Resource Management 6 Unit Major

MGB200 Leading Organisations

MGB201 Contemporary Employment Relations
MGB207 Human Resource Issues and Strategy
MGB320 Recruitment and Selection

MGB331 Learning and Development in Organisations
MGB339 Performance and Reward

Human Resource Management Extension (for Human
Resource Management students)

MGB305 HRM Strategy and Policy
MGB314  Organisational Consulting and Change
Plus any two of:

MGB225 Intercultural Communication and Negotiation
Skills

MGB306 Independent Study
MGB309 Strategic Management
MGB338 Workplace Learning

HRM Minor (For non-HRM students)

Choose 1 of the following:
MGB320 Recruitment and Selection
MGB331 Learning and Development in Organisations
PLUS: Choose 3 of the following:
MGB200 Leading Organisations
MGB201 Contemporary Employment Relations
MGB207 Human Resource Issues and Strategy
MGB339 Performance and Reward

International Business Unit Sets
Primary Major

International Business - 8 Unit Major

AMB210 Importing and Exporting

AMB303 International Logistics

AMB336 International Marketing

AMB369 International Business Strategy
AYB227 International Accounting

EFB240  Finance for International Business

MGB225 Intercultural Communication and Negotiation
Skills

MGB340 International Business in the Asia-pacific
Second Area of Study

International Business - 6 Unit Major
AMB204  Purchasing and Procurement
AMB210 Importing and Exporting
AMB303 International Logistics
AMB336 International Marketing

MGB225 Intercultural Communication and Negotiation
Skills

MGB340 International Business in the Asia-pacific

International Logistics - 6 Unit Major
AMB204  Purchasing and Procurement
AMB210 Importing and Exporting
AMB303 International Logistics
AMB336 International Marketing
MGB210 Managing Operations
MGB335 Project Management

International Logistics - Minor
AMB204  Purchasing and Procurement
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AMB210  Importing and Exporting
AMB303 International Logistics
MGB210 Managing Operations

International Business - Minor (for non International
Business students)

AMB210  Importing and Exporting
AMB336 International Marketing

MGB225 Intercultural Communication and Negotiation
Skills

MGB340 International Business in the Asia-pacific

Management Unit Sets
Primary Major

Management - 8 Unit Major

MGB200 Leading Organisations

MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation

MGB225 Intercultural Communication and Negotiation
Skills

MGB309 Strategic Management

MGB310  Sustainability in A Changing Environment
MGB324 Managing Business Growth

MGB335 Project Management

Second Area of Study

Management - 6 Unit Major

MGB200 Leading Organisations

MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation

MGB225 Intercultural Communication and Negotiation
Skills

MGB310  Sustainability in A Changing Environment
MGB309 Strategic Management

Management Extension (for Management Students)

MGB201 Contemporary Employment Relations

MGB331 Learning and Development in Organisations
Plus any two of:

AMB252  Business Decision Making

MGB306 Independent Study

MGB338 Workplace Learning

MGB370 Personal and Professional Development

Minor - Entrepreneurship
MGB223 Entrepreneurship and Innovation
MGB324 Managing Business Growth

Plus two of the following:
MGB200 Leading Organisations
MGB210 Managing Operations

MGB225 Intercultural Communication and Negotiation
Skills

MGB310  Sustainability in A Changing Environment

Minor - Management (for non-Management students)
MGB309 Strategic Management
Plus three of the following:
MGB200 Leading Organisations
MGB210 Managing Operations
MGB223 Entrepreneurship and Innovation

MGB225 Intercultural Communication and Negotiation
Skills

MGB310  Sustainability in A Changing Environment

Marketing Unit Sets
Primary Major

Marketing - 8 Unit Major

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240  Marketing Planning and Management
AMB335 E-marketing Strategies

AMB336 International Marketing

AMB340  Services Marketing

AMB359  Strategic Marketing

Second Area of Study

Marketing - 6 Unit Major

AMB200  Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240 Marketing Planning and Management
AMB336 International Marketing

AMB340 Services Marketing

Marketing - Extension

Choose 4 from:
AMB206  Social Marketing
AMB251  Innovation and Brand Management
AMB252  Business Decision Making
AMB303 International Logistics
AMB310 Internship

AMB350 Sales and Customer Relationship Management

Marketing - Minor

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240  Marketing Planning and Management
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Sales - Minor

AMB331  Direct Marketing

AMB249  Professional Selling

AMB350 Sales and Customer Relationship Management

MGB225 Intercultural Communication and Negotiation
Skills

Tourism and Entertainment Marketing Minor
AMB207  Entertainment Marketing
AMB209  Tourism Marketing

AMB208 Events Marketing

AMB264  Public Relations Techniques

Public Relations Unit Sets
Primary Major

Public Relations - 8 Unit Major

AMB201  Marketing and Audience Research
AMB263 Introduction To Public Relations
AMB264  Public Relations Techniques
AMB372  Public Relations Planning
AMB373  Corporate Communication
AMB374  Global Public Relations Cases
AMB375  Public Relations Management
AMB379 Public Relations Campaigns

Second Area of Study

Public Relations - 6 Unit Major

AMB201  Marketing and Audience Research
AMB263  Introduction To Public Relations
AMB264  Public Relations Techniques
AMB372  Public Relations Planning
AMB373  Corporate Communication
AMB374  Global Public Relations Cases

Public Relations Minor (for non Public Relations students)
AMB263 Introduction To Public Relations

AMB264  Public Relations Techniques

AMB372  Public Relations Planning

AMB374  Global Public Relations Cases

Potential Careers:

Account Executive, Accountant, Administrator, Advertising
Professional, Banking and Finance Professional, Business
Analyst, Business Development Officer, Economist,
Facilities Manager, Financial Advisor/Analyst, Financial
Project Manager, Financial Risk Manager, Human Resource
Developer, Human Resource Manager, Information Officer,
International Business Specialist, Investment Manager,
Manager, Market Research Manager, Marketing
Officer/Manager, Project Developer, Project Manager,
Public Relations Officer/Consultant, Statistician.
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Bachelor of Business (Accelerated

Program) (BS07)

Year offered: 2010

Admissions: Yes

CRICOS code: 003491G

Course duration (full-time): 4 standard semesters, 2
summer semesters (2 years)

Course duration (part-time): Not available in part-time
mode

Domestic fees (indicative): 2010: CSP $4,430 (indicative)
per semester

International Fees (indicative): 2010: $12,600 (indicative)
per semester - based on 60 credit points

Domestic Entry: Semester 1 only (February)

International Entry: Semester 1 only (February)

QTAC code: 413122

Past rank cut-off: 92

Past OP cut-off: 5

Assumed knowledge: English (4, SA) and for
Accountancy, Economics, Finance and Marketing majors
Maths A, B or C (4, SA)

Preparatory studies: For information on acquiring
assumed knowledge visit
http://www.studentservices.qut.edu.au/apply/ug/info/knowledge.jsp
Total credit points: 288

Standard credit points per full-time semester: 60 credit
points in semesters 1 and 2; 24 credits points in summer
Course coordinator: Dr Erica French, Director of
Undergraduate Studies

Discipline coordinator: Dr Erica French, Director of
Undergraduate Studies

Campus: Gardens Point

Course design

The Bachelor of Business (Accelerated Program) allows you
to be flexible in your fields of study to suit your own needs
and career aspirations. The three distinct components within
the program will give you many combinations of study areas
and minors, as well as opportunities to participate in
internships, work placements, special topics or projects
during summer.

(a) Eight Faculty Core units (96 credit points)

(b) One block of eight Major Core units (Study Area A) (96
credit points)

(c) One Minor of 4 units selected from a University-Wide
unit set or a Faculty extension (48 credit points)

(d) Four prescribed Elective units undertaken during the
Summer semester as project or research units (48 credit
points)

Students should note that not all minors are timetabled in
every year or semester. Hence, due to the accelerated
structure of the course, it is important you confirm that the
minors you are interested in will be available.

Students will study five units (60 credit points) in each of the
major semesters and an additional two units (24 credit
points) in the Summer semesters.

Study areas

Study areas for this course are Accounting, Advertising,
Economics, Finance, International Business, Human
Resource Management, Management, Marketing, and
Public Relations.

Course information

The accelerated program will provide you with the
opportunity to complete a three year Bachelor of Business
degree in two years. Students will study five units in each of
the major semesters and an additional two units in the
summer semesters.

Entry requirement

Domestic students: must complete Australian Year 12
studies or equivalent with OP1-5 or equivalent (including
International Baccalaureate).

International students: must complete Australian Year 12
studies (or equivalent including International Baccalaureate)
onshore with OP1-5 or equivalent rank.

Special course requirements

Breaks in study: Due to the accelerated nature of the
program breaks in study are not permitted. Students wishing
to take a break from study will be advised to transfer to the
standard program, Bachelor of Business (BS05).

Course progression: Due to the accelerated nature of the
program students are expected to follow the course
structure. Students wishing to deviate from the
recommended course structure will be advised to transfer to
the standard program, Bachelor of Business (BS05).

Professional recognition

Students may be eligible for membership to a number of
professional bodies depending on choice of major and unit
selection. See each course major for details.

Advanced standing

Due to the accelerated nature of this program, advanced
standing or credit for previous study is not permitted (with
the exception of QUT Start).

Further study

Students in the BS07 Accelerated program may choose to
enrol in the BS63 Bachelor of Business (Honours) on
completion of the degree with a GPA of 5.5.

Campus options

The degree is available at Gardens Point campus only,
however some units are offered at the Caboolture campus.
Students may enrol in Business units at the Caboolture
campus.

Abbreviation
BBus(Study Area A)

Accountancy Unit Sets

Primary Major
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Accountancy - 8 Unit Major AYB230  Corporations Law

AYB200 Financial Accounting AYB321  Strategic Management Accounting
AYB225  Management Accounting EFB210  Finance 1

AYB221  Computerised Accounting Systems PLUS: select one (1) unit from:

AYB219  Taxation Law AYB227 International Accounting

AYB340 Company Accounting AYB240  Superannuation Regulation and Practice
AYB311  Financial Accounting Issues AYB250  Personal Financial Planning

AYB301  Audit and Assurance AYB320  Advanced Taxation Law

AYB339  Accountancy Capstone Accountancy - Regulation and Tax Extension

Second Area of Study Select four (4) units from:
AYB205 Law of Business Entities
AYB232  Financial Institutions Law
AYB240  Superannuation Regulation and Practice

Accountancy - 6 Unit Major

AYB200  Financial Accounting

AYB225  Management Accounting

AYB219  Taxation Law

AYB221 Computerised Accounting Systems

AYB250  Personal Financial Planning
AYB320  Advanced Taxation Law

AYB338  Accountancy Work Placement
AYB340  Company Accounting

AYB301  Audit and Assurance Forensics Minor

AYB114  Business Technologies

Forensics - 6 Unit Major AYB115  Governance Issues and Fraud

AYB114  Business Technologies AYB341  Forensic and Business Intelligence

AYB115 Governance Issues and Fraud PLUS: select one (1) unit from:
AYB205 Law of Business Entities
AYB221 Computerised Accounting Systems

AYB338  Accountancy Work Placement

AYB341 Forensic and Business Intelligence
INB312 Enterprise Systems Applications
PLUS: select two (2) units from:

AYB221 Computerised Accounting Systems

INB220 Business Analysis Superannuation and Wealth Management Minor
INB311 Enterprise Systems AYB240 Superannuation Regulation and Practice
INB342 Enterprise Data Mining AYB250  Personal Financial Planning

INB343  Advanced Data Mining and Data Warehousing PLUS: select two (2) units from:

AYB205 Law of Business Entities
AYB219  Taxation Law

AYB320  Advanced Taxation Law
AYB338  Accountancy Work Placement

Business Regulations - 6 Unit Major (for non-Accounting
students)

AYB219 Taxation Law
AYB320 Advanced Taxation Law

MGB201  Contemporary Employment Relations Business Regulation Minor (for non-Accounting students)

MGB339 Performance and Reward AYB219  Taxation Law

PLUS: select two (2) units from: PLUS: select three (3) units from:

AMB231  Marketing Communications Regulations and AMB231  Marketing Communications Regulations and
Ethics Ethics

AYB115  Governance Issues and Fraud AYB115  Governance Issues and Fraud

AYB205 Law of Business Entities AYB205 Law of Business Entities

AYB230  Corporations Law AYB230  Corporations Law

AYB232 Financial Institutions Law AYB232 Financial Institutions Law

AYB240  Superannuation Regulation and Practice AYB240  Superannuation Regulation and Practice

AYB250  Personal Financial Planning AYB250  Personal Financial Planning

: . . AYB320  Advanced Taxation Law
Accountancy - Professional Accounting Extension (for
professional recognition) MGB201 Contemporary Employment Relations

MGB339 Performance and Reward
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Accountancy Minor (for non-Accounting students)
Select four (4) units from:

AYB200  Financial Accounting

AYB219  Taxation Law

AYB221 Computerised Accounting Systems
AYB225  Management Accounting

AYB240  Superannuation Regulation and Practice
AYB250 Personal Financial Planning

Advertising Unit Sets
Primary Major

Advertising - 8 Unit Major

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB220  Advertising Theory and Practice
AMB318  Advertising Copywriting

AMB319  Media Planning

AMB320 Advertising Management

AMB330 Advertising Planning Portfolio
AMB339  Advertising Campaigns

Second Area of Study

Advertising - 6 Unit Major

AMB200 Consumer Behaviour

AMB220  Advertising Theory and Practice
AMB318  Advertising Copywriting
AMB319  Media Planning

AMB320  Advertising Management
AMB330  Advertising Planning Portfolio

Integrated Marketing Communication - 6 Unit Major

AMB202 Integrated Marketing Communication

AMB208  Events Marketing

AMB220  Advertising Theory and Practice

AMB263 Introduction To Public Relations

AMB331  Direct Marketing

AMB350 Sales and Customer Relationship Management

Advertising Minor (for non-Advertising students)

AMB220  Advertising Theory and Practice

AMB318  Advertising Copywriting
AMB319  Media Planning
AMB320  Advertising Management

Integrated Marketing Communication - Minor
AMB202
AMB331
AMB350

Integrated Marketing Communication
Direct Marketing
Sales and Customer Relationship Management

Choose one from the following:
AMB263
AMB220

Introduction To Public Relations
Advertising Theory and Practice

Economics Unit Sets
Primary Major

Economics - 8 Unit Major

EFB222  Quantitative Methods For Economics and
Finance

EFB223 Economics 2

EFB330 Intermediate Macroeconomics

EFB331 Intermediate Microeconomics

EFB338  Contemporary Application of Economic Theory
Plus any three of the following:

EFB332  Applied Behavioural Economics

EFB333 Introductory Econometrics

EFB334  Environmental Economics and Policy

EFB336 International Economics

EFB337  Game Theory and Applications

Second Area of Study

Economics - 6 Unit Major (for non Finance major students)

EFB222 Quantitative Methods For Economics and

Finance
EFB223  Economics 2
EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics

Plus any two of the following:
EFB332  Applied Behavioural Economics
EFB333  Introductory Econometrics
EFB334  Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Economics - 6 unit major (for Finance students)

EFB330 Intermediate Macroeconomics

EFB331 Intermediate Microeconomics

Plus four of the following:
EFB332  Applied Behavioural Economics
EFB333 Introductory Econometrics
EFB334  Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Economics - Minor (for non-Economics and Finance
students)

EFB223 Economics 2
EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics
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Plus one of the following:
EFB332  Applied Behavioural Economics
EFB334 Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Economics minor (for Finance students)
EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics

Plus two of the following:
EFB332  Applied Behavioural Economics
EFB334  Environmental Economics and Policy
EFB336 International Economics
EFB337  Game Theory and Applications

Applied Economics Minor (for non-Economics and Finance

students)

EFB223  Economics 2

EFB332  Applied Behavioural Economics

EFB334  Environmental Economics and Policy
Plus one of the following:

EFB330 Intermediate Macroeconomics

EFB331 Intermediate Microeconomics

Applied Economics minor (for Finance students)
EFB332  Applied Behavioural Economics
EFB334 Environmental Economics and Policy
EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics

Quantitative Economics minor (for non-Economics and
Finance students)

EFB222 Quantitative Methods For Economics and
Finance

EFB223  Economics 2
EFB333 Introductory Econometrics

Plus one of the following:
EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics
EFB332  Applied Behavioural Economics
EFB334  Environmental Economics and Policy

Quantitative Economic minor (for Finance students)
EFB333 Introductory Econometrics

Plus three of the following:
EFB330 Intermediate Macroeconomics
EFB331 Intermediate Microeconomics
EFB332  Applied Behavioural Economics
EFB334  Environmental Economics and Policy

Finance Unit Sets

Primary Major

Finance - 8 Unit Major
EFB201 Financial Markets
EFB210 Finance 1

EFB222 Quantitative Methods For Economics and
Finance

EFB223  Economics 2
EFB307 Finance 2

EFB312 International Finance
EFB335 Investments

EFB340 Finance Capstone

Second Area of Study

Finance - 6 Unit Major (for non Economics students)
EFB201 Financial Markets
EFB210  Finance 1

EFB222 Quantitative Methods For Economics and
Finance

EFB223 Economics 2
EFB307 Finance 2
EFB312 International Finance

Finance - 6 unit Major (for Economics students)
EFB210 Finance 1

EFB201 Financial Markets

EFB307 Finance 2

EFB312 International Finance

EFB335 Investments

EFB340 Finance Capstone

Finance - Minor (for non-Finance students)
EFB201 Financial Markets

EFB210  Finance 1

EFB307  Finance 2

EFB312 International Finance

Finance - Funds Management Extension
EFB308 Finance 3

EFB309 Financial Derivatives

EFB326  Applied Portfolio Management
EFB333  Introductory Econometrics

Finance - Financial Services Extension
AYB232  Financial Institutions Law

EFB310 Financial Institutions - Control
EFB311 Financial Institutions - Lending
EFB339  Financial Planning and Investments

Human Resource Management Unit Sets
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Primary Major

Human Resource Management 8 Unit Major

MGB200 Leading Organisations

MGB201 Contemporary Employment Relations
MGB207 Human Resource Issues and Strategy
MGB220 Business Research Methods

MGB320 Recruitment and Selection

MGB331 Learning and Development in Organisations
MGB339 Performance and Reward

MGB370 Personal and Professional Development

Second Area of Study

Human Resource Management 6 Unit Major

MGB200 Leading Organisations

MGB201 Contemporary Employment Relations
MGB207 Human Resource Issues and Strategy
MGB320 Recruitment and Selection

MGB331 Learning and Development in Organisations
MGB339 Performance and Reward

Human Resource Management Extension (for Human
Resource Management students)

MGB305 HRM Strategy and Policy
MGB314  Organisational Consulting and Change
Plus any two of:

MGB225 Intercultural Communication and Negotiation
Skills

MGB306 Independent Study
MGB309 Strategic Management
MGB338 Workplace Learning

HRM Minor (For non-HRM students)

Choose 1 of the following:
MGB320 Recruitment and Selection
MGB331 Learning and Development in Organisations
PLUS: Choose 3 of the following:
MGB200 Leading Organisations
MGB201 Contemporary Employment Relations
MGB207 Human Resource Issues and Strategy
MGB339 Performance and Reward

International Business Unit Sets
Primary Major

International Business - 8 Unit Major
AMB210  Importing and Exporting
AMB303 International Logistics
AMB336 International Marketing
AMB369 International Business Strategy

AYB227 International Accounting
EFB240  Finance for International Business

MGB225 Intercultural Communication and Negotiation
Skills

MGB340 International Business in the Asia-pacific
Second Area of Study

International Business - 6 Unit Major
AMB204  Purchasing and Procurement
AMB210 Importing and Exporting
AMB303 International Logistics
AMB336 International Marketing

MGB225 Intercultural Communication and Negotiation
Skills

MGB340 International Business in the Asia-pacific

International Logistics - 6 Unit Major
AMB204  Purchasing and Procurement
AMB210 Importing and Exporting
AMB303 International Logistics
AMB336 International Marketing
MGB210 Managing Operations
MGB335 Project Management

International Logistics - Minor

AMB204  Purchasing and Procurement
AMB210  Importing and Exporting
AMB303 International Logistics
MGB210 Managing Operations

International Business - Minor (for non International
Business students)

AMB210 Importing and Exporting
AMB336 International Marketing

MGB225 Intercultural Communication and Negotiation
Skills

MGB340 International Business in the Asia-pacific

Management Unit Sets
Primary Major

Management - 8 Unit Major

MGB200 Leading Organisations

MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation

MGB225 Intercultural Communication and Negotiation
Skills

MGB309 Strategic Management

MGB310  Sustainability in A Changing Environment
MGB324 Managing Business Growth

MGB335 Project Management
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Second Area of Study

Management - 6 Unit Major

MGB200 Leading Organisations

MGB210 Managing Operations

MGB223 Entrepreneurship and Innovation

MGB225 Intercultural Communication and Negotiation
Skills

MGB310  Sustainability in A Changing Environment
MGB309 Strategic Management

Management Extension (for Management Students)

MGB201 Contemporary Employment Relations

MGB331 Learning and Development in Organisations
Plus any two of:

AMB252  Business Decision Making

MGB306 Independent Study

MGB338 Workplace Learning

MGB370 Personal and Professional Development

Minor - Entrepreneurship
MGB223 Entrepreneurship and Innovation
MGB324 Managing Business Growth

Plus two of the following:
MGB200 Leading Organisations
MGB210 Managing Operations

MGB225 Intercultural Communication and Negotiation
Skills

MGB310  Sustainability in A Changing Environment

Minor - Management (for non-Management students)
MGB309 Strategic Management
Plus three of the following:
MGB200 Leading Organisations
MGB210 Managing Operations
MGB223 Entrepreneurship and Innovation

MGB225 Intercultural Communication and Negotiation
Skills

MGB310  Sustainability in A Changing Environment

Public Relations Unit Sets
Primary Major

Public Relations - 8 Unit Major

AMB201  Marketing and Audience Research
AMB263 Introduction To Public Relations
AMB264  Public Relations Techniques
AMB372  Public Relations Planning
AMB373  Corporate Communication
AMB374  Global Public Relations Cases
AMB375  Public Relations Management

AMB379  Public Relations Campaigns
Second Area of Study

Public Relations - 6 Unit Major

AMB201  Marketing and Audience Research
AMB263 Introduction To Public Relations
AMB264  Public Relations Techniques
AMB372  Public Relations Planning
AMB373  Corporate Communication
AMB374  Global Public Relations Cases

Public Relations Minor (for non Public Relations students)
AMB263 Introduction To Public Relations

AMB264  Public Relations Techniques

AMB372  Public Relations Planning

AMB374  Global Public Relations Cases

Marketing Unit Sets
Primary Major

Marketing - 8 Unit Major

AMB200  Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240  Marketing Planning and Management
AMB335 E-marketing Strategies

AMB336 International Marketing

AMB340  Services Marketing

AMB359  Strategic Marketing

Second Area of Study

Marketing - 6 Unit Major

AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240 Marketing Planning and Management
AMB336 International Marketing

AMB340 Services Marketing

Marketing - Extension
Choose 4 from:
AMB206  Social Marketing
AMB251  Innovation and Brand Management
AMB252  Business Decision Making
AMB303 International Logistics
AMB310 Internship
AMB350 Sales and Customer Relationship Management

Marketing - Minor
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AMB200 Consumer Behaviour

AMB201  Marketing and Audience Research
AMB202 Integrated Marketing Communication
AMB240  Marketing Planning and Management

Sales - Minor

AMB331  Direct Marketing

AMB249  Professional Selling

AMB350 Sales and Customer Relationship Management
MGB225 Intercultural Communication and Negotiation

Skills

Tourism and Entertainment Marketing Minor

AMB207  Entertainment Marketing
AMB209  Tourism Marketing

AMB208  Events Marketing

AMB264  Public Relations Techniques

Full-time Semester 1 Entry - Accountancy (with
Professional Accounting Extension)

Year 1, Semester 1

BSB110  Accounting

BSB111 Business Law and Ethics
BSB113  Economics

BSB123  Data Analysis

BSB124  Working in Business

Year 1, Semester 2

BSB119  Global Business

AYB200  Financial Accounting

AYB219  Taxation Law

AYB221 Computerised Accounting Systems
AYB225  Management Accounting

Year 1, Semester 3 (Summer)

AYB300  Accountancy Work Integrated Learning

Year 2, Semester 1

AYB340 Company Accounting

AYB321 Strategic Management Accounting

AYB230  Corporations Law
Professional Accounting unit (either AYB227 or
AYB320 or AYB240) OR BSB115

EFB210 Finance 1

Year 2, Semester 2

AYB301 Audit and Assurance

AYB311 Financial Accounting Issues

AYB339  Accountancy Capstone
Professional Accounting unit (either AYB320 or
AYB250) OR BSB115

BSB126  Marketing

Year 2, Semester 3 (Summer)
Special Program
Special Program

Professional Accountancy Extension

To complete the Professional Accounting
extension student must select one of the

following:
AYB227 International Accounting
AYB240  Superannuation Regulation and Practice
AYB250  Personal Financial Planning
AYB320  Advanced Taxation Law

Important Information

Please note: Check unit availability when
selecting Second Area of Study units.

Students must complete all 8 Faculty Core
Units (BSBxxx)

Full-time Semester 1 Entry - Accountancy

Year 1, Semester 1

BSB110  Accounting

BSB111  Business Law and Ethics
BSB113  Economics

BSB123  Data Analysis

BSB124  Working in Business

Year 1, Semester 2

BSB115  Management

AYB200  Financial Accounting

AYB219  Taxation Law

AYB221 Computerised Accounting Systems
AYB225  Management Accounting

Year 1, Semester 3 (Summer)

AYB300  Accountancy Work Integrated Learning

Year 2, Semester 1
AYB340
BSB119

Company Accoun